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1922 BARGAINS 


By Roger W. Babson, Noted Expert on Statistics, 
Economics, and Business Conditions 


Every year has its opportunities. Great fortunes 
are made during periods of depression as well as 
during periods of prosperity. They, however, are 
made by different groups of people and in different 
ways. 1922 will offer wonderful opportunities, but 
they must be sought for. 


THE STATUS OF TARIFF VALUATION 

Immediate tariff action and the adoption of the American 
valuation plan are urged by the National Association of 
Manufacturers, which has called a special tariff convention 
to be held January 30 and 31 at the New Willard Hotel, 
Washington, D.C. A national convention was felt to be 
the only method available for bringing together the thou- 
sands of organizations and firms eager for tariff revision 


who wished to give expression in Washington of their views 
on the bill. 


As the bill is expected to be out of committee March 1 
and as it has the support of 77 per cent of the membership 
of the National Association of Manufacturers and also of 
the agricultural bloc, it might not be amiss to examine some 
of the features of the plan. 

Under the American valuation plan the duty is to be 
assessed upon imported articles on the basis of the Ameri- 
can wholesale selling prices of the same or similar articles 
as deternuned by the customs officials. According to some 
importers, it is in the assessment of these taxes that the 
plan is fundamentally inequitable because the importer is 
taxed not upon his purchase but upon that of some one else. 
The consequence must be, it is pointed out, a situation in 
which there is utmost uncertainty in rates of valuation and 
irregularity in getting data bearing thereon. The question 
as to what articles are comparable will be an endless field 
of debate likely to give rise to decisions unfavorable to the 
importer and his claims and correspondingly unfavorable to 
the consumer of imported merchandise, they add. 

Further difficulties to the satisfactory operation of the law 
are suggested by an importer who asks: “How many in- 
dividuals in this country are capable of assigning a value to 
different qualities of natural flower oils such as jasmin, 
neroli, rose and numerous others? Who is able to deter- 
mine whether a sample of a semi-finished compound like 
lily of the valley or rose synthetic or jasmin synthetic is 
worth five or fifty dollars a pound? Where is the man who 
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can examine a pomade, a so-called flower concentrate or a 
liquid flower essence, and make a reasonable guess as to its 
probable value when the quality variations are as great 
as they are? If oil neroli sells here at prices ranging from 
$125 to $600 a pound how can a custom official tell in which 
category a given shipment belongs? There is no chemical 
test. If there are a few men who could do these things 
what is the relative probability that they will be in the 
customs service?” 

American manufacturers of raw materials, on the other 
hand, look to the plan as a means of affording them pro- 
tection from foreign competition that is difficult to meet 
on account of labor costs and depreciated currency abroail. 

It is urged that the plan will make necessary higher sell- 
ing prices for American finished perfumes because of the 
higher cost of raw materials from abroad. This, it is felt, 
will serve to place American manufacturers who must meet 
foreign competition at a disadvantage. 

On the contrary, it is also held that while the plan may 
dislocate the raw material markets it will probably tend to 
restrict the importation of finished perfume; and because 
of this it is likely to serve to build up the market for 
finished American products. 

There appears to be considerable strength of opinion as 
to the adoption of some plan of American valuation ‘on 
finished products; but opinion is divided as to raw materials. 
Some relief from what is looked upon as burdensome to 
importers of raw materials may come from consideration 
of tentative amendments made by Senator Smoot which 
give to the President authority to raise or lower tariff rates 
by not more than 50 per cent of the rates specified in the bill 
as it finally becomes law; and to change rates within the 
limitations mentioned in order to meet special situations 
arising in this country as a result of depreciated foreign 
exchanges. The President is also given authority to pre- 
vent dumping in this market and to prevent discrimination 
against American foreign commerce by other countries. 


DEFINING SYNTHETIC ORGANICS 


The recent court decision on the admission to this coun- 
try of foreign fusel oil, reported in our Washington letter, 
again raises the important question of definitions under the 
embargo section of the emergency tariff and such similar 
legislation as may be enacted in future. While there are 
other questions involved in the fusel oil ruling, such as the 
question of substitutes for chemicals satisfactorily made in 
the United States, the principal lesson to be learned from 
the decision is that it is absolutely necessary to have an ac- 
curate and concise definition of the term “synthetic organic 
chemical” and one which will allow of the correct and in- 
stant classification of any and all debatable substances as 
such chemicals or not. 

Numerous inexpert and inexact definitions have been 
framed by laymen and non-technical writers and editors 
with the result that th@ situation is worse confounded than 
ever. In the fusel oil case, the court decided that it did 
not have jurisdiction in the matter and in this view has been 
upheld on appeal. This goes far toward giving 
the experts of the Treasury Department the final voice in 
all matters of the exclusion or admission of chemicals of 
various sorts and is a precedent which the industry as a 
whole does not care to see established. 

There are questions upon which the layman has no right 
to voice an opinion and upon which even experts might dif- 
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Do You Have Difficulty in Securing Alcohol for 
Legitimate Manufacturing Purposes?—Free 
Co-operation by the American Chemical 
Society. 

During the last several months manufacturers re- 
quiring alcohol for legitimate industrial purposes 
have been finding it increasingly difficult to secure 
their requirements of this essential chemical raw 
material. The numerous changes in rules and regu- 
lations and the issuance of new ones has caused 
manufacturers considerable delay, difficulty and ex- 

pense. J : 

At the Rochester meeting of the American Chemical 
Society a committee on Industrial Alcohol was ap- 
pointed. In order to assist chemical manufacturers 
to secure the Alcohol required by them this committee 
is offering its services to the Chemical Industry to 
assist in securing permits, shipments, etc. If you 
are unable to secure your requirements of alcohol 
send complete details. of your troubles in this regard 
to a member of this committee. The names and ad- 
dresses of this committee are as follows: 

Dr. Martin H. Ittner, chairman, Colgate & Com- 
pany, Hudson Street, Jersey City. 

Dr. Raymond F. Bacon, 50 East 41st Street, New 
York City. 

Dr. Charles Baskerville, College of the City of 
New York, New York City. 

Dr. George F. Rosengarten, Powers, Weightman 
& Rosengarten Co., P. O. Box 1625, Philadelphia. 

Dr. Frank R. Eldred, Eli Lilly & Company, In- 
dianapolis, Ind. 

_ Dr. Edward Mallinckrodt, Jr., Mallinckrodt Chem- 
ical Works, St. Louis, Mo. 


Dr. Burnell R. Tunison, U. S. Industrial Alcohol 
Co., 27 William Street, N. Y. City, 


fer. For example, should alcohol, a product of fermenta- 
tion, be classified as a synthetic? If so, what about glycer- 
ine which falls within the same class of substances? These 
are questions which should be definitely decided and not left 
to the discretion of officials. It is possible to draw a hard 
and fast line which will exclude certain products from the 
list of synthetic organic chemicals and include others. It 
would be well to draw the line and make the distinction in 
order that both manufacturers and importers may know ex- 
actly where they stand without recourse to long and costly 
litigation. 


AN IMPORTANT ALCOHOL CONSIDERATION 

The growing employment of specially denatural alcohol 
in the manufacture of perfumes, toilet waters, etc., has in- 
troduced a very important new element. We refer to the 
importance of the special denaturing chemicals, for the 
reason that although they are present in small quantities 
as compared with the amount of alcoho! used, they are in 
very large proportion as compared with the perfume raw 
materials. 

For example, if Formula 39-B be employed to make 4 
rose perfume, there will be approximately the following 
composition: alcohol 92.5 parts; essential oils, etc., 5 parts; 
diethylphthalate 24% parts. Among the essential oils, etc. 
in any ordinary perfume there is no single ingredient that 
is likely to be present to the extent of more than % of 
one part, and it is very clear that the denaturant is the 
dominating ingredient. Should it have any perceptible odor 











it will naturally affect the finished composition in an unex- 
pected or ,uncontrollable manner. The special denaturant 
question therefore assumes a real importance, and there is 
a growing recognition of this factor in perfume making, 
as evidenced by the growing practice on the part of many 
perfumers to specify a special quality of denaturant that 
shall be used by the distiller, 

We are glad to note proper attention is thus being paid 
to the quality of this new material, and we trust that it 
will in turn insure even greater care in the selection of 
other raw materials from a quality rather than a price 
viewpoint. 


THE BEECH-NUT RESALE DECISION 

The United States Supreme Court has handed down at 
last its decision in the Beech-Nut case, which has to do with 
fixing a fair margin of profit between the manufacturer and 
the consumer, being something unlike, but collateral to the 
lumber price-fixing decision given in our Washington cor- 
respondence. Regarding the Beech-Nut case the reports 
differ as to its effect, but this version by Charles Wesley 
Dunn, counsel for Beech-Nut and for Colgate in a similar 
action probably: represents the real results: 

“The entire court sustains the right of the Beech-Nut 
Packing Co. to decline to sell its products to dealers who do 
not observe the fair resale prices suggested by it, holding 
that such refusals to sell, per se, effected by a private man- 
ufacturer in pursuance of his own independent discretion, 
and without any purpose to create or maintain a monopoly, 
are not violative of Section 5 of the Federal Trade Com- 
mission Act. 


_“The court directs that the order of the Federal Trade 
Commission be modified whereby the prohibition of such 


refusal-to-sell conduct, per se, set forth therein, is wholly 
stricken out. 


“The principal issue involved in this case, from the begin- 
ning, was whether the commission had the power, under the 
Act creating it, to forbid the Beech-Nut Packing Co. or any 
other manufacturer from refusing to sell its goods to dealers 
who fail to observe suggested prices, where such refusal is 
made in pursuance of the manufacturers’ independent dis- 
cretion, without any purpose to creatée or maintain a mo- 
nopoly. The entire court upholds this right of refusal and 
denies the power of the commission to limit it. 

“The four dissenting members of the court hold that the 
order of the commission should have been wholly set aside 
and not modified even to the extent indicated in the light 
of the record in issue. The main point to observe, how- 
ever, is the affirmance of the refusal-to-sell policy, per se, 
under the Federal Trade Commission Act, just as it was 
affirmed in. the Colgate case under the Sherman Act.” 

NEED FOR AUTOMATIC MACHINERY 

The time has arrived when manufacturers in our in- 
dustries must give more earnest consideration to the 
installation of new equipment and the adoption of the most 
modern automatic machinery. Not only may such ma- 
chinery be installed at moderate cost, but other considera- 
tions also dictate the wisdom of acting now. 

In the new competitive era every economy of large scale 
production, available at once to large and small manufac- 
turers, must be utilized. This is particularly true of such 
operations as filling, sifting, weighing, capping, packaging, 
labeling and cartoning which are very large factors in our 
industries, and which cost, in the aggregate in time and 
labor, enormous sums of money. Suitable ‘machines cut 
down the cost of these operations. 

It is to the big savings in operating costs that may be 
effected by the use of machinery that manufacturers must 
look primarily for the return on -the first cost of installa- 
tion. A few seconds lost by a single operative engaged in 
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WHITING-PATTERSON CO., INC. 
Fancy Papers 


Tue AMERICAN PeRFUMER & EssENTIAL O11 Review, 
14 Cliff street, New York City. 

GENTLEMEN: We have just completed advertising with 
you for one year and we want to express our satisfaction 
at the results we have obtained. 

We are still deriving benefits as the result of our ad- 
vertising with you and we take this occasion to wish you 
a very prosperous 1922. 

Very truly yours, 
W HITING-PATTERSON Co., INC., 
WittaM B, Pitts, Import Dept. 


the monotonous task of pasting on labels is a trifle; but 
when the loss is multiplied with numbers of operatives, 
it assumes large proportions. The space saved by one 
automatic machine displacing several operatives is in- 
consequential; but multiplied by numbers of operatives 
and the necessary welfare provisions which must be made 
for them, it represents a very considerable item. The 
snowflake of itself is a harmless trifle; but a fall which 
carries destruction and sometimes death in its trail, is 
made up of harmless snowflakes. 

In the same way in business, it is the thousands of 
trifling leaks in manufacturing processes that eat profits. 
The automatic machine eliminates these little leaks in every 
operation for conveying raw materials to cartoning the 
finished product; and it does it far more rapidly; with 
the uniformity that can be had except by mechanical 
means; and in a neater and more sanitary way. 


A SYMPOSIUM IN ADVERTISING 

“I was much interested in THe AMERICAN PERFUMER’S 
1922 Symposium of Business for the Future,” said a promi- 
nent manufacturing perfumer recently, “but I almost missed 
it. Why? You have a habit of running little liners at the 
bottom of your text pages telling your readers it is a ‘duty 
to read the advertising pages.’ I fell into the habit and 
your December number had so much interesting informa- 
tion in the advertising pages that on first perusal I missed 
what you had in the text pages, except your Christmas 
greeting, which went right to the spot. Talk about a 
Symposium: Our industries are going ahead and the best 
Symposium is in your advertising pages. You are doing 
wonderful work in restoring prosperity, but I do not be- 
lieve you know it. Your helpfulness in the last few years 
of doubt did more than any other influence to keep our 
industries with heads above water. I cannot explain more 
fully, but what THe AMERICAN PERFUMER says about 
things goes with us. Faith in it saved us.” 


Valued for the Assistance It Is Giving 


(B. F. Adams, New York Representative The Filler Machine Co., 
Inc., 799 Broadway, New York) 

In renewing this subscription I wish at this time to thank 
you for your very valuable paper, and the assistance it has 
rendered me in the past. I never fully appreciated the value 
of this paper until I was without it one month, but you 
can rest assured that in the future I trust to always have a 
current copy before me for the valued assistance it has 
so delightfully rendered me in the past. 
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NEW COLUMBIA SEMESTER IN COSMETICS, 
TOILET PREPARATIONS AND PERFUMES 


The evening course on the manufacture of Cosmetics, 
Toilet Preparations and Perfumes established at the 
Columbia University College of Pharmacy and given 
by Professor C. P. 
successful. 


Wimmer has again proven very 
About forty persons are taking the work 
and are following the instruction given very carefully 
and attentively. Among them are several representa- 
tives of well-known manufacturers and perfume houses. 

The second semester of the course will begin on 
Tuesday, January 24, 1922, at 8 P. M. During this 
semester instruction will be given on the composition 
and manufacture of Hair Dyes, Depilatories, Fatty and 
Non-fatty Creams, Massage Creams, Mouth and Tooth 
Preparations and last, but not least on Perfumes. 
Persons interested can enter on the day named above 
and should register now. This can be done by com- 
municating with the Registrar of the College, 115 West 
68th street, New York. 


A valuable and novel addition to the course has been 
made by arranging for the delivery of special lectures 
by men of practical experience. Mr. Robert R. Gerstner 
of Oil Products, Inc., of New York, has kindly con- 
sented to deliver an illustrated lecture on “Mixing and 
Filling Machinery for Creams and Liquids,’ and Mr. 
Benjamin Hayes, of Rigaud’s New York Laboratory, will 
deliver a lecture on “Mixing and Filling Machinery for 
Powders.” Lantern slides will be used in profusion. 
These lectures will be delivered during the second 
semester. The exact dates have not as yet been fixed, 
but will be announced in due time. 


WHERE TO OBTAIN RESEARCH CHEMICALS 


A compilation of research chemicals has been prepared hy 
Dr. Clarence J. West for the Committee on Research Chem- 
icals and the Research Information Service of the National 
Research Council. The American chemical industry has 
made a very marked advance during the last few years, and 
a surprisingly large number of high grade chemicals may 
now be purchased in America. It has seemed desirable to 
list these with the names of the manufacturers. The ad- 
dresses of seventy-four firms are given in this compilation 
and the list of chemicals occupies eighteen pages, while six 
additional pages are given “to biological stains and indica- 
tors. Those interested in this booklet should address the 
Research Information Service, National Research Council, 
Washington, D. C. 


UNIFORM EXPORT BILL OF LADING 


The Interstate Commerce Commission has issued an order 
providing for the use of a uniform export bill of lading by 
common carriers subject to the jurisdiction of the commis- 
sion in connection with ocean carriers whose vessels are 
registered under the laws of the United States. The order 
takes effect on February 15, 1922. 

On that date all common carriers will discontinue the use 
of various through export bills of lading hitherto used. 
Transportation companies are ordered to comply with the 
new regulations on not less than five days’ notice to the 
commission and to the general public by filing and posting 
tariffs in the maner prescribed in the Interstate Commerce 


Act. 
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$1,000,000,000 CAPITAL UNLOCKED WILL 
MAKE 1,000,000 JOBS 


(Washington Dispatch to New York Herald) 


More than $1,000,000,000 in capital believed to be 
lying idle in banks and trust companies represents 
jobs for 1,000,000 men and women for one year each. 
Government reports show that the average industrial 
worker’s earnings are $1,000 a year. 

That this tremendous reservoir of capital will be 
drained dry by midsummer is the conclusion of Gov- 
ernment officials who are studying the labor situation 
and economic and business conditions. The belief 
means a job for every one wha wants to work next 
summer. This means 1,000,000 jobs. 

Manufacturers, promoters and builders are begin- 
ning to draw on the cash reserve as interest rates 
descend. Cheap money is encouraging expansion of 
business plants. Call money in New York recently 
went to 3%4 per cent. During the war and the period 
of inflation following the armistice call money touched 
20 per cent. 

Cheap money, it is emphasized, is coming to mean 
employment for millions now idle because manufac- 
turers and corporations are beginning to borrow to 
build additions and lay in stocks of, raw materials at 
present low prices. 

Spring is the time fixed in the minds of officials as 
the beginning of an era of business activity. During 
the remaining winter months business men and man- 
ufacturers will be content if they hold the gains al- 
ready made in climbing out of economic depression. 


CORRESPONDENCE 


One of Our Readers in India Interested in the Recent 
Colgate Million Dollar Offer 


I:ditor American Perfumer and Essential Oil Review: 

In your September issue of 1921, on page 306, there is 
a paragraph regarding Mr. Colgate’s offer of $1,000,000 
to anyone who could submit evidence, etc. 

Am I to understand from that that Mr. Colgate is in 
earnest about it, and will give the reward promised if any- 
one could prove that a foreigner, i. e. a grocer in India, or 
any country other than America holds a single dollar’s worth 
of Colgate’s tooth powder, or any article of toilet at 
present. 

[ shall feel highly obliged if you could. ascertain the 
information for me. Believe me, yours very truly, 


(Signed) P. Kanna Kurnpp, B. A. 


(Research Chemist, Indian Institute of Science, Bangalore, 
India. ) 
Bangalore, Nov. 15, 1921. 

Our India friend’s letter was submitted for answer to 
Gilbert Colgate, of Colgate & Co., with the suggestion 
that the terms of capital stock and merchandise stock 
might have been confused in the $1,000,000 offer. Mr. Col- 
gate referred the letter from India to Mason Trowbridge, 
General Counsel of Colgate & Co., who had this to say: 

“We are sorry to disappoint one of your readers in India 
but your surmise is correct. The advertisement was an offer 
of a million dollars to anyone who could prove that any 
of our capital stock was owned by a foreigner, The ad- 
vertisement was intended to offset the efforts of some mis- 
guided friends of Ireland who were putting our name on 
a list of English firms to be boycotted, which had very 
wide circulation throughout the country.” 


Very Interesting and Helpful 


(From Aug. C. Zorn, President The Saxon Perfume Co., 1203 
Central Avenue, Cincinnati, Ohio, Manufacturers of 
Toilet Preparations, ) 


_ We have found THe American Perrumer to be very 
interesting and helpful. 
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FOREIGN TRADE OF OUR INDUSTRIES GOES 
OVER $23,000,000 FOR 1921 


With official Government statistics for eleven months of 
1921 and close estimates for December based upon similar 
reports it is apparent that the value of the foreign trade of 
industries in which our readers are interested, not including 
collateral and subsidiary movements of materials has 
passed the $23,000,000 mark. This we believe exceeds 
the record in this direction. The actual December returns 
may make some immaterial alterations in the figures, which 
are shown in the following estimates compiled by an ex- 
pert in Government statistics : 


. 


— ; ; R 
erfumeries, cosmetics, etc. ..............e eee $5,800,000 
L mon oil and other essential oils............. 


Exports: 
Perfumeries, cosmetics and toilet preparations. 
Soaps manufactured 
Flavoring extracts 


5,000,000 


These sent either 


a great many 


figures do not include bottles, 
nor soap materials, nor vanilla beans, 


other items which might be quoted. 


way, 
nor 


The Government figures furnish 
regarding the normality, rise, decline and recovery of the 
exports of perfumeries, cosmetics and all toilet prepara- 
tions from the United States to foreign countries. For the 
eleven months of 1921, omitting December, the total was 
$4,326,285, which would easily make the 1921 total above 
$5,000,000. As compared with years of long ago this is a 
distinct gain on the normal, although in 1919 the amount 
was close to $7,000,000 and in 1920 very near $8,000,000. 
The abnormal zenith apparently was reached in 1920. De- 
tails of the monthly exports since then indicate a slow 
but steady and healthy recovery although fluctuating. It is 
to be noted that November exports for 1921 are $410,841, 
a serious apparent drop from the $678,751 of the same 
month in 1920, but this decline has been neutralized. 

Details of perfumery exports from the port of New York 
are only available at this writing for October. The total 
is $308,950, a decline from September and about on a par 
with August, which had shown up well. The October ex- 
ports were divided as follows: To Belgium, $1,491; Den- 
mark, $13,824; France, $6,203; Netherlands, $3,064; Nor- 
way, $72; Spain, $12; Switzerland, $773; England, $74,360; 
Bermuda, $382; Canada, $49; Costa Rica, $189; Gautemala, 
$246; Honduras, $1,921; Nica, $192; Panama, $5,777; 
Mexico, $6,843; Newfoundland, $1,128; Barbara, $550; 
Jamaica, $5,735; Trinidad, $2,624: Other, British West 
Indies, $1,081; Cuba, $13,214; Danish West Indies, $607; 
Dutch West Indies, $688; Haiti, $1,416; Santo Domingo, 
$2,680; Argentina, $11,193: Brazil, $7.424: Chile, $39; 
Colombia, $1,491; Ecuador, $275; British Guiana, $640; 
Dutch Guiana, $68; Peru, $1,072; Uruguay, $3,618; 
Venezuela, $1,130; Chile, $5,963; British Indies, $25,803: 
Straits Settlements, $265; British East Indies, $545; Dutch 
East Indies, $7,851; Hongkong, $4,471; Japan, $1,643; 
Australia, $21,145; New Zealand, $6,919; British Ocean, 
$60; Philippine Islands, $14,348; British West Africa, $968; 
British South Africa, $43,853: British East Africa, $143; 
Canary Islands, $665; Liberia, $115; Portuguese Africa, $1,- 
347 ; Egypt, $390; Hejaz, $375; Palestine, $5; total $308,950. 


interesting facts also 


TOO BUSY TO IMPROVE 


When opportunity knocks at your door, do you 
answer, “Il haven't time?” 


BY J. OGDEN ARMOUR, OF CHICAGO 


This is the age-old excuse that has kept many a 
man from making his mark. In its capacity for 
covering a multitude of short-comings, it has no 
equal. 

It’s the world’s greatest alibi. 

Whoever admits that he is too busy to improve 
his methods, has acknowledged himself to be at 
the end of his rope. And that is always the sad- 
dest predicament which any one can get into. 

For there is a vast difference between being 
busy and making progress. When we see that 
clearly, we have gained an important dit of wis- 
dom. 

The easiest thing some people do, is to keep busy. 

You have seen the person who is always busy 
—doing trivial things. 

Opportunity comes to him as to all others; but 
he is so occupied with sharpening his lead pen- 
cils, reading the mail or attending to other ordinary 
duties, that he has no time to listen. The routine 
of his work swallows him up, and he forgets 
what he is busy for. His favorite idea, and his 
response to all requests is, “I haven’t time.” 


TOILET GOODS INDUSTRIES EXPANDING 


The long-looked-for period of expansion in the toilet 
preparations industry apparently is at hand; and from 
now on a steady improvement in business may be expected. 
The most authoritative statistics available confirm this 
view. The official figures of the Treasury Department on 
the collection of excise taxes on toilet and medicinal prep- 
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arations from mere: 1920, to and heel ee 1921, 
covering the highest point of expansion and the most 
acute period of the business depression, reveal that the 
corner was turned during November of last year; and 
that since then business has been growing considerably 
better. The figures for the period are: 

July, 1920 

August 

September 

October 

November 

December 

January, 1921 

a 


September 
October 
November 
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Analyzing the figures, which are shown in the graphical 
chart herewith, the gradual rise from July, 1920, to Oc- 
tober was steady and the slightest set-back in November 
may be attributed to the uncertainty which always accom- 
panies a presidential election. The sharp rise in December 
was, of course, due to the holiday trade. The figures for 
the next six months reveal an almost steady decline, 
broken by a sudden spurt in March down to the low point 
for the six months’ period in June. 

General economic conditions affecting all industries and 
from which ours is not entirely immune, had their influ- 
ence on the demand from the public for toilet preparations 
and perfumes. With buying power limited, due to wide- 
spread unemployment in which women suffered quite as 
much as men, the fair sex was compelled to purchase less 
of the aids to feminine comfort and beauty. In this sense 
economic conditions were responsible for the slump down 
to June. 

The rise in July was quickly offset by news of the 
threatened railroad strike and the feeling of pessimism 
which gained considerable headway at the time; and to 
which’ must be ascribed the low point reached in September. 
of the Peace Conference by President Hard- 
ing with the likelihood of a which 
has been in a measure substantiated by recent dispatches 
from Washington, had a effect on business 
during October, when the sharpest rise since fast March 
took place. While business is net up to the volume of the 
piping days of 1920 it must he remembered that the pur- 
chasing power of the dollar is greater now than it was 
then, and it must not be forgotten that although women 
may temporarily curtail the use of perfumes and toilet prep- 
arations they will always increase as consumers of these 
articles. The great market created during the prosperous 
years of the war is not lost; it is 4 permanent one, merely 


The calling 
reduction in taxes, 


stimulating 


he'd in abeyance over the period for the reasons stated. 

Figures for the remaining months to date are not yet 
available; but everything indicates that they will show a 
wholesome upward trend. -With the reduction of taxes 
consequent on the limitation of armaments by the Wash- 
ington conference, the purchasing power of the people will 
he increased in the aggregate enormously. This cannot 
fail to act as a stimulus to business in general. As unem- 
ployment grows less and as prosperity becomes more wide- 
spread the perfume and toilet goods industries should 
benefit materially. 

Already manufacturers of finished products have sensed 
the era of prosperity that will follow the conference and 
are actively cultivating a demand for their preparations 
by widespread newspaper and magazine advertising. Now 
that prosperity is on the wing, manufacturers who approach 
the field with energy have every reason to expect not only 


a constantly growing market but a permanent one. 


AT LEAST $17,000,000 A YEAR SAVED 

The public will save approximately $1,500,000 a month 
as a result of the elimination of the war tax on express 
shipments, according to George C. Taylor, president of the 
American Railway Express Co. The Revenue Act of 1921 
eliminates the war tax of one cent on every twenty cents 
and fractions thereof in transportation charges on all ex- 
press shipments. This tax during the year of 1920 amount- 
ed to $17,302,918. 
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DEPLORES FANATICISM ON ALCOHOL 


E. G. Eberle, former president of the American Pharma- 
ceutical Association, has an editorial in the Journal of the 
American Pharmaceutical Association, headed “The Public 
Needs a Better Understanding Relative to the Importance 
of Alcohol in the Industries,’ in which he deplores the 
fact that so useful and necessary a. product as ethyl alcohol 
is constantly associated with a prohibited use of it. He 
says in part: 

“It is lamentable that otherwise reasonable minds are 
so unreasonable in this connection that they cannot or will 
not devise means of handling the important question of 
alcohol taxation without constantly bringing up its illeg- 
itimate consumption. The arguments in and out of Con- 
gress and State legislatures distress the industries. Those 
requiring alcohol constitute a very large part of those en- 
gaged in all activities. As is well known, alcohol is neces- 
sary in manufacturing articles into the composition of which 
it does not enter; in other manufactures it is converted into 
compounds of entirely different properties, in some it is 
solvent or vehicle. 

“These running statements relative to alcohol are made 
to more strongly impress the inconsiderate or fanatic at- 
titude of a large number, not only among prohibitionists, 
but those who are willing and desirous of stopping manu- 
facture of alcohol because they cannot have it for drink 
or sell it for beverage purposes. It is almost inconceivable 
that men can be so prejudiced in a matter of such mo- 
mentous importance and possibilities ; it impresses the need 
of publicity relative to the subject, and this really is the 
message of this comment, for notwithstanding its long and 
general industrial use there is a great deficiency of knowl- 
edge on the part of the public as to the importance of 
alcohol. 

“Indicative of this are the references already made, 
recent discussions in Congress, hearings in State legis- 
latures, press items, and such expressions as the following, 
made by persons of more or less prominence; ‘It (alcohol) 
is all booze, therefore it must go.’ ‘The people have 
spoken, alcohol manufacture must cease.’ ‘If there really 
are industries dependent on alcohol in any form, I would 
gladly see them ruined if by so doing we could obviate 


the possibility of one poor soul securing alcohol for bev- 
erage purposes.’ ” 


POSTAL RECEIPTS A GOOD INDEX 


Receipts at fifty selected post offices in December totaled 
$25,677,570, as compared with $25,001,347 in the same month 
in 1920, according to figures announced by Postmaster Gen- 


eral Hays. Receipts of the same post offices in December, 
1914, totaled $14,251,934.90, 

New York City had the highest total of receipts in De- 
cember, with $5,282,418 against $4,898,652 in the December 
preceding, while Chicago was second with $4,459,097 last 
December, compared with $4,110,603 in the same month in 
1920. Rochester, N. Y., reported the largest percentage of 
increase in December, 1921, over December, 1920, with 23.23 
per cent. 


In Times of Prohibition Stress 
(From the Chas. F, Butts Mfg. Co., Willis, Texas.) 

You will find our check to extend our subscription. In 
these times of stress with our Government making NEW 
Prohibition Laws every few hours we do not know how a 
business could possibly keep up to the pace set by the law 
and regulation makers without such help as your AMERICAN 
PERFUMER gives us. 

We hope you enjoy a Merry Xmas and a Very Happy 
Prosperous New Year. 





TARIFF, DRY RULES AND TAX AT WASHINGTON 


Busy Month in Tariff Consultations and Hearings, Changes in Prohibition Regulations, Trade Board Actions, Traffic 
Hearings, Foreign Exchange and Other Matters of Interest to Our Readers 


\VASHINGTON, Jan, 19.—It is understood that a tentative 


agreement has been reached by Republican members of the 
Senate Finance Committee to assess import duties under 
the new permanent tariff law on the basis of the selling 
price in the American wholesale market of the imported 
article at the time of its shipment to the United States. 

Some details of the plan remain to be worked out by the 
committee and the Treasury, Tariff Commission and other 
experts assigned for the consideration of this problem. 
Senator Porter J. McCumber, of North Dakota, who suc- 
ceeds the late Senator Penrose as chairman of the Senate 
Finance Committee, was of the opinion that a definite 
agreement would be reached quickly. 

This plan of assessing duties is that originally proposed 
by the experts to the House Ways and Means Committee 
and differs from the American valuation proposal finally 
adopted by the House and under which duties would be 
assessed on the basis of the wholesale selling price in the 
American market of American-made goods comparable to 
the imported articles. Where comparable goods could not 
be found it would be a case of constructing the rates on the 
basis of the cost of the imported article plus transportation 
charges, importers’ commission and other charges. 

At a conference of the Republican Senate steering com- 
mittee the tentative legislative program agreed upon at the 
recent White House conference, including a soldier bonus, 
was approved. It was agreed that ways and means must 
be devised to enact the soldier bonus bill as speedily as 
possible and all possible haste made on the bill to revise the 
tariff law now pending. 

While no definite conclusions were reached on means to 
raise the $3,500,000,000 to $5,000,000,000 needed for the 
_bonus, several members of the committee approved the sales 
tax plan, which seems to be gaining in popularity. 

Considerable sentiment has developed for a new tax re- 
vision measure, and such legislation probably will be added 
to the program. Chairman McCumber declares that the 
Senate Finance Committee will first have to consider the 
question of American valuation before going into the sub- 
ject of fixing rates, “and that is going to take considerable 
discussion on the part of members of the committee.” 

The emergency tariff bill, which was passed ostensibly to 
protect the interests of the farmers, will have expired be- 
fore May, which is the earliest that it seems now possible 
to expect a new tariff law, but its life has been twice ex- 
tended and it can be continued on the statute books until 
the proposed permanent tariff law is enacted. The last ex- 
tension was until Febsuary, 1922. If the permanent tariff 
bil! is not passed before that time another lease of life may 
be given to the emergency bill. 


PROCEEDINGS OF THE SENATE FINANCE COMMITTEE 


Senator Frelinghuysen, of New Jersey, has been added 
to the Finance Committee to fill the vacancy caused by Sen- 
ator Penrose’s death. The chairmanship by seniority went 
to Senator McCumber. Hearings before the committee on 
the tariff bill which have been in progress intermittently for 
several months have been officially closed. 

The Finance Committee now has before it a couple of 
amendments which have just been introduced by Senator 
Smoot of Utah, ranking Republican member of the com- 
mittee. One of the amendments is to the American valua- 
tion section of the House bill, proposing that where the duty 
is based upon or regulated in any manner by the value of 
the imported merchandise, the duty would be assessed on 
actual market value of the wholesale price at the time of 
its exportation in the principal markets of the United States. 


The other amendment submitted by Senator Smoot would - 


authorize the President to increase or decrease tariff rates 
by not exceeding 50 per cent of the rates fixed in the bill to 
Proclaim American valuation as the basis for assessing 
duties on any given list of imports: to change rates within 


the limit of 50 per cent so as to meet situations arising in 
American markets as a result of depreciated foreign ex- 
changes; to prevent dumping in American markets, and to 
prevent discrimination against American foreign commerce 
by foreign countries. 

Before the tariff hearings closed, Charles D. Armstrong, 
of the Armstrong Cork Co., Pittsburg, approved the House 
rates on articles of cork. 

A rate of 20 per cent on bleached white beeswax was 
asked by R. J. Mayer, Paterson, N. J. 

Pleas for reduced duties on importation of tooth brushes 
were presented by W. B. Gibson and Dr. Hyatt, dental and 
oral hygiene expert of New York, which are mentioned in 
paragraph 1407 of the Fordney bill. Dr. Hyatt told the 
committee of the great need for tooth brushes of good qual- 
ity and reasonable price in connection with his educational 
work directed at promotion of clean mouths among poor 
children. 

John Morrison, Jr., of Glens Falls, N. Y., asked for ade- 
quate protection for domestic manufacturers of hair brushes, 
clothes brushes and the like. 

Free copra was urged by S. H. Gillespie, of Berkeley, Cal., 
speaking for the Vegetable Oil Corporation. He said cocoa- 
nut oil produced from copra did not come into competition 
with any American products. ~ 


POTASH TARIFF QUESTION CONSIDERED BY COMMITTEE 


Arguments against a tariff on potash were presented by 
Representative Benham, of Indiana, spokesman for New Jer- 
sey farmers, and H. A. Huston, of New York City, repre- 
senting the German potash syndicate. 

Spokesmen for the New Jersey farmers and Mr. Huston 
emphasized what they said would be the cost to the Ameri- 
can farmers, and finally to the consumers, of a duty on pot- 
ash. Mr. Huston told the committee that the German law 
prohibiting the sale of German potash abroad at a price 
lower than that obtaining in Germany effectually prevented 
the dumping of potash into the United States or any other 
country. 

A copy of a contract entered into by thirty-four American 
manufacturers of fertilizer with the Potash Syndicate of 
Germany by which the former bind themselves to purchase 
75 per cent of their potash requirements from the latter was 
produced by S. D. Crenshaw, vice-president of the Virginia 
Carolina Chemical Co. of Richmond, Va., and in ordering 
it placed in the record, Senator Smoot said he wanted to 
show the Senators that it not only evaded all anti-dumping 
laws passed by Congress but also all American anti-trust 
laws. 

“If that contract can stand,” Senator Smoot declared, 
“Germany will see that the potash industry in the United 
States will never be developed.” 

Mr. Crenshaw, whose company is a party to the contract, 
said the instrument was so drawn that the American manu- 
facturers could buy 25 per cent of their supply from French 
or domestic sources. It developed, however, that the Ameri- 
can firms would get a lower rate per ton if they bought 
their entire supply from the German syndicate than if they 
bought only 73 per cent from that source. 

Mr. Crenshaw appeared to oppose a proposed five-year 
tariff on potash to protect the potash mining industry in 
Utah, California, Nebraska and other States which was 
started during the year. He said American mines could pro- 
duce now only one-fourth of the domestic requirements, and 
that the proposed tariff would impose an added cost of $54,- 
000,000 on the farmers to “mature a war-time baby.” 

Senator Smoot declared there was an ample supply of pot- 
ash in the United States to meet all the needs if Congress 
would protect the industry until it could be fully developed. 
He said it was a fact that the industry had not got well 
under way before the close of the war and return of German 
competition. 

Mr. Crenshaw charged that when imports were shut out 
during the war the domestic producers ran the price up to 
three or four times the pre-war prices. This led to a dis- 
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cussion of costs, and it was testified that freight rates were 
a very important element in the cost of the domestic product. 


QUESTION OF TAX-FREE ALCOHOL IS UNDER CONSIDERATION 


The movement to obtain tax-free alcohol for legitimate 
manufacturing purposes in connection with flavoring ex- 
tracts and numerous other products, as promised by the 
prohibition agitators on many occasions, is gathering head- 
way, and persons who are interested, as well as associations, 
can look forward to favorable action if they urge it, which 
seems to be necessary, as there is pressure from the pro- 
hibition interests to tie up everything that savors of using 
alcohol for any purposes, legitimate or otherwise, which in 
some quarters is attributed to the general disfavor which 
has attended their policy of trying to curtail and harass 
legitimate manufacturers. ; 

The subject of tax-free alcohol for the manufacture 0} 
medicine for internal purposes is receiving consideration by 
officers of the prohibition unit of the Internal Revenue 
Bureau, and the fact will be of interest to many readers of 
THe AMERICAN PeRFUMER who are interested in the matter. 
While no official announcement has been made, it is known 
that the solicitor for the bureau has held recently that there 
is nothing in the Internal Revenue laws or National Pro- 
hibition Act to prevent the use of specially denatured, or 
tax-free alcohol in the manufacture of medicinal prepara- 
tions for internal consumption or treatment. For a long 
time the department was in doubt on this point. The sub- 
ject has been disctissed in drug and pharmaceutical circles, 
but with varying opinions. Those who are inclined to favor 
the use of specially denatured alcohol for the manufacture 
of internal medicine emphasize the point that this does not 
mean the premedication of alcohol at distillery or bonded 
warehouses before withdrawal for the manufacture of in- 
ternal medicines, which was originally provided in the sup- 
plemental Volstead bill, last Spring, and which all branches 
of the drug trade and allied interests defeated. 


Thé advocates of tax-free alcohol for internal medicine ° 


contend that unles the drug trade favors permissive legisla- 
tion or administration of this character, the Anti-Saloon 
League and other prohibition forces may succeed in amend- 
ing the law so as to require the premedication of alcohol 
at distillery or bonded warehouses before withdrawal for 
the manufacture of internal medicine. They maintain that 
in no circumstances would they favor legislation or adminis- 
tration which would compel pharmaceutical manufacturers 
to use specially denatured alcohol if they did not wish to 
do so, 

Many pharmaceutical houses object to tax-free or spe- 
cially denatured alcoho] for internal medicine. They say 
that it would revolutionize the business in more ways than 
one. They are jealous of the quality and efficacy of their 
preparations, not to mention prices. 

As to the practicability of specially denatured alcohol for 
use in the manufacture of internal medicines, this is ad- 
mitted to be something to be worked out by those inter- 
ested in the subject. It is said that it will be worked out 
either by special interests or by the government, or both. 
As the law stands now, there is no authority to compel the 
use of specially denatured alcohol in internal medicines, 
which would apply to flavoring extracts also: but accord- 
ing to the department any person is privileged to use it for 
such purposes by simply complying with the existing regu- 
lations. It is a fact that no formulas for the use of spe- 
cially denatured alcohol in internal medicines have been 
issued by the bureau, but under Regulations 61 the com- 
missioner of Internal Revenue “will consider any formula 
for special denaturation that may be submitted by any manu- 
facturer in any art or industry and will determine (1) 
whether or not the manufacture in which it is proposed to 
use the alcohol belongs to a class in which tax-free alcohol 
withdrawn under the provisions of the law can be used, and 
(2) whether or not it is practicable to permit the use of 
the proposed denaturant and at the same time properly 
safeguard the revenue.” 


WHOLESALE DRUGGISTS ANNOYED BY PROHIBITION FORM LETTERS 


Owing to the failure of Prohibition enforcement officials 
to differentiate between established wholesale druggists and 
parties seeking to obtain permits as such who never before 
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have had any connection with the drug trade, members of 
the National Wholesale Druggists’ Association has been put 
to annoyance and expense in the preparation of inventories 
of stocks on hand. 

A general form letter has been used advising applicants 
for permits or renewals thereof, that before action can be 
taken on applications, it will be necessary for the parties 
desiring a permit to submit an itemized inventory showing 
at least $25,000 worth of stock on hand, together with a list 
of customers. Recently, this form letter has been modified 
so as to advise the applicant that if his total inventory is 
much in excess of $25,000, it will not be necessary to fur- 
nish the items, but a statement showing the value of classes 
or groups of mérchandise will be regarded as sufficient. 

Sales of alcohol by wholesale druggists regardless of 
quantity must be in original stamped packages, according to ° 
a statement issued by Prohibition Commissioner Haynes for 
the purpose of correcting apparent uncertainty on the point. 


ALCOHOL FOR USE IN BARBERS’ SUPPLIES 


The Federal Prohibition Commissioner is forwarding the 
following memorandum to prohibition directors regarding 
the use of denatured alcohol by manufacturers of barber 
stupplies : 

“The Barbers’ Supply Dealers’ Association of America 
in convention at St. Louis, Missouri, during the month of 
October, 1921, passed certain resolutions on specially de- 
natured alcohol and an official copy of these resolutions has 
been transmitted to the office of the Federal Prohibition 
Commissioner and is quoted in part as follows: 


“‘Whereas, The barbers’ supply dealers of the United 
States are now enjoying the great benefits of taxfree alcohol 
under Title 3 of the National Prohibition Act; and 

“ ‘Whereas, These benefits include not only the reduced 
cost of alcohol for manufacturing legitimate preparations, 
but also relief from the theft of alcohol and its diversion to 
unlawful purposes; therefore be it 

“*Resolved, That the Barbers’ Supply Dealers’ Associa- 
tion of America, in eighteenth annual convention assembled, 
in St. Louis, October 17 to 20, 1921, declares unequivocally 
in favor of the use of specially denatured alcohol exclusively - 
by all barber supply dealers in the manufacture of their 
products.’ 

“These resolutions should be taken into consideration by 
your office when receiving and recommending applications 
for permits of this class and, in cases where the applicants 
request pure ethyl alcohol, the advantage of using specially 
denatured alcohol should be thoroughly explained as indi- 
cated above.” 


IMPORTANT DECISION ON OPEN PRICE COMPETITION 


A decision handed down by the United States Supreme 
Court on December 19, dealt with the activities of so-called 
open price associations. It was in the case of the American 
Column and Lumber Company, No. 71, and the decision, 
which was voted 6 to 3, held illegal the so-called open price 
plan of the Hardwood Lumber Manufacturers’ Association. 
While it affected this particular association, the decision 
establishes a precedent and will be so used by the Depart- 
ment of Justice. It is sweeping in scope and it is said by 
those who have made a study of the situation that it will 
include all of the trade associations of the United States 
which gather statistics of the cost of production. 

The. Supreme Court affirmed the decision of the Federal 
Court for the western district of Tennessee, which granted 
an injunction forbidding the operation of the trade bureau 
as a combination in restraint of trade in violation of the 
Sherman Anti-trust law. In the majority opinion the court. 
speaking through Associate Justice Clarke, said that it was 
clear that the purpose of the trade bureau and its method of 
operation indicated a plain intent to control production and 
fix prices by concerted efforts among the members of the 
association, and that after its organization, the prices for 
the different classes of lumber increased, and that this in- 
crease, at least partly, was due to the efforts of the trade 
bureau. The decision of the court is a victory for the De- 
partment of Justice, which considerably will strengthen its 
hand in dealing with other trade associations which endeavor 


to control production and enhance prices by means of 2 
trade bureau. 











The majority decision has the following to say in con- 
nection with the effect of the reports which were published 
by the association: 

“In the presence of this record it is futile to argue that 
the purpose of the ‘plan’ was simply to furnish those en- 
gaged in this industry, with widely scattered units, the 
equivalent of such information as is contained in the news- 
paper and Government publications with respect to the mar- 
ket for commodities sold on boards of trade or stock ex- 
changes. One distinguishing and sufficient difference is that 
the published reports go to both the seller and buyer, but 
these reperts go to the seller only; and another is that there 
is no skilled interpreter of the published reports, such as we 
have in this case, to insistently recommend harmony of 
action likely to prove profitable in proportion as it is 
unitedly pursued. 

“Convinced, as we are, that the purpose and effect of the 
activities of the ‘open competition plan,’ have under discus- 
sion, were to restrict competition and thereby restrain inter- 
state commerce in the manufacture and sale of hardwood 
lumber by concerted action in curtailing production and in 
increasing prices, we agree with the District Court that it 
constituted a combination and conspiracy in restraint of 
interstate commerce within the meaning of the Anti-trust 
Act of 1890, and the decree of that court must be affirmed.” 

A survey made by the Department of Commerce shows 
that out of between 1,700 and 1,800 trade associations in the 
United States, only 150 proceed upon the open price and 
information plan condemned in the decision. Secretary of 
Commerce Hoover is of the opinion that the decision will 
not embarrass the co-operative activities of the department 
in connection with industrial trade associations. The extent 
to which associations may go in compiling and disseminating 
information is being studied out in the Department of Jus- 
tice, and it is expected that some system will be devised by 
which the industries may obtain the information the depart- 
ment is prepared to give, without violating the terms of the 
Supreme Court’s decision. cael 

Illegal practices of trade associations artificially to con- 
trol and unjustifiably to increase prices has spread into many 
lines of the retail trade, and evidence has been received by 
the Department of Justice that retail dealers in many lines 
have conspired to fix prices, the Attorney General stated, in 
plain violation of the Sherman law. Too many retail stores 
are doing business in certain lines, he continued, requiring 
the maintenance of unreasonably high prices necessary to 
their existence. 

In line with the decision, the Attorney General declared 
that a decision has been reached that these associations: 
1. Cannot divide territory in the sale of commodities. 
2. Cannot fix prices through the interchange of informa- 
tion as to the supply, stocks on hand, production, the volume 
of orders and other data. 3. Cannot do indirectly what it 
would be unlawful for these associations to do directly. 

Since the decision of the Supreme Court, the Attorney 
General said the Department of Justice has been considering 
the classification of trade associations, to determine which 
are following illegal practices and which will be permitted 
to operate under the Government’s interpretation of the law 
Practically all of the associations who have been informed 
that their practices are of a questionable character have 
abandoned them, said the Attorney General, at the sugges- 
tion of the Government. Only a small percentage have sig- 
nified their intention not to do so. 


IMPORTANT REPORT ON DEPRECIATED EXCHIANGE, ETC. 


The Tariff Commission has issued a report on Depreciated 
Exchange and International Trade. The report considers 
present world exchange conditions from the standpoint of 
the degree of price and wage adjustments to a gold basis 
among the chief commercial countries instead of the paper 
Prices and wages in those countries. 

The price studies take the form of (1) tables showing 
the value of foreign currencies in terms of commodities, 
compared with their value on the same date in terms of 
gold or American exchange, and (2) price comparisons, re- 
duced to a gold basis, of a number of specific products in 
the various markets of the world. Briefly stated, the com- 
Parison by index numbers shows that after England and 

rance in March, 1919, withdrew their governmental sup- 


THE AMERICAN PERFUMER 






469 


port of the exchanges, such exchanges quickly fell below 
their value in terms of domestic commodities for England 
and France—that is to say, the pound and franc thereafter 
were worth more in terms of English and French goods than 
they were worth in terms of gold. This condition was fa- 
vorable to an increase of imports from these countries to 
the United States. In 1921, however, paper prices in these 
countries, as measured by index numbers, had risen rela- 
tively to American prices about as much as their exchange 
had fallen, with the result that there was no special induce- 
ment because of exchange rates for buying goods in Eng- 
land or France. 

In the case of Germany, however, there is yet a great 
discrepancy between the internal value of the mark and its 
gold value, slightly more than 2 to 1 in 1921. 

The prices of specific commodities in various countries 
tell roughly the same story. The gold prices of copper, 
wheat, and wool are about the same in the United States, 
England, and France, with a lesser degree of adjustment for 
Germany. Therefore, except for daily fluctuations, the pre- 
vailing rates of exchange do not seriously disturb the trade 
in such products among the allied countries. Specialties, 
however, such as articles of fashion or complicated chemical 
and metallurgical products, are often priced locally in Eu- 
rope in terms of paper money, with the result that special 
bargains may be had by American buyers because of low 
rates of exchange. This bonus on exports from Central 
Europe is partly offset by the numerous restrictions to trade 
in exportable products. 

A comparison of wages in the United States, England, 
France, and Germany shows that they are less adjusted to 
a gold basis than are prices. In May, 1921, the standard 
wage in Germany for factory workers was, roughly, 10c. 
per hour in gold, as compared with 20c. to 25c. in France, 
30c. to 40c. in England, and 50c. to 75c. in the United States. 

In the case of Germany, however, the gold value of wages 
is not as significant for some purposes as is the value in 
terms of commodities. Measured by wholesale prices in 
Germany, wages were l6c. to 18c. per hour in May, 1921, 
and expressed in terms of the laborer’s cost of living they 
were 22c. to 27c. per hour for the various industrial centers. 

The report indicates that it would be difficult, although 
not impossible, to determine and administer offsetting duties 
against exchange rates. A flat rate cannot be applied be- 
cause of the varying degrees of depreciation of exchange in 
cifferent countries, but a list of commodities for which 
special protection is sought could be prepared and revised 
from time to time to meet changing conditions. 


SOLVENTS, MORANA AND RAWLEIGH CASES 


A decision has been handed down by the Court of Appeals 
of the District of Columbia upholding a decision of the 
Supreme Court of Columbia, which refused to restrain the 
Secretary of the Treasury from permitting quantities of 
fusel oil to be brought into the United States in competition 
with the local manufacture of butyl alcohol or butanol. 

The decision was handed down in the case of the Com- 
mercial Solvents Corporation, of New York, Indiana and 
Maryland, manufacturers of butanol, who complained to the 
courts that should fusel oil be permitted to come into the 
country the local industry would be ruined, as the price 
of the foreign product would be far lower than the 
American, 

The Commercial Solvents Company objected to the atti- 
tude taken by the Dye and Chemical Control section of the 
Treasury Department relative to the importation of fusel 
oil. The firm appealed to the Supreme Court of the District 
of Columbia where an argument was held as to the question 
of the jurisdiction of the court. The Supreme Court de- 
cided it did not have jurisdiction in the case, whereupon the 
Commercial Solvents Company appealed to the Court of 
Appeals of the District of Columbia, and the Supreme Court 
has been upheld. 

The case of the Commercial Solvents Company is quite 
similar to that of the Morana Company, Inc., and R. T. 
Rawleigh Company, both of which cases are in the Supreme 
Court of the District of Columbia. In view of the ruling 
of the Court of Appeals, it has been thought that the latter 
two cases will be dropped, because the only thing that the 
Commercial Solvents Company can now do would be to 
present its case to the Supreme Court of the United States, 
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attacking the constitutionality of the law under which the 
dye and chemical control act was passed. It does not seem 
probable that they would carry the case to this length. 

(Inquiry at the offices of Morana, Inc., in New York, 
indicates that the company will not drop its suit, but will 
hight it out to the end.) 


FREIGHT RATE HEARINGS REOPEN 


Hearings on freight rates by the Interstate Commerce 
Commission were opened at Washington, January 11, with 
the taking of direct testimony of carriers. Today the com- 
mission will begin hearing industrial groups. 

The hearings will be continued until late in February, and 
the schedule embraces the following commodities: Forest 
products, January 26 and 27; fertilizer and materials, sul- 
phuric acid, phosphate rock, January 28; vegetable oils and 
soaps, February 8; petroleum and petroleum products, Feb- 
ruary 11; beverages and*beverage containers, waste mate- 
rials, February 20; miscellaneous commodities, February 21 
and 22. 


MARKING OF GOODS FOR EXPORT TO CANADA 


Canadian customs regulations, requiring the marking of 
imported goods, as they went into effect January 1, require 
only that the name of the manufacturer or his trade-mark, 
accompanied by the name of the country or State in which 
the goods have been manufactured, shall appear either on 
the article or on the wrapper or band, if the article cannot 
be marked without injury. 

So far as standard goods of American manufacture are 
concerned, the marking regulations have little significance, 
as most of the goods now produced in this country show the 
manufacturer’s trade-mark and “Made in U. S. A.” Under 
the revised Canadian regulations, such identification will be 
accepted as sufficient indication of the country of origin. 
Raw materials for manufacture or repair of articles in Can- 
ada are not required to be marked, nor goods ordered prior 
to October 1, 1921, and imported prior to July 1, 1922. 


COMPLAINT AGAINST GERMICIDAL MANUFACTURER 


The Federal Trade Commission has issued an order to 
cease and desist against A. G. Slocum, doing business as 
Ginso Chemical Company of Missouri. The order follows 
investigation and trial of the case, and directs the respondent, 
its officers, directors, agents, servants, and employees to 
cease and desist (1) from simulating the trade-mark as 
registered by a competitor, the General Laboratories of 
Madison, Wis., (2) from appropriating or reproducing on 
any carton, container or package in which the respondents 
market any antiseptic, disinfectant and insecticide in inter- 
state commerce, any instructions, directions or any informa- 
tion prepared by the General Laboratories, (3) and from 
misrepresenting the germicidal strength of their products. 


LIGGETT COMPANY ANSWERS COMPLAINT 


The Louis K. Liggett Company has filed an answer with 
the Federal Trade Commission in connection with a formal 
complaint which was filed against the company. The com- 
mission alleged misleading advertising, but the Liggett com- 
pany stated that it had discontinued this advertising prior 
to the investigation of the commission. This applied to the 
use of the term “ivory” standing alone, or “pyralin ivory,” 
on display cards or in newspaper advertising in connection 
with the material known as pyralin, and had adopted and is 
using the term “ivory finished pyralin.” The company asked 
dismissal of the commission’s complaint. 


JAPAN FOSTERS AND AIDS CHEMICALS AND DYESTUFFS 


It has been known for some time that Japan has special 
legislation designed to foster and protect its chemical in- 


dustry, especially dyestuffs. The Department of Commerce 
has issued a mimeograph giving a translation of the law 
made by Commercial Attache James F. Abbott, from docu- 
ments copied in the original Japanese by Colonel Baldwin. 
Dr. Abbott is in doubt as to the exact meaning of certain 
clauses referring to the method by which accounts are to 
be kept, but in his opinion the excess profits and reserve 
funds to which the clauses refer are not likely to be called 
into existence in the immediate future, and for that reason 
are of academic interest only at this time. 


THE AMERICAN PERFUMER 


FRENCH VIEW OF U. S. TARIFF PROPOSALS 


The viewpoint of the French perfumery industry is that 
the proposed new American tariff, through the rates of 
duty. imposed on perfumery, may seriously affect trade in 
that article with the United States, heretofore one of 
France’s best customers. 


President Lecaron, of the syndicate of perfume manu- 
facturers in Paris, recently poigted out that the proposed 
American valuation is sometimes erroneous. According to 
advices received by the Bankers Trust Company, of New 
York, from its I‘rench Information Service, he cited the 
case of alcohol duty calculated on the retail price of alcohol 
sold in France. This retail price includes a tax of 10 francs 
a liter (1% pints), which in the case of alcohol sold for 
export purposes is not levied. The tax is paid to the French 
Government by the consumer and not by the producer, and 
it should not be included in the valuation for customs pur- 
poses, according to the contention of the French perfumers. 


Mr. Lecaron also emphasized that the control of customs 
declarations which United States customs authorities would 
like to exercise through inspection of manufacturers’ books, 
aside from the inconvenience that it would cause, would not 
in reality be a check. In many cases the manufacturers, 
he asserted, sell to export firms who make their own 
declarations. 


The French perfume industry, which manufatcures 
largely for export purposes, was one of the very few in- 
dustries in France allowed to buy and use alcohol for com- 
mercial purposes during the war. Although the perfume 
manufacturers have also felt the general trade depression 
of last year, the syndicate is of the opinion that the crisis 
was probably less acute in the perfume industry than in 
many other industries. 


The price of raw materials has, however, gone up 
enormously in the last 18 months; essence of violet now 
costs 3,000 to 4,000 francs a liter (134 pints). whereas in 
1920 it averaged 800 to 1,200 francs. Raw materials gen- 
erally are so valuable that, as a rule, they are only used 
under the direct supervision of the manufacturers them- 
selves. 


The following figures show the high prices of a few of 
the oils and essences much in use: 


Oil of jasmin 12,000 francs a kilog 
Amber 69,000 francs a kilog 


The French perfume industry receives essential oils and 
other raw materials from all over the world, but some of 
the most important essential oils come from the South of 
France and Algeria, where flowers are cultivated on a large 
scale and distilled locally. 

The following figures show the value of French exports 
in perfumery for the year 1920: 

Francs 
5,250.525 
Alcoholic perfumes 
Non-alcoholic perfumes 
Ottar of roses 
Other essences 
Synthetic perfumes 


A Fine Compliment from Mexico 


(Gillermo Schiemann, Importer and Exporter of Essential Oils, Ete., 
Mexico, D. F., Mexico.) 

Enclosed please find check for $2.50 for one year’s sub- 
scription of THe AMERICAN PERFUMER AND ESSENTIAL OIL 
Review, which, without doubt, is scientifically and materially 
the leading periodical of the essential oil line in the world. 


How Europeans Get Rid of Rats 


Rats are being successfully destroyed in Europe by a 
new method, says a bulletin issued by the Industrial Re- 
search Laboratories, Chicago. Powdered squills, plaster of 
paris and lard, are made into a paste, which is used as @ 
greasing material for the holes the rats use. As they pass 
through the hole the fur takes up some of the mixture. ‘The 
rat licks its fur and dies as a result. 





BRIGHT OUTLOOK FOR PERFUMERY AND TOILET GOODS 


Views of Representative Firms on Business Conditions and Future Prospects in 
the Trade in All Sections of the Country Show That Optimism Is Well Founded. 


In every period of economic readjustment a time arrives 
when the force of reaction seems to have spent itself. We 
are probably in that stage now. In the perfumery and toilet 
goods industries the year 1921 was a period in which com- 
modity prices declined, wages were lowered, losses were 
written off, and general conditions were much improved. 
While it must not be assumed that this process has been 
completed in all directions, letters received from active 
members of the Manufacturing Perfumers’ Association, to 
whom we wrote for the purpose of getting at real condi- 
tions in the trade, leave no doubt that the new year finds 
our business on qn infinitely sounder basis than it was a 
year ago; and that conditions are most favorable, not only 
for bigger and better business in the coming year but also 
for many years to follow. 

The factors that most retard business in the opinion of 
various contributors are: taxes; the transportation prob- 
lem; the tariff; the reluctance of retailers to reduce prices 
to correspond with wholesale prices, and unemployment. 
Accordingly, a brief examination of each of these will show 
that optimism as to the outlook is well founded. 

The new. income tax exemptions now in effect for 1921 
incomes, for instance, provide that the head of a family 
earning up to $2,500 will pay no income tax. Assuming 
that he has no dependents, if he earns $3,000 per year he will 
pay a total tax of $20 as against $40 under the old law. 
Since $3,000 represents approximately the average earnings 
of probably the largest class of citizens, it will be seen that 
millions will receive a reduction of 50 per cent in their in- 
céme taxes. This is tantamount to increasing their pur- 
chasing power by that amount. 

In addition to this potential increase in the purchasing 
power of the people, the revision of the Revenue Act of 
1918 exempts the following toilet preparations from the 
tax of 3 per cent on the sales price of the manufacturer or 
importer and 1. cent for each 25 cents on the retailers’ sell- 
ing price: perfumes, essences, extracts, toilet waters, cos- 
metics, petroleum jelly, toilet powder, tooth paste, mouth 
washes, dentifrices, aromatic cachous (mints, etc.), hair 
oils, pomades, hair dressings, hair dyes, hair restoratives, 
and all other articles which are used or are intended to be 
used for-toilet purposes, The elimination of these taxes 
amounts to a reduction in prices which in itself is beneficial. 

The elimination of the 3 per cent tax on freight rates, 
the 8 per cent tax on passenger fares and the elimination 
of the tax on parcel-post packages seem likely to increase 
the use of these facilities. The railroads met the problem 
of a sudden falling off in traffic with sweeping reductions 
of operating expenses. These economies will be continued; 
and with the increase in traffic, according to economists, 
will result in lower rates in the course of time. 

While there is a division of opinion over the possible re- 
lief to be afforded by the pending Fordney tariff bill, it is 
felt that any definite action by Congress will be welcome. 
Under the American valuation plan, which seems likely to 
be adopted, duties on imported toilet goods will be as- 
sessed on an American valuation, to the ultimate advantage 
of the country at large. 

In general, forced liquidation has been completed; and it 
Is only here and there that complaints are heard against 


retailers. It is the consensus that the fall in prices has 
been arrested. Even if prices are not rising, they are not 
falling; and this removes the most serious barrier to the 
revival of trade. Dealers have been buying from hand to 
month and it is pretty generally felt that reserve stocks are 
depleted. This condition cannot last long. Accordingly, 
since prices have been maintained on an even basis for so 
long, the time for some general revival of trade should by 
all past experience be reasonably near at hand. Unemploy- 
ment will necessarily disappear with trade recovery. In 
the meantime two favorable results have already been 
achieved—readjustment of labor costs to a rational basis 
and acceptance of such readjustment by labor in a spirit of 
understanding. 


Practically all contributors look for increased business in 
1922; and some have wisely begun or completed plant ex- 
pansions in anticipation of a larger volume of business. 
That this belief is well founded seems evident. Public 
opinion has been so thoroughly moulded by far-sighted 
manufacturers that the use of perfume and toilet prepara- 
tions which began as a luxury, has now become a necessity. 
What was once deemed non-essential, like the typewriter 
or the telephone, is now a necessity. How firmly the habit 
of using perfumes and toilet preparations has been driven 
home may be illustrated by the fact that at a recent meet- 
ing of the Women’s City Club of New York, a woman 
prominent in social circles described the proposed tax on 
toilet preparations as a “tax on respectability.” This 
woman made articulate what is undoubtedly felt by her 
sisters throughout the length and breadth of this land. 
Toilet preparations are needed and as time goes on will be 
purchased in larger quantities. When one considers the 
small per capita consumption of cosmetics of 75 cents, one 
can contemplate the foregoing facts with a feeling of en- 
thusiasm for the future of the business. 


Here are the views of some of our contributors on the 
present business situation and the outlook for this year: 


LOOK FOR INCREASED BUSINESS IN 1922 


G. A. Pfeiffer, president of Richard Hudnut, N. Y.: 
Regarding 1922 prospects, we share the views of those who 
believe the low point of the business depression has been 
reached and passed. 

However, we do not feel that the road ahead is without 
its problems. The factors which in our judgment most tend 
to retard business are, unemployment, the low price of farm 
produce, the unsettled transportation problem, with high 
freight rates, and the discount in foreign exchange. We 
cannot concefve of very prosperous times until these nega- 
tives have been eliminated, or at least, minimized. In com- 
bating this situation, time is an essential, plus confidence 
ana optimism backed with intelligent effort. 

So far as our own company is concerned, collections have 
been satisfactory and we look forward to an increased busi- 
ness in 1922, as compared with 1921. 


KNows 1922 wILL BE A GOOD YEAR 


The J. B. Williams Co., shaving and toilet soaps and 
toilet articles, Glastonbury, Conn.: We would like to be 
of service to you, for we admire the push and energy you 
evidence in what is really a most creditable and interesting 
perfumers’ journal. 

We know 1922 will be a good year, though for tht mat- 
ter the Connecticut Valley is a pleasant spot and they are 
all good years. 
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PLENTY oF Business FoR THOSE WHO Go AFTER IT. 
William G. Mennen, president of the Mennen Co., 
Newark, N. J.: 1 made the statement last year that there 
would be business for those who got out and hustled for 


it in 1921, and I hold the same views for 1922. I am glad 
to report that we had a very successful year in 1921. 
and are laying our plans for a more active year in 1922, 
full of confidence that we will be rewarded, 1 do not look 
for any boom, as | believe improvement will come only 
slowly, but my observation leads me to believe that fun- 
damentally we are in much better shape than a year ago and 
that business in general will show a healthier tone and 
improvement. 
PERSEVERANCE, HARD WORK AND ADVERTISING NEEDED 

George D. Chisholm, first vice-president of the Koken 
Companies, St. Lowis, Mo.: Our experience for 1921 would 
seem to indicate that business for the coming year will be 
even better than that of the year which we have just passed ; 
1921 was a good year with us, but we are looking for a bet- 
ter year in 1922. Our business is 4 varied one, and gen- 
erally speaking, prices have been very materially stabilized. 
We do not look for very much change during the coming 
year, although, of course, the tendency will be downward. 
Our collections are very satisfactory indeed, and we think 
that all that is needed to stimulate business is perseverance, 
hard work, and plenty of advertising. 

INCREASES SALES FORCE FOR BIGGER BUSINESS 

Prichard & Constance, New York, N. Y.: We believe 
that business will be better this year; at any rate, we have 
backed our optimism by increasing our sales force. Not- 


withstanding the foregoing, we do not look for any rush on 
the part of buyers, and we expect the hand-to-mouth policy 
to be continued for several months at least. 

Although costs have decreased markedly during the past 
year, we expect to buy many of our prime materials at 
lower levels before the end of 1922. Collections are good. 
We believe that high labor costs and the tariff uncertainty 
are chiefly responsible for delaying the return to active 
trading. 

Kegarding the application of a specific “pick-me up” to 
stimulate business, frankly a belief in tonics, whether for 
our scalp or our business, has long since been dissipated. 
Probably we do not know enough about the matter. Our 
private opinion, however, is that, if the powers that be will 
quit such tomfoolery as selective immigration and_ tariff 
juggling, those who work like Helen B. Happy will get 
along all right. The devil will always get the hindermost, 
anyway. 


LOOKS FOR BEST YEAR WE EVER 


W. L. Schultz, president of the Lightfoot Schultz Co., 
Hoboken, N. J.: 1 think that most lines of trade hae been 
sufficiently liquidated during the year 1921, to give us a 
new viewpoint for the coming year 1922, and from this basis 
we look forward to a very much increased business, with 
prices more or less stabilized. Collections are much better 
than they were and are satisfactory. Confidence is being 
rapidly restored, and as each business man feels this he nat- 
urally begins to construct, which is the only stimulant busi- 
ness needs at the present time. We look forward to 1922 
with a great deal of confidence, and feel that it is going to 
be a good year, and the best year we have ever had. 


HAD 


FORESEES GENERAL TREND TOWARD HIGHER PRICES 


F’, A. Schwannecke, general manager, French Cosmetic 


Manufacturing Co., New Rochelle, N. Y.: With reference 
to prospects for increased business for 1922, would say that 
if we are to take January so far as a_ barometer, the in- 
creased business in 1922 will be about 50 per cent. 

With reference to prices, we feel that they have not as 
yet been stabilized. During 1921 the manufacturers along 
our line of industry have manufactured goods at almost cost 
and with a very small margin of profit. If this condition 
is not altered, it stands to reason that somebody is going to 
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get in trouble, for selling goods at almost cost and small 
margin of profit is very detrimental. 

In regards to collections, would say that they are fairly 
satisfactory and have shown a marked improvement the last 
three months of 1921. 

The factors that are operating most to retard business 
are firms trying to do business on a small margin of profit. 
’ What is needed most to stimulate business is an optimistic 
point of view. It seems during 1921 most everybody you 
met was complaining and stating business was poor, and 
that they were not looking forward to better conditions in 
1922. When this kind of statement is continually repeated 
to a man, even if his business is good, he finally believes 
that his business is falling off, also. 

As soon as 1922 opened up, everybody we came in con- 
tact with said it looked like a good 1922, and business opened 
up fine. This seems to be a general opinion, and if this 
feeling is carried out, from the manager down to the clerk, 
most of all to salesmen traveling on the road, business will 
be good in 1922. This will stimulate business and have 
everybody falling in line. 

Again, in regards to price, would say that we believe in 
most cases the rock-bottom price has been reached and that 
from now on there will be a general trend toward higher 
prices throughout the entire perfumery business. However, 
we do not believe that prices will be stabilized until the 
new tariff question has been settled once and for all. 


SEES STEADY AND GRADUAL IMPROVEMENT 


Otto P. Meyer, oleae of Meyer Brothers Drug 
Co., St. Louis, Mo.: e are optimists and our optimism 
has been fully substantiated by the remarkable and constant 
increase in business so far received over a similar period 
last year. 

While the year is young, in fact very young, and while 
most of our representatives have hardly gotten their foot 
to the ground, so to speak, we have every confidence that 
the new. year will show a steady and gradual improvement 
over 1921. 

With reference to stabilizing prices, we are of the opinion 
that it is not so much a matter of price as it is a matter of 
quality, and if the American manufacturer will devote more 
time and attention to the quality of his product and forget 
about the price, we will surely make a big dent in the for- 
eign product, if we do not replace it entirely. 

When we speak of the quality of any product, we have in 
mind not only the contents of the parcel but the container 
as well, and then, too, everything that goes to make up the 
complete package. An article is first sold to the eye, but 
the eve will not soon forget if the other senses are not fully 
gratified. 

Naturally, all articles of luxury will be the last to return 
to normalcy, but as toilet articles are now classed as an 
absolute necessity, especially by the fair sex, and as these 
items are becoming more essential to the health and hap- 
piness of our people every year, we see no reason why our 
(American manufacturers should not prosper more than ever 
before. 


BUILDING NEW FACTORY TO HANDLE INCREASED BUSINESS 


Leon L. Beckwith, president of The Bonheur Co., Syra- 
cuse, N. Y.: We hardly believe that our business for 1922 
would be a barometer for other businesses in general. We 
make this statement for the reason that for the past three 
years, which included 1921, we have had all of the business 
that we could handle, and in fact, it was necessary for us 
to turn down considerable business so as to properly take 
care of our old-established trade. 

In making the above statements we would advise that up 
until two years ago we were jobbers, as well as manufac- 
turers, at which time we discontinued our jobbing business 
and confined all of our efforts to manufacturing. We are 
now building a new factory which we expect to get into 
between ‘May and July, and until we are able to get into 
our new factory we believe that we will have all of the 
business we can handle without making any effort to get it. 
You can, therefore, understand that we feel very certain 
that our business for 1922 will exceed that of 1921, for the 
reason that the latter part of this year we will have an 
opportunity to get out after business, as we will then be 
able to take care of it. 
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Sees Decipep IMPROVEMENT IN MERCHANDISING. 

C. W. Jennings, president of the Jennings Manufacturing 
Co., Grand Rapids, Mich.: It looks to us as if the year 
1922 was going to bring about a decided improvement in 
merchandising. Our business so far this month has “been 
wholly mail orders, as we have not sent our traveling men 
out as yet. Expect, however, to start them on their suc- 
cessful year’s business next week and indications are that 
the buying will be far in excess of last year at this season. 
We have no special complaint to make for the year 1921. 
However, the holiday buying was about twenty per cent 
less than last year. As for our manufactured goods we 
expect to increase our line and in every way to improve 
the quality of our products. 


LARGER VOLUME OF BUSINESS IN 1922 


Daggett & Ramsdell, New York, N. Y.: It is our opinion, 
judging from the volume of business since January 1, that 
the outlook for 1922 indicates a larger volume of business 
than curing the year just past. 


BUSINESS BOOMING IN CHICAGO 

W. J. King, Mme. Ise’bell’s Toilet Manufacturing Co., 
Chicago, Iil.: Optimism sticks out on us like a bump on 
alog. January 3 started in with a boom, and we have been 
going at the same pace right up to the present writing. If 
it is any encouragement to you and others, will say that our 
business so far this month exceeds our business up to this 
time in 1921: and we are flattering ourselves that we are 
going to see a year far in excess of that we have just passed. 


SPECULATIVE ELEMENT WITHDRAWN 

Henry Tetlow, Henry Tetlow Co., Philadelphia, Pa.: We 
look for a better year in 1922 than in 1921. The public and 
the trade are in better frame of mind. A large part of the 
speculative element that introduced itself into the perfumery 
industry during war and the subsequent boom has either 
withdrawn or settled down to legitimate business. The 
strengthening of foreign exchange will help notably in the 
effacement of a certain kind of piratical competition from 
which American manufacturers have been suffering. The 
slight—very slight—reduction in taxes should help. Further 
reductions in raw material costs would be welcome. As far 
as the writer can learn most toilet goods manufacturers have 
adhered pretty closely to “pre-war” prices. A two-dollar- 
a-dozen or four-dollar-a-dozen article still sells for two dol- 
lars or four dollars. But the materials going into those 
articles cannot be bought for the same money that bough? 
them in 1913. 


WILL BE BACK TO NORMAL BY FALL 
C. A. Hedden, Lazell, perfumer, Newburgh, N. Y.: I 
have just returned from a two months’ trip through the 
West and am very glad to state that I have found condi- 
tions rapidly improving and believe that we will be back 
to normal by next Fall. 


THOSE WHO STRIVE WILL HAVE BETTER YEAR 


F. C. Adams, The Andrew Jergens Co., Cincinnati, Ohio: 
The present conditions are a little more favorable than the 
past year, which was a year of liquidation of stocks. As to 
the future, I believe it would be only folly to think we will 
have great prosperity, but undoubtedly, those who will strive 


and adjust themselves to conditions will have a better year 
than 1921, 


SUBSTANTIAL IMPROVEMENT ABOUT MIDDLE OF YEAR 


H. Henry Bertram, president of A. P. Babcock Co., Inc.. 
perfumers, New York, N. Y.: The prospects for good 
business in the near future are very good. There will 
probably be no immediate resumption of business on a large 
scale; but present tendencies seem to indicate that we will 
experience a substantial improvement in business about the 
middle of the year. 


OUTLOOK UNMISTAKABLY ENCOURAGING 


Woodworth, Inc., perfumers, New York, N. Y.: The 
outlook for business in 1922 is unmistakably encouraging. 


ORDERS COMING IN INCREASING VOLUMES 


Oxzyn Co., New York, N. Y.: So far as we are con- 
cerned, orders are coming to us in increasing volumes, If 
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this keeps up, and there seems to be no sound reason why 
it should not, 1922 will be a wonderful year. 


EXPECTS 1922 TO BE A VAST IMPROVEMENT 


Northam Warren, president of Northam Warren Cor- 
poration, New York, N. Y.: In our opinion, 1922 will be 
a better year for Cutex and for every manufacturer who 
goes after business intelligently and aggressively. We are 
going to spend more money aévertising than in 1921 and ex- 
pect a bigger volume of business, 

One of the leading factors retarding our business last year 
was the fact that druggists and department stores in many 
instances were loaded up with unbranded, unadvertised mer- 
chandise bought on price alone. Most buyers have now 
learned through sad experience that this kind of buying does 
not pay and that their interests lie in featuring standard, 
trade-marked articles that give rapid turnover. 


Our collections are satisfactory, and with the abolition 
of unfair taxes we expect 1922 to be a vast improvement 
over last year. 


FIGURING ON TEN PER CENT INCREASE OVER 1921 


Charles S. Pearce, vice-president of The Palmolive Co., 
Milwaukee, Wis.: We are figuring on an increase in busi- 
ness for 1922 of at least ten per cent over 1921, which was 
our largest year. 


Prices in our industry are very well stabilized and de- 
flated. Collections with us have been very satisfactory. 


General conditions of unemployment are undoubtedly re- 
tarding business, and the further fact that many lines of 
industry have not been completely deflated. As these con- 
ditions improve, business will undoubtedly be stimulated. 


LACK OF CONFIDENCE RETARDING BUSINESS 


A. F. Knowles, Plexo Preparations, New York, N. Y.> 
The prospects for increased business in 1922 are good. Im 
comparison with 1921, not as much money will be spent, but 
more merchandise will be sold. Prices are gradually being: 
stabilized. Collections are fair. Fear or lack of confidence 
is the greatest factor operating to retard business. Export 
trade is most needed to stimulate business. 


RETAILER IS RETARDING BUSINESS BY HOLDING UP PRICES 


Hoyt R. Shehan, secretary and general manager of The 
Wildroot Co., Buffalo, N. Y.: 1. We feel that prospects 
for an increase in business for 1 are very favorable. 
2. As stated above, we think that 1922 will show an in- 
crease in business over 1921. 3. Our prices have been 
stabilized and are back to the 1914 basis. 4. Our collec- 
tions are satisfactory. 5. The greatest factor toward re- 
tarding business is the retailer, who does not want to put 
his prices back to 1914 basis regardless of the fact that he 
is buying our preparations at the old price. 6. Business at 
this time needs a constant push. 


BIGGER AND BETTER BUSINESS IN 1922 


Paul Watkins, president of the J. R. Watkins Co.., 
Winona, Minn.: We have during the past calendar year 
made three reductions in the prices of our products, as we 
are anxious to get down to a pre-war basis as soon as pos- 
sible. These reductions were made without any regard to 
the cost of the goods on hand at the time they went into 
effect. We knew things had to come down and were will- 
ing to take our loss at the time in our effort to get down to 
a working basis, rather than to try to hold up prices with 
resultant slow sales. We are glad to record the fact that 
we closed the year showing a larger sale of our products 
in volume than ever before, although we may not have made 
as large a profit on them. We figured that it was better to 
try to hold what business we had, even if we had to sacri- 
fice a good share of our profits. 


Under present circumstances, are we down-hearted? No! 
We feel that we have many reasons for anticipating better 
times in the near future, all of which would take too much 
space to enumerate. Leading financial authorities seem to 
agree that we have now passed the turn, that we are on the 
up-grade and that things will get better before they get 
worse. It may be rather a long pull, but we are confidently 
looking to a Bigger and Better Business in 1922, and do not 
believe we will be disappointed. 
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WE'VE HAD REACTION; LET US HAVE 


B. Kronish, Adolph Klar, New York: The prospects for 
increased business in 1922 are undoubtedly good if the 
manufacturers will only work hand in hand and not counte- 
nance unwarranted and ruinous price cutting. Business has 
turned the corner from the Street of Depression to the 
Boulevard of Betterment. How pleasant the journey from 
now on, depends entirely upon the attitude of the men in 
charge. We need more optimism and effort, more realiza- 
tion of the futility of complaint. 

We have had reaction; let us have more action. 


With the exception of a few lines, prices are fairly ‘well 
stabilized, and while collections may be momentarily a bit 
backward, 1922 holds every promise of being a big year. 
The same old factors that have held business back are still 
with us—lack of enterprise, willingness to accept things as 
they are, and paucity of new ideas in manufacturing and 
merchandising. 

What is most needed, besides united. effort, is thorough 
appreciation of the fact that Quality merchandise and Serv- 
ice, at fair prices, is the one combination that spells Success 
in any season. It always has been and always will be our 
slogan: the basis upon which we go forward into 1922 with 
confident and constructive optimism. 


MORE ACTION 


CONVINCED 1922 WILL SHOW HIGH SALES RECORDS 


William Scheele, secretary of the California Perfume Co., 
New York, N. Y.: The addition of another wing to our 
laboratory at Suffern, N. Y., is the most “concrete” evi- 
dence we can offer of our conviction that 1922 is going to 
mean new high sales records for our business. 


RETAILER MUST DO HIS PART TO HELP BUSINESS 


Solon Palmer, perfumer, New York, N. Y.: Prospects 
for increased business in 1922 are good, providing we get 
the support of the retailer by reducing his prices to corre- 
spond to the present wholesale prices. Our prices are on a 
pre-war basis now, and we will not sell our goods at any 
lower prices. Collections are satisfactory. 


The factors that are retarding business are, the consumer 
who has less income to spend and who.-is waiting for a drop 
in prices, and also hesitation on the part of the retailer to 
take less profit and to sell his products at the present cost 
of raw materials or finished products. We have never been 
busier than in 1921. 


CONDITIONS MORE SETTLED THAN LAST YEAR 


Clarence M. Mills, president of The Mills Brothers Co., 
Cincinnati, Ohio: We look forward during the year 1922, 
to.a largely increased business over the year 1921, although 
we have been well satisfied with our last year’s business and 
really ought not expect any larger volume. Conditions seem 
to be in a more settled state throughout the country today 
than they were in the beginning of last year. Our products 
are sold principally through agents, who canvass from house 
to house, and we believe that we are in better position to 
feel the pulse of the country than anyone. 

Naturally, our business is better on account of the im- 
mense amount of high-class men and women that are out of 
work, who naturally will take hold of a proposition such as 
ours to help them out during this period. We receive some 
complaints from our representatives in the various parts of 
the country that the people whom they call on are econo- 
mizing to a great extent, and haven’t the money that they 
formerly had to spend for products such as we manufacture. 
But as a whole, our representatives are doing an excellent 
business and do not seem to have much trouble in selling 
our products, notwithstanding these conditions. We are 
very optimistic ourselves on business conditions for the year 
1922, and have no cause to complain whatsoever. 


SALES WILL BE IN PROPORTION TO EFFORT TO SECURE THEM 


Frederick F. Ingram Co., perfumers, Detroit, Mich.: 
We Go not share the newspaper optimism regarding business 
in 1922, 1922 will still-be a buyer’s market, therefore we 
believe sales will be in proportion to effort expended in 
securing them. 1922 should be équaf to or better than 1921. 
Figures that may disturb this are the continued unsatis- 
factory situation of the farmers, and the population of this 
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country is 40 per cent farmers; unreasonably high freight 
rates which prevent return of prosperity; unjust and exces- 
sive taxation; and the continuance of unemployment. The 
unemployment situation will not be bettered until the 
farmers’ situation is bettered, for the purchasing power of 
the farmers is nearly 40 per cent of the purchasing power 
of this country. The lack of any definite program on the 
part of the present administration to correct these evils is 
apt to prevent 1922 from being better than 1921. If the 
administration acts, and acts intelligently, conditions no 
doubt will improve. That tendency is not favorable, as you 
know by noticing the stand of the administration leaders 
against the so-called Agricultural Bloc and other progressive 
movements, 

Prices have been stabilized to a large extent. Collections 
are fairly satisfactory. Intelligent and careful study of 
fundamental economics and conscientious application of the 
same are most needed to stimulate business. 


ALL MUST WORK FOR IMPROVEMENT 


E. W. Hoyt, E. W. Hoyt & Co., perfumers, Lowell, 
Mass.: Judging from appearances and reports from our 
correspondents, the development of general activity in busi- 
ness continues to be delayed. But so-called prophets, in 
their forecasts, predict that 1922 will witness. a return of 
long-looked-for. prosperity. 

Presumably manufacturers, and particularly manufactur- 
ing perfumers, are well pleased to close the door of 1921. 
Our industry was wellnigh threatened with extinction, but 
the combined efforts of allied organizations were sufficient 
to eliminate the tax that meant disaster. 

To be successful, one must be an optimist, and presum- 
ably the perfumers have their full quota. The very nature 
of their business is one that uplifts. Even with our good- 
cheer, we must work for the longed-for improvement. Of 
hopeful significance is the fact that the administration is 
going to do all it can this year to help improve business 
conditions. 


ORDERS LARGER THAN CORRESPONDING PERIOD LAST YEAR 


William H. Loveland, William H. Loveland Co.,. Bing- 
hamton, N. Y.: Business with us for December and Janu- 
ary has been far ahead of the corresponding months for the 
past three years, and we are daily receiving increased or- 
ders over the corresponding period of last year. 

If the present ratio of increase continues throughout the 
year, we should do at least one-third more business than we 
did in 1921. We think that prices are pretty well stabilized, 
but feel that in a great many instances prices will be higher 
on some commodities, as there are numerous things which 
are now selling at pre-war levels, and in my opinion will be 
higher as soon as there is more of a demand. 

Our collections have been very satisfactory, as well as our 
receiving of orders. 

The outlook in general from our viewpoint is better today 
by far than it has been for the past two years, and we are 
looking for an increased business during 1922, and see noth- 
ing in sight to retard the upward trend. 


MOST SATISFACTORY BUSINESS SINCE 1916 


Howard Goodrich, treasurer of Goodrich Drug Co., Int. 
Omaha, Neb.: | Our business for the year 1921 was the most 
satisfactory since 1916. Our reason for saying this is on 
account of the fact that our business is secured entirely by 
means of our professional demonstrators, working for drug- 
gists in the smaller towns throughout the country. 

During 1921 our demonstrators secured larger orders than 
ever before, and there are now a great number of women 
seeking traveling work. 

Prices on materials declined greatly in 1921, and are on 
practically the same level as four or five years ago. Col- 
lections in our immediate territory are slow but satisfactory. 
Freight rates will have to come down before this section 0 
the country can advance much. 

Jobbers and dealers have been buying on a strictly hand- 
to-mouth basis, but stocks are running down, as in the past 
few weeks our jobbers’ orders have greatly increased. 

Our business in November and December showed a 50 per 
cent increase over the same two months in 1920, and we 
have every reason to expect 1922 to be-one of our very best 
years. 





RETROSPECT AND PROSPECT OF THE MARKETS 


That the worst of the depression in products reviewed 
monthly by THe AMERICAN PerruMER & EssENTIAL OIL 
Review including aromatic chemicals, perfumery bases, and 
other soap making materials including industrial chemicals, 
vegetable oils and rosins is now past and that a gradual 
recovery should set in from now on was the consensus 
voiced by representative members of these trades in the 
first month of the new year. 

For the last eighteen months the whole country has been 
anxiously waiting for signs that would substantiate the 
belief that business has definitely turned the corner. In the 
opinion of best informed interests the coming year should 
be marked by a gradual recovery rather than by a sudden 
improvement or anything’ approaching the nature of a busi- 
boom. Commodity prices in general have already 
gained a very fair measure of stability. Distress selling is 
practically at an end, but even so it is likely that further 
recessions may be seen here and there as the result of 
lower wages and lower transportation costs. 

Along with the liquidation of a vast volume of frozen 
‘ credits, there has been a very. material improvement in 
the banking situation the world over. Economic prostra- 
tion which practically removed the Far East and South 
American markets as factors from‘our export trade a year 
ago has given way to moderate gains for these countries. 
Europe has made considerable progress judging by the 
substantial net gains scored in foreign currencies during 
the past year. Such considerations as the German repara- 
tions payments and the inter-allied debts will dominate the 
outlook for 1922 to a considerable extent, but the outlook 
for a resumption of export business with the Continent has 
improved appreciably since the Armistice. 

Substantial progress has been made in the matter of re- 
ducing excess stocks of manufactured products and accu- 
mulations of raw materials have also been materially re- 
duced. Unemployment in the chief countries of the world 
has shown but little decline from the high point touched 


in 1921 and it may reach new high figures in January and 
February of this year, after which period a gradual im- 
provement is expected to set in. 

The fact that the many readjustments which were placed 
in effect last year were completed without producing utter 
chaos, attests to the country’s resourcefulness. But whether 
liquidation has progressed far enough is a moot question. 
For example fine chemicals utilized in the perfumery trade 
are about 50 per cent above the pre-war level, despite the 
declines averaging around 33 per cent which were placed 
in effect last year. The lowest point reached for crude 
drugs including vanilla beans, a number of important aro- 
matic perfumery bases and similar products used in the 
trade was last August when they were about 40 per cent 
above the levels prevailing in 1914. Over the last year 
there has been a net decline approximating 22 per cent in 
these products so that average prices are now about 50 per 
cent above the pre-war levels. 

Essential oils have undoubtedly suffered the greatest 
proportion of decline of any in the group. They are now 
on the average only about 16 per cent higher than they 
were in 1914. In industrial chemicals utilized in the arts, 
sciences and industries the depreciation of values has 
amounted to roughly 30 per cent during the last year al- 
though prices are still about 38 per cent above the pre-war 
level so that the likelihood is that further depreciation will 
be seen here. Throughout 1921, falling prices hampered 
the placing of contracts. Consumers found themselves in an 
unfavorable position being under the. necessity of figuring 
costs from the prices they paid for their raw materials, 
as against ‘competitors who purchased at different times in 
varying qtantities. nee 


ness 


So far as the foreign trade outlook of the country is 
concerned it is probable that the tariff debate in Congress 
will proceed throughout the new yéar we have just entered 
and that it may be 1923 before a new law is placed on the 
country’s statute books. The attitude of the present Ad- 
ministration is undoubtedly to enact a law carrying provi- 
sions that will afford the greatest protection of any revenue 
act so far passed by an American Congress. American ex- 


porters, manufacturers, and trading corporations finished the 
calendar year 1921 with books showing a total of goods 
sold abroad of close to $5,000,000,000, which means a trade 
balance favorable to the United States of over $2,000,000,000. 
In 1913 the total value of all domestic exports was $2,448,- 
284,477, indicating a 90 per cent growth in comparison 
British exports in the same period 


with the pre-war year. 
gained only 26 per cent. 

The above showing does not warrant any indulgence in 
pessimism, especially since the loss of: overseas trading 
last year may be regarded as being more apparent than 
real. Today the tonnage of the American export trade is 
increasing, while that of most other countries is on the 
decline. Indications are multiplying that the United States 
is enjoying an export business far in excess of that of 
most other nations, and that economic depression is only 
touching American export business with a gentle hand. 
Conditions in nearly every quarter of the globe are now 
improving as nearly as can be ascertained. On top of this 
situation it is noteworthy that credit is easier to obtain 
in the United States than in almost any other country in 
the world. American trade has safely passed through the 
climax of post-war depression and it is now safe to assume 
that it can hold its own in peace time competition among 
the nations. 

With the demise of 1921 which carried with it no regrets 
as far as essential oil, perfumery soap making and all allied 
industries were concerned, forecasters have been engaged 
in peering into what the future will have in store for 1922. 
Last year was aptly designated as a year of dilemmas. 
At the beginning of 1921 there was the dig problem of 
inventories which resolved itself into the question of quick 
and acute deflation and a prolonged process of loss taking. 
The most serious angle to this proposition was the buyers’ 
strike which meant that purchasing power could not be 
brought back unless wages were raised. The latter was 
however abandoned as merely meaning fresh price inflation. 
Then again the unbalanced foreign trade proposition pre- 
sented the most serious situation of all. Europe’s debts 
combined with the debts of the Allies to the United States 
amount to about eleven billion dollars. To write this debt 
off meant a serious loss, while the collection of it meant 
an influx of foreign goods which might have a serious 
effect on our own industrial organization. We are still hesi- 
tating in the matter of which of these two courses we 
should pursue. 


One of the big problems which presents itself for 1922 
is how to find markets for this country’s geared up indus- 
tries. We cannot afford to sell these goods abroad unless 
foreign customers send goods to us in return. The shipping 
problem is another one of the big issues which must be 
faced. If our ships are allowed to lie idle they lose money. 
On the other hand if they are in operation under Govern- 
ment or private control they also lose money, while if they 
are sold to foreigners, they can be operated by foreigners 
in competition with American owners, which is likewise 
a losing proposition. The question then seems to resolve 
itself into choosing the least costly road back to normalcy, 
and this eventually no doubt will be the one which offers 
the least resistance to the operation of economic laws. 


With the opening of the new year fresh recessionary 
tendencies have developed, although values as a whole are 
little changed. Most of the important houses in the trade 
have been in the throes of inventories. Reduced stocks on 
hand in all important consuming ‘industries together with 
the smaller importations of foreign products under the 
higher exchange rates has imparted’ a greater degree of 
steadiness to values generally. Buying for’anything out- 
side of immediate wants has been lacking, although by earlv 
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Spring it is believed that the purchasing movement will 
at least have gained something of its normal aspects. 

Despite losses incurred in 1921, it is felt that conditions 
generally are on a firmer foundation than in some years 
and that adequate preparations have been made for keep- 
ing abreast of any demands which may arise. The slow- 
ness of collections has been stressed to some extent in the 
principal trades. This has taken the form where small 
concerns pay much more promptly than the big ones. This is 
because the former would forfeit their credit unless they 
paid up promptly, whereas the large houses are fairly secure 
and can afford to take greater chances. It is granted that 
delays “are sometimes necessary, but it is manifestly unfair 
to the smaller concerns. As prompt payments lead to 
greater confidence, a turn for the better in this situation 
may be expected with the advent of the new year. 

Concern has been felt of late over the manner in which 
products covered by THe AMERICAN PERFUMER AND Es- 
SENTIAL Ow Review are retailed. Manufacturers are nat- 
urally desirous of creating a demand for their products 
both for use in the ordinary way as well as in any special 
manner which may be discovered from time to time. There 
have been many complaints of late in the matter of price. 
Not only have wholesale prices for raw materials declined 
decidedly but packing, labor, and costs of getting materials 
ready for retail marketing are lower. Despite all this retail 
prices have hardly dropped at all. Manufacturers are, there- 
fore, seriously considering undertaking an adevrtising cam- 
paign with the idea of disclosing to the public the true 
value of the products they manufacture. 


JOHN F. QUEENY SEES GERMANY AS MOST 
PROSPEROUS COUNTRY IN WORLD 


John Queeny, president of the Monsanto Chemical 
Works, St. Louis, who returned recently from an extensive 
European tour, has been interviewed on his observation 
abroad and gives a most interesting version of his conclu- 
sions about the affairs of conditions existing on the recently 


war-torn continent. Mr. Queeny said in part: 


“Every country in the world should levy high tariff duties 
on German exports. Many of the allied governments have 
passed such restrictive tariff laws, but Germany is still 
selling on a basis of practical free trade to China, Russia, 
Scandinavia, South America, Holland and Central Europe. 
No other country in the world can compete with her on 
such a basis. Her production costs are so absurdly small 
that it is hopeless to offer a trade war under present con- 
ditions. 

“As the alternative to a world-wide tariff wall is the 
expedient of an investigating commission to be sent into 
Germany by the Allies. This commission should be author- 
ized to take over the financial organization of the govern- 
ment. It could force the great industries to disgorge their 
enormous earnings in something more valuable than German 
marks. This commission, backed by the threat of occupa- 
tion and seizure, could establish the economic system of 
Germany on a gold and silver ratio once more. 

“Unless something of this nature is done, Germany will 
run away from the rest of the world. It is odd, indeed, 
that with bread lines in America, hunger riots in England, 
unemployment and idle factories in France and, in fact, 
every other country in the world in straitened circumstances 
that Germany should be contented and prosperous. That 
is what the American manufacturers have tried to make 
Congress appreciate each time the subject of tariff becomes 
the topic of discussion.” 

Mr. Queeny declared that Germany is now the most pros- 
perous country in the world. She is making no effort to 
obtain gold or silver, he said. 

“As a primary consideration, the German has taken for 
his creed, ‘No gold, no reparation.’ Germany is existing on 
a basis of paper money, backed solely by the belief that she 
can cheat the world of its payment for the war. Her people 
are imbued with the faith that the Allies will not allow their 
government to become bankrupt. Therefore, they are quite 
willing to accept German marks in return for goods in all 
transactions engineered within Germany. The manufac- 
turers of the country are working twenty-four hours a day 
and selling their production in other countries for the 
money of the buyer’s land. This money is carefully salted 
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down in banks outside of Germany. The industries stand 
firmly behind the government. They are paying their em- 
ployes in German marks, selling their goods for English 
pounds and American dollars, buying raw materials abroad 
with some of this money and paying dividends on the rest 
in gold. 

“Whenever the government is hard pressed for funds the 
printing presses start another issue of German marks, 
Then the financiers go to the allied governments and say: 
Unless you absorb this issue of our securities we will never 
be able to pay indemnities. The recent loan by English 
interests is a sample of the response which Germany has 
enjoyed. The German people do not see through the 
scheme. The mark is good in Germany and that is all 
they care about. Taxes are light, there is work for all, 
everybody is well dressed, well fed and very happy.” 


ACTIVITIES OF SOCIETIES AND CLUBS 
(Continued from page 477) 


Chairman Speiden offered the services of a committee to 
advise the prohibition officials on applications of firms to 
sell intoxicants under the wholesale druggist provision of 
the dry law in order to correct the evil of having bootleg 
applicants slash prices of drugs purchased simply to comply 
with the rules relating to the quantity of alcohol allowed in 
connection with sales of other goods. 

The following officers were elected: Chairman, Frank C. 
Starr, of Sharp & Dohme; vice-chairman, August Wasser- 
schied, of Mallinckrodt Chemical Works; treasurer, Wil- 
liam A. Hamann, of Roessler & Hasslacher Chemical Co.; 
secretary, William F. McConnell. 

To represent the Drug Trade Section as a director in the 
New York Board of Trade and Transportation Clement C 
Speiden, of Innis, Speiden & Co., was chosen. The follow- 
ing were elected as members of the Executive Committee :— 
Julius Koehler, of Fritzche Brothers, Inc.; Edward Plaut, 
of Lehn & Fink; Joseph Mathias, of J. B. Horner, Inc.; 
Edward Zink, of Eli Lilly & Co., and Theo. W. Day, of 
C. S. Littell & Co. 


American Chemical Society Officers for 1922 


The newly elected officers of the American Chemical So- 
ciety are: President, Edgar F. Smith; directors, M. C. 
Whitaker, W. R. Whitney; councilors-at-large, A. M. 
Comey, E. C. Franklin, W. D. Harkins, W. Lee Lewis. 

The sixty-third meeting of the society will be held at 
Birmingham, Ala., April 4-7. 

With the January issue Dr. H. E. Howe assumed the edi- 
torship of the Journal of Industrial & Enginecring Chem- 
istry. Dr. Howe begins work under the most favorable 
auspices and will receive the hearty support of the members. 


Container Club Elects Officers 


The Container Club, representing manufacturers of fiber 
containers, had its annual meeting in New York November 
15-16, and elected the following officers: President, Freder- 
ick A. Norris of the Thompson & Norris Co.; vice-presi- 
dents, Sidney Frohman of the Hinde & Dauch rane Co., 
J. L. Barchard of the Hummel & Downing Co., W. 
Ri¢hardson of the Richardson Co., J. E. Clenny of the 
Sefton Mfg. Co.; general manager, George R. Browder; 
secretary-treasurer, A. J. Neumann. 


New York Specialty Men Elect Officers 


The New York Auxiliary of the American Specialty 
Manufacturers’ Association held its annual meeting at the 
Pennsylvania Hotel, Jan. 9, and elected the following of- 
ficers: President, Milton Rich, of the Armour Grain Co.; 
Vice-Presidents, F. D. Chase, of the Joseph Burnett Co., and 
H. M. Pontin, of the Beech-Nut Packing Co.; Secretary, 
F. E. Mendes; Treasurer, W. B. Washburn, Jr., Directors, 
the above and W. Heckman, of the Welch Grape Juice Co., 
E. D. Henderson, and H. B. Conselyear. 


News Permeates Every Page. 
The text pages of THe AMERICAN PeRFUMER AND ESSEN- 


TIAL Ort Review do not contain all of the news. You 
must read the advertising pages also to get the full benefit. 





ACTIVITIES OF SOCIETIES AND SOCIAL CLUBS 


CHICAGO ASSOCIATION ELECTS OFFICERS 

The most active year in the history of the Perfumery, 
Soap and Extract Association of Chicago, which has just 
closed, was fittingly celebrated at the annual banquet in 
the association’s quarters at the Elks Club, Chicago, De- 
cember 14. Just prior to the banquet the following officers 
were elected: EE. J. Voss, Graham Bros. Soap Co., presi- 
dent; W. J. King, Mme. Ise’Bell’s Toilet Mfg. Co., vice- 
president; and W. L. Filmer, Monsanto Chemical Works, 
secretary-treasurer. 

George A. Briggs was toastmaster. William H. Canavan, 
chairman of the Publicity Bureau of the Chicago Post 
Office, was the first speaker. He made an urgent appeal, 
especially to the women present, to use their efforts to 
avoid misdirecting mail. In the Chicago Post Office 25,- 
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000,000 pieces of mail matter every year are either im- 
properly addressed or are improperly prepared for mailing. 
Walter E. Beebe spoke on “Opportunity and Americanism.” 
Judge A. J. Petit then related some amusing anecdotes. 
Following this, the newly elected officers were called upon 
for speeches. Mr. Voss, incoming president, asked for the 
heartiest co-operation of the members in carrying on the 
constructive work of the association. Mr. Filmer, the new 
secretary-treasurer, and W. J. King, who got up from a 
sick bed to be present at the festivities, made brief but ap- 
propriate speeches. 

A rising vote of thanks was tendered to the retiring 
officers, H. E. Lancaster, president, and Clarence Morgan, 
secretary, for their work last year. On behalf of the as- 
sociation a beautiful silver bowl was presented to Mr. 
Lancaster as a token of love and esteem from the members. 

The floor was cleared for dancing and just before mid- 
night each lady present received souvenirs consisting of a 
parasol and a large bag containing an assortment of per- 
fumes and toilet articles, the latter being donated by the 
manufacturers who are members of the association. 


Washington Chemists Elect Officers 


R. C. Wells, chemist on the staff of the U. S. Geological 
Survey, was elected president of the Chemical Society of 
Washington at the meeting January 9 at the Cosmos Club 
at Washington. J. B. Reed, of the Bureau of Chemistry, 
Department of Agriculture, was named secretary, and H. 

Houghton, of the hygienic laboratory, U. S. Public 
Health Service, was elected treasurer. 


NEW YORK ASSOCIATION MEETS 


An informal discussion about specially denatured alcohol, 
the quality of foreign and American-made perfumery and 
other matters, marked the January 11 meeting of the 
Perfumery, Soap and Allied Industries of New York. 
The meeting was held at Browne’s Chop House, and was 
preceded by the usual luncheon. Jules Smucker, sales 
manager for the Tin Decorating Co., Baltimore, Md., was 
scheduled to speak on containers, but on account of the 
small attendance, due to the incktement weather, the address 
was postponed until a later time. Among those who took 
part in the discussion were Edwin Sefton, Frank Miles, 
Edwin Ross, James C. White, and Louis Spencer Levy. 
Secretary Woodworth urged all members to work for an 
increase in membership. 


W. J. Kine 


Dr. Wimmer Heads Pharmaceutical Society 


Dr. Curt P. Wimmer was elected president of the New 
York branch of the American Pharmaceutical Association, 
January 9. Dr, Charles W. Holzhauer was elected vice- 
president; Dr. Hugo H. Schaefer, secretary; and Dr. Gus- 
tave Horstmann, treasurer. The following were re-elected 
chairmen: Dr. George C. Diekman, Progress of Pharmacy 
Committee; Dr. Jacob Diner, Auditing Committee; H. B. 
Smith, Fraternal Relations Committee ; Clyde L. Eddy, Ed- 
ucation and Legislation Committee, and Robert R. Gerstner, 
Membership Committee. A rising vote of thanks was given 
to the retiring president, Dr. William C. Anderson. 


Druachem Club’s New Year’s Celebration 


The Druachem Club held its New Year’s celebration on 
the evening of Dec. 28. The affair was in the nature of 
a New Year’s jollification and get-together meeting. Con- 
sequently there were no set speeches. Following the din- 
ner, which was held in the gayly decorated rooms of the 
club in Fulton street, New York City, professional enter- 
tainers appeared and kept the 130 who were present in 
high spirits throughout the evening. The affair was ar- 
ranged by F. J. McDonough and William Barry. 


Board of Trade and Transportation 


Drug and Chemical Section of the New York Board of 
Trade and Transportation at its meeting in the Drug and 
Chemical Club on January 4 heard reports, according to 
Clement C. Speiden, chairman of the section; the Executive 
Committee, through August Wasserschied, chairman; the 
jobbing druggists, the Committee on Legislation, and the 
Committee on Official Tares, Irving McKesson, chairman. 


(Continued on page 476) 
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DIETHYL PHTHALATE PATENT COMPLICATION AVERTED 


The subjoined communication from Mr. Howard S. 
Neiman, the well known patent attorney, and who is Con- 
tributing Editor to this publication on patents, trade marks, 
etc., will be of great interest to all manufacturers of per- 
fumes, toilet waters, etc. 

It appears that Chemical Foundation, Inc., New York, 
communicated with certain supposed users of specially de- 
natured alcohol Formula 39-B regarding the violation of 
a patent owned by the Chemical Foundation. The matter 
was promptly brought to our attention, and to assist us in 
this investigation we invited the co-operation of Mr.. Nei- 
man. His careful analysis of the situation and lucid ex- 
position of it have served, thanks to the broad-mindedness 
of the Chemical Foundation, Inc., and Fritzsche Brothers, 
Inc., to clarify the situation that could easily have caused 
an endless amount of trouble and unsettlement. 

We urge very careful reading of the communication and 
of the statements which follows it: 


Opinion of Mr. Neiman 
The Editor 
Ou. 

In reply to your request, I have had an interview with 
the representatives of the Chemical Foundation, Inc., re- 
garding U. S. Denaturing Formula 39-1 and its relation to 
U. S. Patent 1,017,669. ; . 

U, S. Patent 1,017,669 was issued on February 20, 1912, 
to Albert Hesse of Wilmersdorf, Germany, for “Solution 
of Perfumes and Method of Making the Same” upon an 
application filed on June 13, 1910. 

This patent is now owned by Chemical Foundation, Inc., 
which claimed that Formula 39-B was covered by the above 
patent, that any use thereof, without license, would be an 
infringement and render the user liable to infringement 
proceedings and that it would issue licenses to American 
manufacturers upon the payment of royalty fees in ac- 
cordance with its usual method of procedure in cases in- 


of THe AMERICAN PERFUMER AND ESSENTIAL 
REvIEW : 


volving patents owned by it. 

that this would necessitate 
the payment of large sums of royalty fees and, upon your 
request, made a special study of the situation in an en- 
deavor to determine whether or not these royalty fees are 
legally obligatory. 

In this connection, I considered U. S. Patent 969,636, 
which was issued on September 6, 1910, to Clemens Oscar 
Kleber of Clifton, New Jersey, for “Perfume” upon an 
application filed February 1, 1910. This patent was as- 
signed by Dr. Kleber to Fritzsche Brothers, Inc., New 
York. 

From the faces of the two above patents, it would seem 
that both Kleber and Hesse discovered the solubility prop- 
erties of phthalic acid esters for essential oils at approxi 
mately the same time; that both rushed to the United 
States Patent Office and that Kleber arrived there about 
four months before Hesse. 

The Kleber patent, therefore, may be considered as prior 
art to the Hesse patent. 

The object of both patentees was to make use of the 
solvent properties of the phthalic acid esters. 

Kleber claims..to have discovered the idea, but limited 
himself in his claims to oils dissolved in ortho-phthalic 
acid. d 


[ confirm your statement 


Hesse disclosed the same idea, but his patent is somewhat 
broader in its claims than Kleber’s and covers a solution of 
an oil containing a phthalic acid ester as a solvent, with 
or without alcohol. 

It is evident, therefore, that when Hesse employs the oil 
and the phthalic acid ester, he is anticipated by Kleber and 
that when he employs the oil, the phthalic acid ester and 
alcohol, he is anticipated by both Kleber and the generally 
known prior art relating to alcohol as a solvent. 

Hesse further limits himself to the phthalic acid ester as 
a solvent for the oils. If Formula 39-B be employed, the 
small amount of phthalic acid ester present would not act 
as a Solvent, the solution being caused by the large amount 
of alcohol present, but would be present as a denaturant and 
not as a solvent. 

The above is a condensed outline of the basis of my argu- 
ments before the Chemical Foundation, Inc., and 1 did not 
enter into the question of the validity, or invalidity, of the 
Kleber patent, as it was immaterial for the subject under 
discussion. 


I am pleased to advise you that, as a result of my pres- 


entation of the matter, the Chemical Foundation, Inc., has 
withdrawn from its former position-and that it has requested 
me to advise the American perfumery mantfacturers that 
they are at full liberty to use Formula 30B without the pay- 
ment of license fees under the Hesse patent. 

I wish to acknowledge the fairness and courtesy of the 
representatives of the Chemical Foundation, Inc., in their 
consideration of this matter and their evident endeavor to 
be of aid and assistance to the domestic manufacturers and 
I am sure that their actions will be highly appreciated by 
the American perfumery manufacturers. 

If I can be of any further assistance, kindly advise me. 

Yours very truly, . 
Howarp S. NEIMAN, 
New York, January 18, 1922, 


Statement by Chemical Foundation, Inc. 


The Editor of THe AMERICAN PERFUMER AND ESSENTIAL 
Ow Review: 

Sir: In confirmation of conference with you and Mr 
Howard S. Neiman on January 17th with reference to the 
Chemical Foundation’s position in connection with its Patent 
No. 1,017,669 covering “as a new composition of matter a 
solution of an organic perfume containing a phthalic acid 
ester as a solvent”, the Chemical Foundation concurs with 
you that this patent does not in any way cover or relate to 
the use of di-ethyl-phthalate as a denaturing agent and, there- 
fore, the Chemical Foundation has no interest from the 
stand-point of patent application with reference to the bul- 
letin issued by the United States Government through the 
Treasury’ Department giving a formula for specially de- 
natured alcohol, known as Formula 39-B covering an 
alcohol denatured with di-ethyl-phthalate to be used in the 
manufacture of perfumes, toilet waters, alcoholic barber 
supplies, etc. 

We believe that you are entirely familiar with the aims 
and purposes of the Chemical Foundation and. its .desiré 
to co-operate to the fullest extent with the American man- 
ufacturers for the purpose of aiding in creating and main- 
taining the industries interested in its patents in this 
country. - 
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We trust that the above will explain to you the position 
of the Chemical Foundation relative to this matter and as- 
suring you that it is our desire to co-operate with you 
to the fullest extent and render you every possible service 
in accordance with the aims and purposes of this organ- 
ization, we are 

Very truly yours, 
THE CHEMICAL I‘oUNDATION, INCORPORATED 
By Artuur Linz. 
New York, Jan. 19, 1922. 


Statement by Fritzsche Brothers, Inc. 
The Editor of THe 
Ort Review: 


AMERICAN PERFUMER AND ESSENTIAL 


Sir: We are pleased to advise you that as a result of 
our conference with you on this date with reference to our 
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position in connection with the United States Patent No. 
969636, issued on September 6, 1910, to Dr. Cl. Kleber, 
and subsequently assigned to us, we agree with the view 
of Mr. Howard S. Neiman in that the use of alcohol de- 
natured with Diethyl Phthalate in the manufacture of 
perfumes, etc., is not an infringement of this patent. 
We, of course, reserve any rights that we may enjoy 
under this patent covering the use of esters of phthalic 
acid as solvents and fixatives of essential oils, etc., to 
replace alcohol, but as far as the use of specially denatured 
alcohel, Formula No. 39-B is concerned, the perfume in- 
dustry may continue its use of this formula without inter- 
ference on our part. Yours very truly, 
FritzscHe Brotuers, INC. 


F. E. Watermeyer, Pres. 
New York, Jan. 20, 1922. 


JANUARY REPORT ON GRASSE FLORAL PRODUCTS 


(From Our Own Correspondent) 


Orange Trees 


GrassE, January 1.—If there should be no freezes to do 
fresh damage to the orange trees there will be a normal 
crop in the coming month of May, although there will still 
be a deficiency with respect to the year 1919, inasmuch as 
the great frosts of 1920 utterly destroyed one-fifth of the 
trees. 

There is a pretty good demand for orange-flower water, 
as well as for the solid and liquid essences, and for the 
pomades. The Neroli is the only one for which there is 
hardly any outlet on account of the immoderately high 
price, which has rendered its use almost impracticable. 


Rose 


The stocks in solid and liquid essences are not very im- 
portant, nor is the demand for them of much importance, 
either; but what remains over from the last harvest will 
assuredly be placed before the new blooming of the rose 
bushes. 

Jasmine and Tuberose 

In consequence of the appreciable decline in the price 
of these two articles, and mainly in the price of the Jasmine 
products, transactions in them have come to be a little 
nearly normal. The purchasers can see for themselves, 
and with very good reason, that the present prices have 
reached the uttermost bed-rock bottom limits, and that no 
further decline can be looked for, inasmuch as the cultiva- 
tion of these articles, which is still carried on under very 
onerous conditions, would be given up entirely if the price 
of the flower should fall below the price of 7 francs that 
was paid to the produters this year. 

The products of the Tuberose are rather limited in 
quantity, The past harvest was just middling good, and 
the price of the flower, too, has been maintained at.a 
pretty high rate—namely, 14.50 francs per kilogram. This 
price, which would seem to be an enormous one, leaves 
very little profit to the producers by reason of the dearness 
of the bulbs which have brought 6 to 7 france per 30 
flower bulbs. 


Cassie 


The harvest of these flowers began a fortnight ago. The 
trees which could be saved from the front in 1920 are 
blooming normally, but there will be a deficiency in the 
crop at Grasse. The Syrian plantations of one Grasse 
concern will supply in part the local shortage of flowers, 
but the difficulties attendant upon cultivation and manufac- 
turing, and resulting from the political situation in this 
country, will make the cost price just as high as that of the 
Provincial cassia products. 


’ Violets 


The Violet plants have suffered enormously from the 
great drouths of last summer. The Parmas have beén very 
much reduced in volume, and very high prices are looked 
for, or prices at least as high as those of the last crop. As 
regards the Victoria variety, the crop will be almost a 


normal one, as in this kind of cultivation the stalks of 
the plants can be watered, and in this way the growers are 
able to save the plants from drouth. 


Lavender 


The rise in price mentioned in our last report has been 
strongly accentuated since then, mainly in the essences 
containing 40% of acetate of “linalyle.’ This kind is 
becoming quite rare in all of the producing regions and a 
further rise is looked for within a few months. 

The Grasse concerns, which have every incentive to make 
the prices interesting to the purchasers, have tried in vain 
to keep down the price; but, unfortunately, some inter- 
mediaries operating for their own account or for that of 
foreign concerns (which are supposed to be German 
houses,) are responsible for the rise in prices to their 
present limits. 

The importance of the stocks which were announced at 
the beginning of distillation as remaining over from the 
last. harvest has certainly been exaggerated, as well as that 
of the last crop itself. 

Aspic 

The essences of Spanish Aspic have undergone an ap- 
preciable rise in price by reason of the fact that the demand 
is very active and the stocks in this country are quite 
small. 

The French essence of Aspic, which is considerably 
superior to the Spanish, can be had now at a very inter- 
esting price, inasmuch as the present market rate does not 
exceed by more than 4 to 5 francs the Spanish Aspic which 
beforé the War was worth barely one-half as much as the 
French Aspic. 


Rosemary, Thyme and Sage 


There is nothing of interest to mention with regard to 
these three essences. The market rates are being main- 
tained, the demand not being very important, except for 
the Thyme, which finds a few more purchasers than the 
other two. 

African Geranium 


A slackening in the purchases has caused a decline in this 
essence during the last few weeks. The manipulations 
in this respect are purely of a speculative nature, inas- 
much as the essence of Geranium of the Reunion continues 
advancing uninterruptedly at a very lively rate. 

The Algerian colonists are endeavoring to create a Con- 
sortium of producers to be linked up with that of the 
Reunion growers, with a view to preventing too sharp 


* fluctuations in price, as well as speculative manipulation. 


In this connection, the largest daily paper in Algiers pub- 
lished the following paragraph quite recently: 

“The second cutting of Geraniums has::been prolific of 
disappointments as well as of leaves for the heated alembic. 
It will be remembered that the prices for this essence 
during the War were absolutely ruinous for the growers, 
but profitable to the dealers. From 30 francs at this epoch, 
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HOLIDAY GREETINGS FROM ALL EARTH’S CORNERS 


The spirit of good will that permeates the people en- 
gaged in our industries was thoroughly in evidence in the 
holiday greetings which came to us from every civilized 
part of the world. In all of them the kindly and friendly 
sentiment universally at Christmas tide 
and at the beginning of a New Year was expressed in 
terms of optimism and good fellowship. 


which prevails 


From Pierre Dhumez & Co., Vallauris, France, came 
good wishes for prosperity in 1922. 

Holiday greetings were received from M. Jules Gaspard, 
Paris, France; M. Pierre Klein, Strasbourg, France; and 
M. Rene Klein, Strasbourg, France. 

M. Fernand Javal sent heartiest wishes for the coming 
year from Paris, France. 

Lautier Fils, M. A. Euziere and M. 
Grasse, France, also sent greetings. 

Best wishes for a prosperous year also came from The 
Maruzen Co., Ltd., Tokio, Japan. 

Bulgaria is represented by Botu Pappazoglou & Cie, who 
send a greeting from Kazanlik. 

Descollonges Frs. send very 
France. 

Greetings were receivec from Etienne Descollonges, Lyon, 
France. 

Louis Roure, Grasse, France, expressed holiday greetings 
in an attractive card, as did also Gabriel Laffitte, of the 
same city. 

From Geneva, Switzerland, H. 
priate holiday felicitations. 

The Royal Crown Soaps, Ltd., Winnipeg, Canada, con- 
veyed its customary friendly greetings and best wishes in 
an attractive card. 

Among the wall calendars received was a large one 22 
x 30 inches printed in red and black from the National 
Aniline & Chemical Co. New York, N. Y. L. A. Van 
Dyk, New York, also sent a large neatly printed wall 
calendar 20 x 27 inches. A smaller wall calendar was 
received from Fiedler & Hanau, Inc., New York. 

A beautiful wall calendar printed in colors, 14 x 22 inches, 
came from the Owens Bottle Co., Toledo, Ohio. The 
upper part of the calendar shows in color how Owens 
bottles are made in the Owens bottle machine. 

The Foxon Co., Inc., Providence, R. L., sent a beautiful 
wall calendar 14 x 25 inches. The picture is from a paint- 
ing by F. C. Ransum and shows an Indian in warrior 
costume gazing at the sunset. 

Among the other useful and ornamental wall calendars 
received are those from the E. M. Laning Co., Inc., New 
York. The calendar is printed in color and shows a 
country scene. The Isaac Goldmann Co. sent a wall 
calendar printed in three colors. The Manufacturers’ Trans- 
lation Bureau, New York, favored us with a small calendar 
containing the simple greeting ‘Merry Christmas and Best 
Wishes for the New Year.” A _ simple, but effective 
calendar embossed in maroon letters on a white bristol 
background was received from Roure-Bertrand Fils, through 
George Silver, general manager, New York. 

Among the useful gifts received was a desk calendar 
from Reichard-Coulston, Inc., New York. Each page 
of the calendar covers a week making it a convenient 
guide for appointments. 

The Florasynth Laboratories, Unionport, N. Y., sent a 


Joseph Merle, 


best wishes from Lyon, 


Naef & Cie sent appro- 


most useful desk blotter pad 19 x 24 inches, finished in 
maroon leather, to hold standard-sized desk blotters. 

Henry J. Sage & Co., New York, N. Y., supplied a brass 
memorandum pad holder with appropriate pads. The 
Technical Press, New York, sent a daily block-pad calendar. 

Expressions of good will and cordial wishes for our 
happiness and prosperity in the coming year were received 
from Morana, Inc., New York; the Northam Warren 
Corporation, New York; The Federal Products Co., Cincin- 
nati; Richard M. Krause, New York; Lannen & Hickey, 
Chicago ; C. R. Seydlitz, Delphi Products, Inc., New York; 
A. D. Smack Co., New York; Harris, Forbes & Co., New 
York; Klim, Linder & Bauer Lithographing Co., New York; 
Dayton Commuity Chest, Dayton, Ohio; and the Raisbeck 
Electrotype Co., New York. 

Among others who extended greetings were: William 
Buedingen & Son, Rochester, N. Y.; Neumann-Buslee & 
Co., Chicago; the F. N. Burt Co., Ltd. Buffalo, N. Y.; 
Messrs. Mock and Blum, New York; the Monarch Nus- 
baum Paper Box Co., Inc., Buffalo, N. Y.; the Henderson 
Lithographing Co., Cincinnati; and Harry Cohen, the Ross- 
ville Co., Atlanta. 

George H. Neidlinger, Peerless Tube Co., Bloomfield, 
N. J., sent a most original Christmas greeting made up from 
a quotation of Dickens, printed on vellum book papers. 

The Tin Decorating Co., Baltimore, Md., wished us a 
happy, bright New Year on a lithographed tin card, which 
is as attractive as it is unusual. 

Other fine cards came from Pierre Lemoine Cie., Inc., 
New York; Justin Dupont, Inc., New York, and Roure- 
Bertrand Fils, Inc.; Compagnie Parento, Inc., New York; 
and Compagnie Duval, New York. 

Seasonal greetings also have been received from Mr. 
and Mrs. W. H. Loveland; Mr. R. Lingott; Mr. and Mrs. 
B. J. Caruso; Mr. and Mrs. L. A. Van Dyk; Dr. and Mrs. 
H. C. Podall; Mr. W. A. Walsh; Mr. and Mrs. Frederick 
Christ; Mr. George V. Gross, of George V. Gross & Co., 
New York; Mr. Albert J. Sterling; Mr. Francis J. Lynch; 
Mr. and Mrs. George L. Ringel; Niss Julia H. D. Hall; 
Mr. and Mrs, Lynne Murray Lamm; Mr. and Mrs. Wil- 
liam Orem; Dr. and Mrs. Frederick A. Marsek; Miss Mary 
Rebecca Cass; Mr. H. Bartold; Mr. C. E. E. Whiteley; 
Mr. George Frank Lord; Mr. C. A. McLarty; Mr. Emil 
Schwab; Mr. Oscar B. Spiehler; Mr. and Mrs. Frank L. 
Beggs; Mr. and Mrs, J. Leon Lascoff; Mr. and Mrs. Wil- 
liam Gunther; Mr. Dudley F. Lum; Mr. and Mrs. Nathan 
Myer Stanley; Mr. and Mrs. Charles A. Rindell; Mr. Max 
Isermann; Mr. and Mrs. Frank H. Woodworth; Mr. 
Andrew B. Farago; Mr. and Mrs. William S. Addison; 
Mr. and Mrs. E. N. Rowell; Mr. A. G. Spilked; Mr. R. A. 
Osmun ; Mrs. R. G. Callanger; Mr. William H. Green: Mr. 
R. Levy; Mr. W. J. Buedingen; Mr. S. Rosenthal; Mr. 
Z. Kafka and Mr. K. Kirkorian. 

Friendly notes and letters of remembrance with appropri- 
ate yuletide greetings were received from Prof, Richard B. 
Franken, New York University, New York; Dr. Edgar S. 
Barney, and Mr. Williams Haynes. 


So Helpful and Interesting 
(From A. M. Franco, 260 South 17th St., Philadelphia, Pa.) 


I don’t want to lose one copy of your journal; it is so 
helpful and interesting. 


480 





DENTIFRICES AND THEIR EFFICACY 


Dr. E. G. Thomssen, New York 


It is a well known fact that only a decade ago a very small 
percentage of individuals gave any attention to the care of 
their teeth until necessity or pain caused them to do so. 
In recent years this state of affairs is rapidly disappearing 
and most people are now realizing the importance of con- 
tinual attention to the teeth as the only sure method of pre- 
serving them as well as preventing other ailments which 
find their cause in diseased teeth. That the great amount 
of publicity given various preparations for the cleaning of 
the teeth and driving home the slogan that a clean tooth 
never decays, as well as the importance of periodical visits 
to the dentist, has largely contributed to greater heed to 
tooth hygiene as well as better teeth cannot be denied. 

With the increased care of the teeth it is only natural that 
the use of dentifrices grew enormously. Whereas twenty 
years ago there were but a few of these preparations widely 
known, there are fully a score of nationally advertised prepa- 
rations on the market today. Much honest effort and study 


has also been put forth to improve many of these prepara- 
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31.80 11.20 36.84 


THE COMPOSITION OF DENTRIFICES. 


Uniformly sized chalk particles, with a few angular 
Pieces; starch present. 


Uniformly sized chalk particles, but not well levigated; 
starch present. 


Starch granules, fine chalk, particles, but not uniformly 
distributed. 


Well-levigated, uniformly sized chalk particles, quite 
non-gritty. 
Well-comminuted chalk, with starch granules, non- 


Fine, smooth chalk particles, non-gritty. 


A finely comminuted powder, free from irregular par- 


tive advertising are also usually looking for a plausible 
reason for the use of a new or old dentifrice. Due to this 
advanced method of backing their product with scientific 
facts, many of the largely used dentifrices of a decade ago 
are either fallen into discard or are being far outsold by 
the newer, scientifically developed preparations. It is a 
lamentable fact, that in some cases due to the spirit of com- 
mercialism, claims are set up in the advertising which merely 
mislead the’ user and which while they may seem reasonable 
for a time are apt to be entirely disproven by closer in- 
vestigation. Suffice it to say that these, while enjoying a 
temporary popularity, are sooner or later doomed to an un- 
successful termination. 

Three forms of dentifrices are met with, liquids, powders, 
pastes. To these three forms might be added the old solid 
tooth soaps which we will merely give passing mention due 
to their restricted use and unsanitary features. 

Many different substances are used in the manufacture of 
these three types of products varying from the cheapest of 
material to those which really have a value for the effect 
for which they are used to produce. The table included 
herewith taken from Lancet a number of years ago will 
give an idea of the composition of dentifrices. 

In order to become better acquainted with the general com- 


Microscopical Observations Antiseptic Agents 
Aromatics. 
Phenols. 
Aromatics. 
Essential 


mint. 
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Irregular sized mineral particles, with starch granules. 


Smooth and well-comminuted chalk quite free from 
gritty particles. 

Paiticles irregular in size, comminution not good. 

Starch granules and a few irregular mineral particles. 

Contained a well-comminuted powder, perfectly smooth 
and free from grit or irregularities. 

Irregular particles; the chalk not sufficiently com- 
minuted; scme starch. 

Very fine and smooth chalk particles well comminuted. 

Somewhat coarse particles, showing defective leviga- 
tion; some starch. 


Geod round particles of chalk, but capable of further 
levigation. 


Gocd smooth and regularly sized chalk powder present. 


Aromatics. 

Peppermint, thymol. 

Thymol, wintergreen. 

Aromatics. 

Benzoic and_ essential 
oils, peppermint, ete. 

Essential oils. 


Menthcl. 
Thymol, eucalyptus. 


Aromatics, essential oils. 


Essential oils, perfume. 


Clear fluid. 


(alcoholic) 
72.02 
(alcoholic) 


1.63 Clear fluid. 


Essential oils, menthol. 


Aromatic 
oils. 


and essential 





tions along scientific lines. This looked forward to increas- 
ing the antiseptic value of their products and their efficiency 
as cleansing agents. In the laboratories of some manufac- 
turers a corps of trained scientists in their dental research 
departments is employed. Whereas in days gone by any 
preparation having some- cleansing property and a pleasant 
flavor could be readily marketed, the up-to-date manufac- 
turer finds it necessary to present in most cases an argument 
based upon scientific data as to why his formula is efficient 
and safe, as he depends upon the endorsement of his denti- 
frice by the dental profession. The public through competi- 


position of these three types, it is probably more to the point 
to consider the method of manufacture of typical formule 
and the efficacy of preparations of each class. 


Liquid dentifrices consist generally of a soap solution to 
which has been added flavoring oils and other substances 
to increase their antiseptic value together with alcohol, 
glycerine, and a sweetener. The method of manufacture is 
quite simple. The soap is dissolved in the water by the aid 
of heat, if a solid soap is used, and the flavoring oils, 
saccharine and antiseptic ingredients are dissolved in the 
alcohol and glycerine, and the two are stirred together, 
The solution is allowed to age and is then carefully filtered. 
The usual difficulty met with in these liquid preparations is 
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that a sediment forms or precipitation occurs in them after 
they have stood several weeks or months. This is generally 
due to the soap precipitating. Only a pure castile soap or a 
carefully made neutral liquid soap, as well as careful filtra- 
tion will obviate this difficulty. Typical formule of prepara- 
tions of this class are as follows: 


I 


20 lbs. Menthol 

6 “ Saccharine 
Salicylic Acid 
Salol 
Menthol Ether 
Alcohol 
Distilled Water 


II, 
Water 
Castile Soap 
Borax 
Saccharine 
Glycerine 
Alcohol, 95% 
Flavoring Oils 
Rhodamine 


IIT. 


Menthol 
Hydronaphthol 
Oil Wintergreen 
Oil Peppermint 
0 “ ~ «Liquid Soap 
125 val Alec hol, 95% 


As a cleansing medium for the teeth the liquids are most 
unsatisfactory. Their general effect in the mouth is a 
pleasant one. In many cases the flavor is really more agree- 
able than in a powder or a paste and their popularity 
must be attributed to this property rather than their efficiency 
for removing any of the accumulations upon the teeth. 
Some manufacturers, undoubtedly recognizing this deficiency, 
recommend the use of a powder twice a week in conjunc- 
tion with the liquid, putting up and advertising a combina- 
tion package for this purpose. The lack of cleansing power 
is due, to absence of friction when the brushing process 
is carried on, thus removing only a portion of the undesirable 
deposits upon the surface of the teeth. 

Tooth powders were the first dental preparations marketed 
for use in brushing of the tecth. They are still very popular 
and are the simplest of the three forms of dentifrices to 
manufacture. Due to this there are found on the market 
more brands of powder than of the liquid and paste. All 
sorts of materials used as abrasives and fillers enter into 
their manufacture from the cheapest and most impure to 
the substances which really have good value for the purpose 
intended. Talc, powdered pumice, oyster shell, orris root, 
or cuttle-fish bones, infusorial earth, china clay, chalk of 
various kinds, magnesia, silica, etc., used as abrasives and 
mixed usually with some soap powder, sweetened with sugar 
or saccharine and suitably flavored in the composition of 
most dental powders. Other additions are borax, bicar- 
bonate of soda, cream of tartar, thymol, menthol, camphor, 
hydronaphthol, cresol and calcium peroxide. These are 
added either to aid in the cleansing or to add antiseptic 
properties. Peppermint, wintergreen, cloves, cassia, anise 
and similar oils are most generally used for the flavoring. 
The method of manufacture is to add the flavor to a por- 
tion of the mineral constituent, incorporating it thoroughly, 
sifting and ther adding this to the soap and the rest of the 
mineral and other ingredients in a mixer and mixing the 
mass until a uniform product is obtained. A few formule 
for tooth powders follow : 

E 
200 Ibs. Precipitated Chalk 
20 “ Sugar of Milk 
50 “ Carbonate of Magnesia 
7% “ Oil of Peppermint 
1 “ Oil of Lemon 


II. 


Precipitated Chalk 
Castile Soap Powdered 
Powdered Orris Root 


900 Ibs. 
160 “ 
240 “ 
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20 “ Oijl of Peppermint 
2 “ Oil of Wintergreen 


Ill. 


Precipitated Chalk 
Powdered Sugar 
Carbonate of Magnesia 
Calcium Peroxide 
Oil of Anise 
Oil of Cinnamon 
Oil of Lemon 
IV. 
Tale 
200 “- Chalk (Dense) 
200" “ Chalk (Ppct.) 
4 “ Borax 
6 “ Sodium Bicarbonate 
60 “ Soap Powder 
50 “ Magnesia 
20 “ Powdered Orris 
1 “ Saccharine 
% “ Thymol 
17 “ Oil Peppermint 


Due to the facility with which they are made the user of 
a tooth powder should regard their use with some suspicion. 
When rubbed between the fingers a tooth powder should not 
feel gritty, otherwise the abrasive action upon the teeth 
will prove detrimental to the enamel. Sharp abrasives are 
very well for false teeth which can be readily replaced but 
natural teeth deserve better treatment than this. Powders 
are really efficient in cleaning the teeth and many dental 
authorities recommend their use at stated intervals in con- 
junction with a paste. Their mechanical action upon the 
teeth is undoubtedly harsher than that produced by the use 
of a paste due to the greater amount of friction obtained. 
The loss in putting on the brush through spilling renders 
them less convenient to use than a paste, and for this reason 
they are giving away to the handier method of using paste 
in collapsible tubes. 

Tooth pastes or dental creams, although a later develop- 
ment than liquid or powder, are now consumed in far greater 
amounts than these and consequently form the most im- 
portant type of dentifrice today. For a long time the ques- 
tion of a suitable container to market the paste in was a 
problem to the manufacturer. At first it was packed into 
glass jars but this method was cumbersome, unsanitary 
and the product dried out rapidly and hardened in the jar. 
With the introduction of collapsible tin tubes this problem 
was happily solved and the convenience and sanitariness of 
this method of packing appealed to the consumers to such an 
extent that they became the favorite form of dentifrice. 

Another difficulty in the completion of a successful dental 
cream was to produce a product that would maintain its 
original consistency under extreme heat or cold, as well as 
upon aging. The trouble has been that some have either 
separated or hardened when they have met these various 
conditions between the time of shipment and reaching the 
hands of the ultimate consumer. These transformations are 
very important and it is very feasible to test changes which 
may occur to the product through the action of heating or 
cooling by placing one sample upon ice and another in an 
oven at 100°-110° F. Let the samples become thoroughly 
heated or chilled and upon their return to room temperature 
no noticeable change of consistency should occur. This is : 
really a very important test and should be made, though it 
is often overlooked. 

There are many different kinds of tooth pastes, as almost 
every chemist has his idea as to what composition will give 
the best consistency and best meet the conditions to properly 
cleanse the teeth and leave the mouth in such a condition as 
to prevent decay. To enter specifically into each of these is 
not our purpose. We will merely classify four different 
kinds: water and soda soap tooth pastes, tooth pastes with 
a high soap and alcohol content, soft soap tooth pastes, and 
tooth pastes containing no soap. 

In general it is to be stated that greater skill is required 
in making a tocth paste than is necessary to make a liquid 
or powder. Extreme care must be paid to the selection of 
the ingredients entering into its manufacture both as to 
purity and uniformity. When a dried soda soap or soap 
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powder is employed the quality of this soap is especially 
important as it largely influences the consistency of the 
cream. On the other hand if a soft soap is required the 
water content should be kept constant. While the other sub- 
stances do not influence the consistency to the same degree 
as the soap it is quite as important to test for impurities 
which may prove detrimental to the paste. 

The water and soda soap type of tooth paste is the most 
generally used and probably the most treacherous as far 
as hardening is concerned, 

One of the largest selling brands which makes no further 
claims for their preparation than that it merely cleans the 
teeth falls into this class. This is really all that can be 
said for this kind, as it is just an ordinary convenient tooth 
cleansing medium depending upon the soap and chalk for 
its detergent qualities and its flavor to make it pleasant to 
use. To those who look for nothing further it meets the 
conditions quite well. 

In order to become better acquainted with this kind of 
dental cream we will consider a few typical formule 


I, 
52 Ibs. Glycerine 
26 “ Water 
9 “ Tallow Soap 
4 ozs. Sodium Benzoate 
4 “ Saccharine 
Dissolve the soap in the water in a jacketed kettle, add 
the saccharine and sodium benzoate and then the glycerine; 
then sift in— 
12 Ibs. Starch 
Stir while this is added; continue heating on water bath 
until it is smooth; transfer to a mixer. 
Add 
2 ozs. 30° Be. Soda Lye and 
6 “ Water 
start the mixer and add 


66 Ibs. Prepared Chalk 
14 “ Light Ppct. Chalk 
Flavoring Oils 


Il. 


. Magnesia 
Ppct. Chalk 
Prepared Chalk 
Soap Powder (Castile) 
Corn Syrup 
Water 
Glycerine 
Flavoring Oils 

Ill. 
. Water 
ozs. Silver Gelatine 
Ibs. Glycerine 
“ Pulv. Sugar 
Powd. Soap 
-Kaolin 
ozs. Essence 
% “‘* Saccharine 


The “modus operandi” of formule II and III is to first 
mix the soap, water, gelatine and glycerine together, then to 
mix in the remaining ingredients and stir until the mass is 
homogeneous. 

Owing to the difficulty in keeping a tooth paste of. the 
type just described in such condition that it would not 
harden led to experimenting with a dental cream made from 
soft or potash soap. In making a cream of this class much 
of the success of the product depends upon the soap itself. 
The soap should be made from the purest of oils and fats 
saponified by the so-called 88-92 caustic potash. It should 

neutral and contain just a sufficient quantity of water so 
as to make a clear smooth soap. The taste of the soap is 
also an important item, as potassium generally imparts to 
Soap a stronger soapy taste than sodium. With a properly- 
made soap the method of making a tooth paste therefrom is 
quite simple. The glycerine and water, and alcohol into 
which is dissolved the flavoring oils, saccharine and other 
soluble solids are first mixed into the soft soap, after which 
the chalk is gradually sifted in and mixing is continued until 
the mass is smooth. In many cases after mixing is com- 
Pleted the paste is passed through a so-called “ointment 
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mill” to remove any lumps, as well as air, which may have 
been introduced in the mixing process. - 
Formule of this type follow: 


500 gm. 


Potassium Chlorate (Powdered) 
Glycerine 
Soap Powder 
Soft Soap 
Powd. Pumice 
Ppct. Chalk 
Saccharine 
Flavor 
Il 
. Potash Soap 
Glycerine 
Flavor 
Saccharine 
Water 
Chalk 
II 
50 . Potash Soap 
20 Glycerine 
3 Flavor 
Vy Menthol! 
10 “ Water 
10 Alcohol 
4 Saccharine 
35 “ Chalk 


With reference to tooth pastes of this type it may be 
stated that they are of beautiful, lasting consistency when 
properly manufactured, and inasmuch as the original soap 
base from which they are made is of soft consistency there 
is not the same tendency to harden as those made from soap 
powders. From a manufacturing standpoint this is really 
the most legitimate method to manufacture a paste most 
conveniently. The soft soap used gives the best assurance 
that the consistency will remain constant. 

Probably the most imitated derital cream on the market 
today is that made from a formula first written by Dr. 
N. S. Jenkins, which has met with large success in a com- 
mercial way. The imitation is undoubtedly due to the fact 
that this formula is an open book, the manufacturers having 
sent it broadcast among the dental profession. This dental 
cream, it will be noticed, contains a high percentage of soap 
and alcohol. It is both a tooth cleanser and an oral anti- 
septic. The published formula is as follows: 


25.50 Soap 
21.80 Alcchol 
21.00 Chalk 
27.00 Glycerine 
0.50 Saccharine 
0.30 Benzoic Acid 
1.90 Peppermint Oil 
1.75 Eucalyptus Oil 
0.25 Thymol 
\nother formula of this type is viz. 
50 Ibs. Soap Powder 
70 “ Chalk 
110 Essence made thus: 
30 Ibs. Alcohol 
“  Saccharine 
Benzoic 
Menthol 
Thymol 
Glycerine 
Oil Birch 
Oil Clove 


The usual method of procedure in manufacturing a paste 
of this kind is to first make an essence by dissolving the 
flavoring oils, saccharine, etc., into the alcohol, then adding 
the glycerine. The soap is first put into the mixer and the 
essence added and allowed to mix for half an hour. This 
allows the benzoic acid in the essence to neutralize any 
free alkali in the soap and sets free some of the fatty acid 
in the soap upon which depends the uniform consistency of 
the paste. The chalk is then added and mixing continued 
until smooth. 

In spite of the fact that soap has been used in dentifrices 
from their beginning, some authorities attack its use in the 
mouth as the cause of irritation due to its alkaline nature 
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and leaving in the mouth a condition favorable to the growth 
of bacteria. This‘ stand is quite questionable, especially 
since tooth paste soaps contain very slight amounts of free 
alkali, in the first place. Secondly, in most places the soap 
used is either on the acid side when first made, or free fatty 
acids are liberated by an organic acid contained in the 
preparation. To meet these objections, tooth pastes made 
without soap have been introduced, but in few cases only 
has their popularity with the consumer stood the test. One 
of this tvpe of preparations examined by the writer con- 
sisted of kaolin, sugar and glycerine, flavored with orange 
oil, also containing citric and tartaric acids. A still later 
development of a non-soapy tooth paste is one now largely 
sold and advertised made from glycerine, tri-sodium phos- 
phate, pepsin, a starch digestant and other ingredients. The 
claim made for this paste is that by its use the film on the 
teeth is removed by the digestive action of pepsin when 
activated by the tri-sodium phosphate. This claim is hardly 
tenable in view of the fact that the digestive action is in- 
significant and the activating of the pepsin is hardly proba- 
ble in the presence of the slight acidity of the preparation 
which is neutralized by the voluminous flow of alkaline 
saliva, as shown by the investigations of William J. Gies 
and collaborators. (J. Allied Dental Socs., 12—360—78, 
1917.) Any digesting of the mucin plaques on teeth is 
more apt to be due to their removal by the harsh abrasive 
action of the tri-sodium phosphate rather than the digestive 
action of the proteolytic enzyme contained in the paste. 


Jt is a rather remarkable fact that in the improvement of 
dentifrices in general, and tooth pastes more specifically, 
that most investigators have given so little attention to the 
abrasive contained in these preparations. In most cases 
they have passed over investigating this ingredient in their 
poe to introduce some antiseptic, pyorrhea specific or di- 
gestive enzyme to improve their products. In most cases 
these additions are looked upon as a disadvantage rather 
than an advantage by dental authorities. Thus Prinz (Den- 
tal Materia Medica & Therapeutics (1909), p. 249) con- 
demns the use of potassium chlorate in dentifrices as being 
of no more value than ordinary salt; not only this, but he 
shows it to be a specific blood poison and that through 
continual use it produces inflamed and bleeding gum 
margins. He, furthermore, decries the use of free oxygen, 
producing additions in the form of calcium peroxide or 
sodium perborate to tooth powders and of formaldehyde 
and salol as being harmful in tooth preparations. Ipecac 
and emetine hydrochloride were both added when the latter 
was pronounced as a specific for the amoeba to which 
pyorrhea is often attributed. The inefficiency of these ad- 
ditions has long since been proven. The digesting of the 
film by activated pepsin we have already shown to be amiss. 
It appears, therefore, that to perfect a dentifrice one must 
attack the problem from another angle. 


In the brushing of the teeth, in spite of the fact that 
people are advised to brush their teeth by an up and down 
motion, ninety-nine out of one hundred will brush them 
crosswise. In so doing the brush selects the groove at 
the union of the yiim tissue with the tooth structure. The 
natural tendency through repeated brushing is to push the 
gum tissue upward and in time lay bare the dentyne above 
the enamel. When this condition is reached the abrasive 
action of many abrasives which are used is decidedly harm- 
ful, as the constant friction wears away the dentyne and 
decay is greatly hastened. It is not beyond probability to 
suppose that under such conditions many cases attributed 
to chemical erosion and chemical decay are due to mechanical 
abrasion. Harsh mineral abrasives wear away the enamel of 
the teeth, just as emery wears away hard metals. When the 
enamel is gone and the softer dentyne is exposed the action 
is greatly accelerated and a lodging place for food parti- 
cles is formed, with the consequent bacteriological action 
and formation of a carie. 


While it is true that many an individual who never used 
a tooth brush will show a perfect set of teeth, the mouth 
that is brushed daily is a much healthier cavity than that 
which is neglected. The aborigines needed no dentifrice 
to produce good teeth, as their diet was far different from 
ours of this latter day. In most cases their teeth were 
polished through the chewing of fibrous roots and raw 
iruits and vegetables, as well as the juices of fruits. The 
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farther away men have gotten from this primitive diet, the 
greater have been dental caries. It would appear, there- 
fore, that the substances contained in this diet are the 
logical substances to use for efficiently cleaning the teeth, 
Thus the acids of fruit juices as antiseptics to the teeth, 
and the abrasive value of the cellulose which largely goes 
to make up the fibrous structure of most edible vegetable 
foodstuffs, would appear to be the ideal dentifrice that 
nature intended rather than the tricalcium phosphate con- 
tained in bones, as one manufacturer maintains in selecting 
this harsh abrasive because of a dog’s teeth being white 
due to gnawing bones. 

A. cellulose-like substance as an abrasive would therefore 
be very acceptable in that it produces the desired amount 
of friction to clean the teeth properly and without any 
danger of abrasion. Food containing high amounts of cel- 
lulose scour the teeth very clean, as it is evidenced by 
cleaning the teeth with a piece of lemon or orange peel by 
rubbing the soft pulp against the teeth or the feeling of 
cleanliness after eating an apple, and it is only logical to 
presume that brushing with a dental preparation contain- 
ing high cellulose-like abrasive would produce a like con- 
dition. A patent (U. S. Patent No. 1,275,779) has recently 
been taken out for the use of non-structural cellulose pow- 
der, in tooth paste, by Drs. Spies and Pease, and it seems 
that this is a decided step in the right direction. Further 
investigations of the cellulose type of abrasives should pro- 
duce a fertile field of investigation. If the scientist in the 
laboratory adds to this method of nature’s cleansing the 
teeth, the proper substances to prevent decay and leave the 
mouth in an antiseptic condition, the perfect dentifrice 
should result. 

In conclusion, it may be said that dentifrices alone will 
not always prevent decay, even though they may thoroughly 
clean the teeth. The exact causes of dental decay are not 
known, but it is known that an infected stomach and tooth 
decay are related, and it is also agreed that lack of calcium 
or lime in the diet promotes it. Under these circumstances 
it is dangerous to make the strongest of claims for even 
the ideal dentifrice as a preventative of decayed teeth. No 
dentifrice can be designated as a cure-all for all oral con- 
ditions, though one is often led to believe this to be the 
case in reading the merits of some preparations. 


SANTONIN A DRUG, NOT A CHEMICAL 


Santonin is not a chemical according to a decision of 
a British referee in a protest case made by the Russian 
Trading Co. against its classification under the Safeguard- 


ing of Industries Act. This Act imposes 331/3% ad 
valorem import duties on: Synthetic organic chemicals 
(other than synthetic organic dye stuffs, colors and color- 
ing matters imported for use as such and organic inter- 
mediate products imported for their manufacture), analytical 
reagents, all other fine chemicals (except sulphate of 
quinine, of vegetable origin) and chemicals manufactured 
by fermentation processes. 

For the guidance of the trade, and to prevent disputes 
the Board of Trade issued a detailed list of articles which 
were liable. This included santonin, 

According to the decision santonin is a drug, and, there- 
fore, does not come within the Safeguarding of Industries 
Act because it is not produced by a process of manu- 
facture, nor is it used for the purpose of chemical reaction. 
Witnesses from the Chemical Merchants Committee of the 
London Chamber of Commerce and the British Board of 
Trade testified. They showed that santonin was extracted 
from flower heads which are grown in southern Russia 
and Turkestan almost exclusively, and that santonin could 
not be made synthetically because its constitution is not 
yet known. 


New Subscriber Very Much Pleased 


(C. A. Delph, Purchasing Agent for Rainbow Laboratories, Manu- 
facturers of Toilet Preparations, 1060 Freeman 
Ave., Cincinnati, Ohio.) 
I have received the first two copies of THe AMERICAN 
PERFUMER AND ESSENTIAL Ort Review and wish to say 
that I am very much pleased with your publication. 
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THE WORLD’S PRODUCTION OF TALC SUMMARIZED 


Consul General Robert P. Skinner, London, England. 

Talc, otherwise known as steatite or soapstone, isa 
hydrated silicate of magnesium. In color it varies from 
white, gray-green, and apple-green to dark green; it is not 
acted upon by ordinary acids and is a bad conductor of heat 
and electricity. The compact, fine-grained variety is known 
as steatite or soapstone. This is usually gray in color and 
has a crystalline structure. The Imperial Mineral Resources 
Bureau has issued a report dealing with British resources 
under the head of “Talc,” which contains a considerable 
amount of valuable general information and from which 
the following is gleaned: “ 

“Talc is subjected to careful sorting at the mine. Pieces 
which by their texture and color are ‘suitable for cutting 
are set aside for subsequent sawing into slabs, from which 
are manufactured lava-tip gas burners and tailors’ crayons 
and pencils. A large amount is used in the form of sticks 
and pencils for marking purposes in iron and steel works. 
The residue is usually sorted and graded according to color 
of the material, but some mines prefer to sort to one uni- 
form standard, discarding all varieties of color other than 
that selected. 2 : . ee 

“Dressing operations consist of crushing, grinding, and 
grading. Simple screening is the method generally adopted 


‘for grading. Latterly considerable attention has been given 


to pneumatic separation, and many separators have been 
devised to work by this method. 

“Probably 90 per cent of the talc mined is ground to 
flour and used in the manufacture of paper, molded rubber 
goods, and foundry facings. Only the highest grades of 
white talc can be used for toilet preparations such as 
talcum powder. Very high-grade talc powder is used in 
medicine. Other important uses for ground tale of good 
grade are in the manufacture of French chalk and soap 
and for lubricating purposes. It is also used as a filler 
in the manufacture of certain classes of linen and cotton 
fabrics. Talc has a considerable power of absorption, and 
this property is utilized in bleaching cotton goods and for 
cleaning silk and other cloths. Much powdered talc is 
used in the manufacture of waterproof paints, and the 
fibrous variety is used by manufacturers of gypsum wall 
plasters. 

“Commercial ground talc must be free from impurity. 
The objectionable minerals are quartz, unaltered amphibole, 
pyroxene, iron ore, iron pyrites, calcite, and dolomite. 

“The use of talc, particularly the fibrous variety, as a 
filler in the manufacture of paper of nearly every grade is 
rapidly extending. Paper made from any of the ordinary 
materials, whether rags, waste cotton, wood pulp, or chem- 
ically prepared woods and straws, requires sizing before 
it can be used for writing or printing. The materials 
generally used for sizing are starch, resin, or glue. Such 
sized paper is, however, transparent, and it is customary 
to render the paper opaque by filling with china clay or 
other materials. Talc is now largely used in the manufac- 
ture of all kinds of opaque paper, especially in the United 
States. 

“Soapstone, on account of its resistance to acids, is 
largely used for the manufacture of laboratory sinks, table 
tops, and tanks. Owing to its refractoriness it is used 
or lining stoves and furnaces. For use in this way the 
stone should be well seasoned or mined from dry seams 
and should be free from impurities, such as ‘pyrites. 

“In Germany, Austria, and the United States medium- 
grade talc is extensively used, but in nearly all the other 
Producing countries only the highest grade of tale or 
special-quality soapstone is mined, as the lower-grade 
material will not stand high transportation charges. The 
large deposits of talc and soapstone known to exist in Spain, 

razil, Uruguay, India, Japan, and China are little worked, 
as there is only a small demand in those countries for the 
medium and low grade product. 

In the United States before the war crude tale was 
worth from £1 to £2 per ton at the factory; since that date 
Prices have risen considerably. In 1914 the British prices 

French | chalk were from £3 to £7 per ton. In 

9 the prices ranged from £5 to £6 per ton. The highest 


grades of talc, suitable for toilet purposes, insulators, gas 
tips, etc., were sold at £20 per ton and upward. 
“There is given below the output of talc in the several 


countries during the years 1915 to 1919. 
Production of talc, in tons of 2,240 pounds, 1915-1919 
1915 1916 1917 1918 1919 
Countries Tons Tons Tons Tons Tons 
United Kingdom 850 301 1,233 936 683 
Union of South Africa. 39 118 746 652 
Canada 10,612 11,700 14,110 16,222 
India 1,077 io 12,983 
é/ 


5158 
34,910 


Norway (exports) aie ae 

Spain .... e 3,275 

United States ........ 166,867 ‘. 195,400 185,988 
‘Provisional figures. 


JANUARY REPORT FROM GRASSE 
(Continued from page 479) 


we saw this product attain the price of 300 framcs in 1920, 
but there was a serious drop last Spring until it approxi- 
mated 80 francs, at which price it was hard to find pur- 
chasers for the best qualities. 

“At present prices the profits from this cultivation are 
no longer interesting. 

“Thanks to the firmness of the growers, the prices have 
had a chance to rise slightly, and the creation of a co- 
operative association also is contemplated—this to have a 
loan treasury and a syndicate works, which will admit of 
still better results being attained—which will prove to be a 
fruitful innovation for the Algerian country. When this 
association shall have been linked up with the growers 
of the Reunion, excellent results are bound to be forth- 
coming.” 

Bourbon Geranium 

The market price has risen since we sent you our last 
report, The houses at the place of origin are slow about 
accepting orders below 85 francs c. i. f. Marseilles. There 
is no stock at all in France, and all that reaches Marseilles 
is quickly placed, inasmuch as the quantities received are 
extremely small. The present price would appear to have 
reached the maximum attainable, for when compared with 
that for the Algerian Geranium, one can consider it to be 
very high at the present time. 

Palmarosa 


This essence brings almost the same price as the Geranium 
essence of La Reunion, and the consumers are not interested 
in it, either. The arrivals in France are insignificant. 


Grasse Geranium 


Prices for this quality rule firm. The stocks are very 
small and will be disposed of rapidly, notwithstanding the 
present small demand. 

Essence of Clove 


The harvest of Cloves at Zanzibar is a very poor one, 
while, on the other hand, that of Madagascar (Ste. Marie) 
is a very important one. The Essence of Clove, which 
had undergone a considerable rise, is now beginning to 
weaken, The French distillers are now in a good position 
for combating English competition. 

Orris Root 


_A slight rise in price has occurred in the Orris Root from 
Florence and Verona (Italy). 


Summary 


Business for December has been more quiet than in 
November; but this dullness was to be expected, as the 
inventories for the close of the year must be made out in 
the month of December; and at this season a slackening 
up in business affairs can always be observed in our market 
even in normal times. In the new month of January busi- 
ness assuredly will pick up, and the American market, 
which is now awaiting the vote on the tariff bill, soon will 
resume its normal activity; at least, this is the hearty wish 
of all the French perfumers who are basing the greatest 
expectations upon the coming commercial relations with 


our greatest friendly country—the United States of 
America. 





lauoring Extract 


ection 


OFFICIAL REPORT OF F. E. M. A. 


A meeting of the Executive Board was held at the Hotel 
Pennsylvania January 20, attended by President Heekin and 
seven members of the Board, and Attorney Thomas J. 
Hickey. 

The following firms were elected to membership: Asso- 
ciate: C. J. Tomazolli, New York. Active: W. H. Long 
& Co., New York; Witkop & Holmes Co., Buffalo, N. Y.; 
Wade Extract Co., East Orange, N. J.; Atriken Chemical 
Works, New Brunswick, N. J.; Greever & Lotspietch Co., 
Knoxville, Tenn. 

Chairman Beggs of the Research Committee made a de- 
tailed report of the last meeting of the Research Committee 
and the chemists of the association, held in New York last 
December. 

The next meeting of the Executive Board is scheduled 
to be held at the home of Robert E. Heekin, Cincinnati, 
on April 7, at which time the date and. place of the next 
annual convention will be fixed. 


President Heekin, Chairman Bond, of the Legislative Com- 
mittee, and other officers of the Flavoring Extract Manu- 
facturers’ Association of the United States have been busy 
during the last month in looking after the interests of the 
members. 

Circular 126, which was sent to the members, gave details 
of the Treasury decisions amending Regulations 60 as re- 
ported in the Washington correspondence in our December 
issue, 

Chairman Bond, of the Legislative Committee, has issued 
the following very interesting statement concerning the op- 
eration and effects of the second Volstead law put over by 
the prohibition element in Congress: 


“The so-called Anti-Beer Law has made some changes in 
the provisions with regard to the original Volstead Act con- 
cerning the manufacture of 


“*(b) Medicinal preparations manufactured in accordance 
with formulas prescribed by the U. S. Pharmacopeeia, Na- 
tional Formulary or the American Institute of Homeopathy 
that are unfit for use for beverage purposes. 


“*(c) Patented, patent, and proprietary medicines that are 
unfit for use for beverage purposes. 


“*(d) Toilet, medicinal, and antiseptic preparations and 
solutions that are unfit for use for beverage purposes. 


“*(e) Flavoring extracts and sirups that are unfit for 
use as a beverage, or for intoxicating beverage purposes.’ 
“The new law makes this provision: 


“ ‘Tf the commissioner shall find after hearing, upon notice 
as required in section 5, title Il, of the National Prohibition 
Act, that any article enumerated in subdivisions b, c, d or e 
of section 4 of title II of said National Prohibition Act is 
being used as a beverage, or for intoxicating beverage pur- 
poses, he may require a change of formula of such article 
and in the event that such change is not made within a time 
to be named by the commissioner he may cancel the permit 
for the manufacture of such article unless it is made clearly 
to appear to the commissioner that such use can only occur 
in rare or exceptional instances, but such action of the com- 


missioner may by appropriate proceedings in a court of 
equity be reviewed, as provided for in section 5, title II, of 
said National Prohibition Act: Provided, That no change 
of formula shall be required and no permit to manufacture 
any article under subdivision (E), section 4, title II of the 
National Prohibition Act shall be revoked unless it shall be 
made to appear to the commissioner that the sale or use of 
such article is substantially increased in the community by 
reason of its use as a beverage or for intoxicating beverage 
purposes.’ 

“You .will recall the fight our organization made to have 
any: reference to flavoring extracts left out of the several 
bills which were offered, or to have such wording that our 
industry would not be annihilated. You will see from the 
foregoing quotation that flavoring extracts are in a better 
position than drugs, patent medicines or toilet or antiseptic 
preparations because while the commissioner may require 
a change of formula, or revoke a permit to manufacture 
these preparations, unless it is made clearly to appear to 
the commissioner that their improper use can occur only in 
rare or exceptional instances, before he can require a change 
of formula of flavoring extract or sirup, or revoke a permit 
the sale or use of such article must be substantially in- 
creased in a community by reason of its use as a beverage 
or for intoxicating beverage purposes. 


“Your committee, in addition to its fights on the whole 
proposition, endeavored to have the words ‘as a beverage or’ 
stricken from the provision so that it would read, in part, 
‘that the sale or use of such article is substantially increased 
in the community by reason of its use for intoxicating bev- 
erage purposes’; but as the wording used in the amendment 
finally passed was the exact language of the Volstead Act, 
was unable to do so. 


“Our members should take notice that under the new law 
you are liable to be forced to change your formula or to 
have your permit revoked ‘if the sale or use of such article 
is substantially increased in the community by reason of its 
use as a beverage or for intoxicating beverage purposes, 
and govern yourselves accordingly. 


“Your committee feels sure that the entire membership 
will breathe a sigh of relief that Congress has adjourned 
and that we will have a little rest from proposed drastic 
legislation for a short time at least. Since January 1, 1921, 
your committee has had the most strenuous experience of 
its career in legislative matters, in preventing legislation 
which would handicap or annihilate the industry, and it has 
required the most exacting work and unceasing vigilance to 
prevent our industry from being wiped out. 


October Exports of Flavoring Extracts 


Exports of flavoring extracts from the port of New York 
in October were as follows, being a decrease of $319 from 
the previous month, but nearly $8,000 more than in August: 
To Denmark, $66; England, $7,976; Bermuda, $362; Costa 
Rica, $240; Honduras, $307; Nicaragua, $22; Panama, 
$1,152; Salvador, $193; Mexico, $4,200; Barbadoes, $63; 
Jamaica, $1,315; Trinidad, $118; other British West Indies, 
$195; Cuba, $3,624; Danish West Indies, $64; Dutch West 
Indies, $233; Haiti, $31; Santo Domingo, $121; Argentina, 
$3,740; Chile, $4; Colombia, $3,572; Ecuador, $192; British 
Guiana, $214; Dutch Guiana, $125; French Guiana, $60; 
Uruguay, $330; Venezuela, $125; British India, $181; Aus- 
tralia, $13; New Zealand, $216; Philippine Islands, $546; 
—_ West Africa, $13; British South Africa, $335; total, 
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SODA WATER FLAVORS MANUFACTURERS 


Harry Whittle, of Philadelphia, president, and Thomas 
J. Hickey, of Chicago, secretary and attorney, together with 
the legislative committee of the National Association of 
Manufacturers of Soda Water Flavors, have kept up their 
activities during the last month in looking out for the in- 
terests of the association and of members. Secretary Hickey 
has collected information about the bills introduced in the 
legislatures and other subjects, and has transmitted the same 
to the members with recommendations for their action. 


NEW SOFT DRINK TAX REGULATIONS 


Penalties for violation of the revised law in relation to 
taxes on soft drinks, it is tentatively understood, will not 
be enforced prior to February 1. The new regulations 
(No. 52 revised) had not been issued as we go to press with 
this issue, but counsel for the National Association of Re- 
tail Druggists has obtained an advance summary, for which 
we are indebted to that association and which follows: 

REGISTRATION 


Registration at the office of the local revenue collector 
and the posting of a certificate of registry conspicuously in 
his place of business is required of every person who manu- 
factures, produces, mixes or compounds cereal beverages, 
unfermented fruit juices, still drinks, natural or artificial 
mineral or table water, finished or fountain syrups or car- 
bonic acid gas for use in the preparation of soft drinks. 
Every such person must make a monthly return under oath 
in duplicate of all such articles manufactured by him and 
pay the tax as fixed in the several paragraphs of Section 
602 of the Revenue Act of 1921. The first report, or 
monthly return, to be made to the local collector must be 
filed on or before February 28, next, covering the articles 
manufactured during the month of January, but the records 
which form the basis of this return must be kept daily be- 
ginning with January 1, 1922. These records should be 
made and preserved in accordance with what follows: 


THE TAXES IMPOSED 


Upon all cereal beverages containing less than one-half 
of one per cent of alcohol by volume, such as near beer, 
sold by the manufacturer, 2 cents per gallon. 

Upon all unfermented fruit juices sold by the manufac- 
turer or producer, 2 cents per gallon. These include grape 
juice, logan and other berry juices and orange and other 
fruit juices in a natural or slightly concentrated form. 

On carbonated soft drinks when sold by the manufacturer, 
if made by combining a concentrate, essence, or extract with 
other necessary ingredients instead of by the use of a fin- 
ished cr fountain syrup, 2 cents per gallon. This is a tax 
on the finished drink, or beverage. 

On all still soft drinks sold by the manufacturer, or pro- 
ducer, 2 cents per gallon. A still drink is one not charged 
or carbonated, such as lemonade not made with carbonated 
water. Pure, unadulterated apple cider is not taxable as a 
still drink. 

On all natural or artificial mineral water or table water, 
carbonated or not, and all imitations thereof, sold by the 
producer, bottler or manufacturer in bottles or other closed 
containers at more than twelve and one-half cents per gal- 
lon, 2 cents per gallon. This includes seltzer water sold in 
siphons for drinking purposes. Carbonated water sold for 
further manufacturing purposes is not subject to tax, pro- 
vided a certificate is furnished with the order to the effect 
that it is to be so used. 

On carbonic’ acid gas sold by the manufacturer for use in 
the production of soft drinks, 4 cents per pound. 

_ On carbonic acid gas used by the manufacturer thereof 
in the production of soft drinks, 4 cents per pound. 

On all finished or fountain syrups sold by the manufac- 
turer to a person conducting a soda fountain, ice-cream 
Parlor, or other similar place of business, 9 cents per gallon. 

On all finished or fountain syrups made and used by the 
Proprietor of a soda fountain, ice-cream parlor or other 
similar place of business, 9 cents per gallon. 

On all finished or fountain syrups sold by the manufac- 
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turer for use in manufacturing a soft drink other than a 
cereal beverage or a still drink, which soft drink is to be 
sold by the manufacturer thereof in bottles or other closed 
containers, 5 cents per gallon. ‘ 

On all finished or fountain syrups used by the manufac- 
turer thereof in the production of soft drinks other than 
cereal beverages or still drinks, to be sold by the manufac- 
turer thereof in bottles or other closed containers, 5 cents 
per gallon. 

DEFINITIONS 


A concentrate, essence, or extract is a commercial article 
such as is commonly combined with approximately 16 to 19 
parts of simple syrup to make a finished or fountain syrup. 
A druggist who adds the 16 to 19 parts of simple syrup to 
a concentrate, essence, or extract is taxable on the 16 to 19 
parts of simple syrup so used, while the manufacturer of 
the concentrate, essence, or extract is taxed on such con- 
centrate, essence, or extract sold to the druggist. 

A finished syrup is a commercial article such as is com- 
monly combined with approximately six parts of water to 
make a finished drink. 

A concentrated syrup, ordinarily combined, one part of 
syrup to approximately three parts of simple syrup, to make 
a fountain syrup, is taxable as a fountain syrup. The com- 
pleted product is taxable as a finished syrup and the person 
making such finished syrup by this process must register 
as a manufacturer and pay tax on his product. In paying 
such tax he may take credit for any tax on the concentrated 
syrup which he has reimbursed to the manufacturer thereof. 
Simple syrup, that is, sugar and water, is not subject to tax 
unless used in manufacturing, compounding or mixing soft 
drinks, as distinguished from use in manufacturing finished 
or fountain syrups. In other words, simple syrup made by 
a druggist for use in compounding prescriptions, or other 
medicines, is not taxable. 

A syrup sold to be used in the ratio of 2 or 3 parts of 
syrup to 5 or 6 parts of carbonated water is subject to tax 
as a finished syrup. Coco Cola syrup is an example. 

Finished or fountain syrups sold for use in the produc- 
tion of still drinks or cereal beverages are not taxable. If. 
however, these syrups are such as are ordinarily used also 
in the production of carbonated beverages other than cereal 
beverages, in order to secure exemption from taxation, it 
will be necessary for the manufacturer thereof to secure a 
statement from the purchaser to the effect that the syrups 
are to be used in the production of beverages taxable under 
subdivision (a) or (c) of Section 602. The former sub- 
division taxes cereal beverages, or near beer, and the latter 
still drinks containing less than one-half of one per cent of 
alcohol by volume. 

An unfermented fruit juice is a Commercial article such 
as is commonly combined with approximately 2 parts of 
water to make a soft drink and ordinarily sold in bottles 
or other closed containers for consumption in the home. 


PENALTIES AFTER FEBRUARY 1, 1922 


Although the law requires manufacturers to register not 
later than January 1, 1922, or within 10 days after com- 
mencing business, and imposes a penalty of $1,000 for fail- 
ure to register or for failure to post a certificate of registry 
in the manufacturer’s place of business, the department will 
instruct collectors not to impose penalties until on or after 
February 1, 1922. The N. A. R. D. made representations 
to the commissioner of internal revenue insisting that it 
would not be fair to impose penalties beginning with Janu- 
ary 1, when the regulations for the enforcement of the new 
law were not available and when in many cases certificates 
of registry are not obtainable. The department sustained 
the N. A. R. D. in this view. 

Where a taxpayer has several branch stores, reporting 
through the head office, one registration is all that is neces- 
sary, but notation should be’made in the office of the col- 
lector of the number and location of such branch stores. 


THE FORM FOR TAX RETURNS 


Form 726 (Revised) is the form which may be obtained 
from local internal revenue collectors for the purpose of: 
making the monthly returns required. The return and pay- 
ment of tax must be made in time to be in the hands of 
the collector not later than the last day of the month fol- 
lowing the month in which the taxable transactions occur. 





One of the most interesting announcements in the essen- 
tial oil industry on two continents in a long term of years 
is one which is issued as of January 2, by George Lueders 
& Co., New York, and Lautier Fils, Grasse, France. After 
nearly half a century the two firms agree to separation 
upon the most friendly terms to both. The firm of George 
Lueders & Co. is enabled to exploit essential oils and other 
products on a broader scale than in recent years and 
Lautier Fils are put in a position where they can command 
exclusive service for their Grasse products. It is note- 
worthy that the separation is made on the most friendly 
terms. Both firms are in high esteem with our readers and 
all will wish them a successful outcome of their determina- 
tion to revise their relations and proceed with a view to 
enlarging their respective accounts. The announcement is 
as follows: 


“After relations of the most friendly character, extend- 
ing over a period of forty-two years, both the houses sub- 
scribed hereto have decided, after a mutual understanding 
and agreement, to separate and to continue, each one, free 
in their actions after February 15, 1922. 

“Beginning with this date, the firm of George Lueders 
& Company will offer such goods as are manufactured in 
and around Grasse, on the same basis of all other goods 
now handled by this firm, and the firm of Lautier Fils 
will open their own branch in the United States, at an 
address which will be announced later, 

“All contracts existing between the trade in the United 
States and the firm of Lautier Fils, accepted by George 
Lueders & Company, and remaining unfilled in whole or 
in part, will be completed by Messrs. George Lueders & 
Company. 

“This separation between the two firms has been made 
with a complete mutual understanding. The excellent and 
close friendly relations existing between them shall con- 
tinue unaltered, and the two firms subscribed hope that you 
will continue for them the confidence and friendly relations, 
in the future, which you have shown to them so gener- 
ously in the past.” 


Charles F, Butz, general superintendent of the perfume 
and toilet preparation manufacturing department of Col- 
gate & Co., New York, sailed on the George Washington 
January 17, with Arthur Clark, Colgate’s perfumer. They 
will be gone about two months and will look carefully 
into manufacturing conditions that obtain on the Continent. 


A. Hedden, until recently associated with Armour & 
Co., Chicago, has accepted a position with. Lazell, Perfum- 
ery, Newburgh, N. Y., as sales manager. 


R. A. Carmichael joined the executive staff of Lambert 
Pharmacal Co., St. Louis, Mo., on January 1, as assistant 
general manager. He will devote his talents largely to 
the exploitation of Listerine tooth paste. He brings to his 
work a rich experience and reputation for effectiveness, 
enhanced during his tenure with the Pepsodent Co., Chicago. 


George N. Hanna, New York representative for Millville 
Bottle Works, Millville, N. J., advises us that the new 
ten pot furnace of his company will be in operation about 
February 1, 

Additions have also been made to the stopper grinding 
and new equipment has been installed to establish 
a cutting, polishing, and engraving department. The com- 
pany will offer a full line of cut and polished perfumery 
glassware, wholly of American manufacture. They con- 
template also starting a special department for the manu- 
facture of colored perfumery bottles, 


room, 


Walter Mueller, Morana, Inc., New York, 
returned from a two months’ trip to France and Switzer- 
land, on the Ryndam, December 23. Mr. Mueller found 
conditions in Europe of course very much perturbed in all 
industries, including raw materials and supplies for per- 
fumers, soap makers, etc., but was very much encouraged 
by the improvement that is taking place, particularly in 
these lines. 

He acquired for his company exclusive American agency 
of C, & J. Viard & R. Mouquet, glass bottle designers and 
manufacturers, at Montreuil (Seine), France. That com- 
pany specializes in perfumers’ glassware and has been es- 
tablished twenty-five years. They have not here- 
tofore made any active bid for patronage in this market, 
although they had an exhibit at the Pan-American Expo- 
Buffalo, 1900, they gold 


secretary of 


over 


sition, where were awarded a 


medal. 


Jules Smucker, sales manager of the special package de- 
partment of Tin Decorating Co., Baltimore, Md., has just 
returned from a trip through the Mid-west, which has 
made him an optimist on 1922. 


The Filler Machine Co., Philadelphia, Pa., whose initial 
advertisement appears on page 82 of this issue, are manu- 
facturers of machinery for filling cream jars, etc. Mr. J. 
A. Geyer, treasurer of the company, received on December 
27, 1921, a patent from the U. S. Government, No. 1,401,150, 
which is illustrated and described in the Patent and Trade 
Mark report in this issue. 

The New York representative of the firm is Mr. B. F. 
Adams, 799 Broadway, a gentleman who has had wide ex- 
perience in the packaging of toilet preparations. 


Addison Lithographing Co., Rochester, N. Y., advise 
us that they have recently installed new apparatus to en- 
large their carton manufacturing department, and are now 
in a position to give even wider attention than usual to 
that important branch of their business. 
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New York City realty firms have leased to Lautier Fils, 
Grasse, France, dealers in essential oils and perfumers’ raw 
materials, the store and basement at 47 Cliff street, New 
York, for a term of years. The transaction was reported 
in the real estate proceedings this month. 


Good will in the organization of the F. N. Burt Co., Ltd., 
Buffalo, N. Y., is built up and maintained to a large ex- 
tent by the interesting employes’ publication called Burt's 
Box Bulletin. The publication, which is in its twenty-second 
volume, contains on an average twenty-four pages and the 
holiday numbers which have just been issued give a good 
idea of the esprit-de-corps in the organization. The De- 
cember issue has a cover in color and numerous articles 
by officers, department heads and representative employes 
in the company. The title page contains the following 
greeting from the manager, Miss Mary R. Cass: 

“Really, it is not necessary to preach a sermon while 


Miss Mary R. Cass. 


extending good wishes. That’s why I am making this 
article very brief. What I want to do is to wish each and 
every one in the Burt organization, as well as our many good 
friends outside, an enjoyable Christmas, and a New Year 
full of contentment and prosperity. If the brevity of my 
article does no more than convince you of the absolute 
sincerity of these wishes, it will have well served the pur- 
pose which I had in mind, and I count its a priilege each 
year, to wishv for you all, through the medium of Burt’s 
Box Bulletin, all the good things of life.” 


Jean Bagaroff, Sofia, Bulgaria, acccmpanied by 
his brother Entcho Bagaroff, arrived in New York on the 
George Washington, January 13, for a short business visit. 

Bagaroff Freres are distillers and shippers of otto of 
roses and are represented in the United States by Rockhill 
& Vietor, New York. 


O. Donelian & Co., 276 Fifth avenue, New York City, 
importers of otto of rose from Asia Minor, announce the 
appointment of Delphi Products, Inc., 95 Beekman street, 
New York City, as American representatives. 


Essential Oil Co., Trenton, N. J., shows in a recent 
circular that the tide of business has turned in-so-far at 
least as its products are concerned. On the reverse side of 
its January circular the company shows graphically by pho- 
tographs of drums the amount of terpineol that could be 
purchased in the war years 1916, 1917 and 1918; in 
1919; and now for $1,000. Using the war years as the basis, 
it is shown that only four-tenths of the amount sold at the 
same price could be purchased in the year 1919. Now, for 
$1,000, it is shown, one and two-tenths as much terpineol 
can be purchased as could be bought during the years of 
the war. 


On the night of December 23-24, 1921, during a heavy 
storm in Cincinnati, there was born Theodore Roosevelt 
Heekin, son of Mr. and Mrs. Robert E. Heekin. The 
young man is number seven in the second generation of the 
family, and his proud father is president of the Flavoring 
Extract Manufacturers’ Association. 


Advices from Grasse, France, show that the relief fund 
of more than 15,000 francs raised here by Ungerer & Co., 
importer of essential oils and 
aromatic chemicals, to alle- 
viate the sufferings of the 
war widows and orphans in 
the Grasse region, has pro- 
ceeded satisfactorily under 
the administration of Pierre 
Morena. 

Mr. Morena is the assist- 
ant technical director of 
Hugues Aine (Ferrand Cha- 
rabot & Cie.) of Grasse, 
France. He was born April 
4, 1883, and is the son of 
Jacques Morena, who for 
many years was associated 
with the same firm, holding 
an important position with it until his death in 1910. Pierre 
Morena received the most thorough scientific training pos- 
sible and after completing his studies became associated with 
Hugues Aine in 1915. His progress since that time has 
been rapid and he is now chief assistant to Dr. Eugene 
Charabot, the technical director. Cordially liked for his 
engaging personal qualities by all who know him, he is 
recognized not only as a technical director of great skill 
but as an able executive and a competent handler of men 
as well. 


Prerre Morena 


Mr. W. G. Ungerer has just received a letter from Mr. 
Morena in which he says: “It does not lie within my 
power to adequately portray to you how great a good 
has been accomplished by the initiative and generosity of 
the American donors of this fund nor can I hope to picture 
to you the joy and gratitude of the needy ones of Grasse 
who have felt the kind hand of America stretched out to 
them in their adversity. I, myself, dislike to think how 
hard would have been the lot of many of them had it not 
been for this timely assistance. 

“You may rest assured that the names of the donors 
of this fund are enthroned forever in the hearts of the 
Grassois and that the memory of what American perfumers 
and their business associates have done will never be al- 
lowed to grow dim. Not only the money, greatly needed as 
it was, but the kind thought which prompted the gift, are 
fully appreciated here.” 
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An interesting interlude to the recent conference of the 
Supreme Council in Cannes, France, was a visit made by 
Premier David Lloyd George of Great Britain, and the 
American Ambassador George Harvey to Etablissements 
Antoine Chiris, Grasse, France, on December 29.  :Al- 
though this important visit was announced at the factory 
only a very short time before the distinguished visitors 
arrived, suitable decorations, consisting largely of English, 
American and. French flags, were quickly arranged and 
the entire plant was in gala appearance. The entire staff 
was quickly mobilized to extend to the notable party all 
the facilities and courtesies of the visit. Both the Premier 
and Ambassador Harvey expressed keen interest in the 
manufacture of perfumery, and were very grateful for the 
hearty reception they received. Just before leaving Lloyd 
George expressed the desire to be weighed on one of the 
flower scales, and it is no international secret to state 
that he balanced at just 91 kilos. 

The Scientific Utilities Co., Inc., 18 East 16th street, 
New York, announce that they have enlarged their facilities 
for the manufacture of perfume vials abroad as well as in 
the United States. The company has purchased Preston, 
Inc., which was organized recently in the same line, and 
with these larger facilities the company announces that it 
is in a better position than ever to take care of orders, and 
that a large amount of vials in all sizes, shapes and colors 
stock The company also 
states that it has a novelty electric perfume burner or evap- 
orator made up in a very attractive finish. Aftention is 
called to the company’s insert between advertising pages 
68 and 69. 


is in 


for immediate delivery. 


Dr. William Frear, one of the best known agricultural 
chemists in the East, and for years connected officially with 
the Pennsylvania Agricultural Experiment Station and the 
United States Department of Agriculture, died suddenly of 
heart trouble January 7 at his home in State College, Pa. 


Effective January 1, 1922, the domestic postage rate of 
two cents per ounce or fraction. thereof applies to letters 
mailed in the United States destined to Argentina, Brazil, 
Costa Rica. Ecuador, Jamaica, and Martinique. Domestic 
rates of postage are in effect in Bolivia, Colombia, Cuba, 
the Dominican Republic, Honduras, Nicaragua, Peru, and 
Salvador pending the ratification of the convention con- 
cluded at Madrid in November, 1920, which provided for 
reduced rates on mail between the various Latin-American 
countries, the United States, and Spain. 


F. N. Burt Co., Buffalo, N. Y., announces that it will 
put out a line of drinking cups with which to dispense water 
and other liquids. The company is now engaged in an 
active campaign to promote the sale of its four-ounce drink- 
ing cups. Later a complete line will be added not only for 
drinking purposes but for dispensing sundaes, etc. 


William J. Wiscott, for four years first assistant to the 
chief chemist of McCormick & Co., Baltimore, has re- 
signed to become manager of the manufacturing depart- 
ment and chemist for Wm. McMurray & Co., St. Paul, 
Minn. He will assume his new duties February 1. 

Blue Bird Soap Mfg. Co., Manhattan Borough, New 
York, has filed a notice of dissolution at Albany. 
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John H. Rodriguez has entered the brokerage business on 
his own account with offices at 101 Beekman street, this 
city. Mr. Rodriguez was with Charles L. Huisking, Inc,, 
for six years, in charge of the essential oil department. 
Prior to that he had been with James Horner & Co. for 
nine years and with Arthur A. Stillwell & Co. for fifteen 
years. In his new venture he will specialize in essential 
oils, drugs and chemicals. 


— 


The Bridgeport Metal Goods Mfg. Co., Bridgeport, 
Conn., whose initial advertisement appears on page 70 of 
this issue, was established Marth 4, 1909, by Arthur §S. 
Lyhne, president, and Herman K. Beach, treasurer, who 
have had many years’ experience in the manufacture of 
metal specialties. Mr. A. H. Moore, sales manager, is a 
frequent business visitor to the metropolitan district, where 
he calls on users of vanity boxes, etc., as his firm special- 
izes in highly finished metal goods. ; 


Oscar A. Gross, research perfumery chemist on the staff 
of Chemical Works Fora, Dubendorf, Switzerland, ar- 
rived on the La Lorraine January 4, and is making his head- 
quarters with O. A. Brown Co., Inc., 246 Pearl Street, 
New York, American representatives for the concern. 

Mr. Gross will make a trip through the East and Mid- 
west introducing the Essbro line of basic flower oils made 
by his company. 


H. L. Heiter, who is well known to our readers partly 
through his series of interesting -advertisements, and largely 
through his personal visits, announces that he has enlarged 
his factory for the manufacture of metal boxes, etc., in 
Irvington, N. J. His latest advertisement appears on page 
61 of this issue. 

The Globe Collapsible Tube Co., Hoboken, N. J., an- 
nounces that it is placing contracts for additional equipment 
to be installed in a large addition to its present quarters 
With the increased facilities the company plans to make 
1922 a banner year. 

J. Manheimer, representing Warrick Freres, Grasse, 
France, moved January 20 from his Gold street address to 
271 Pearl street, near Fulton. Phone, Beekman, 0354. 

Announcement is made of the marriage of Mr. Walter 
Mueller, secretary of Morana, Inc., New York, and Eliza- 
beth Clarke, daughter of Mr. and Mrs. Austin Snider, at 
the Church of the Transfiguration, October 15. 

Baxter Paper Box Co., Brunswick, Maine, has ap- 
pointed Tulius-Siegel to represent it in the metropolitan 
district, with headquarters at 4 Platt street, New York 
City. Mr. Siegel formerly was with Van Dyk & Co. 

The National Health Exposition, occupying 60,000 square 
feet of floor space, will be held in the Jefferson County 
Armory at Louisville, February 1-9. This is under the 
auspices of the United States Public Health Service, State 
Board of Health of Kentucky, Jefferson County Board of 
Health and the Health Department of the city of Louisville. 
It will include exhibits in hospitalization, nursing, dentistry, 
medicine and pharmacy.. The University of Louisville, the 
public school system, and various local, state and national 
health organizations will participate. 
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Minto L. Henderson, president of the Henderson Litho- 
graphing Co., Norwood, Cincinnati, Ohio, is not in sym- 
pathy with the wage program of the National Association 
of Employing Lithographers, which has announced a nation- 
wide wage reduction of 12% per cent. Mr. Henderson 
said there would be no reduction of wages in his plant, 
certainly not at present, and at no time unless it was be- 
lieved to be required by imperative conditions. 

“I feel that our employees have served and supported 
us loyally, and so long as they give fair and adequate pro- 
duction there will be no reduction of their wages,” said 


HeNpeERSON LitHo. Co. EMPLOYEES AT XMAS Party. 


Mr. Henderson. “It is true there has been considerable 
advance in wages in the last few years, but I am mindful 
of the fact that to acquire the requisite skill it means a 
life’s work. It is necessary to attract talented and earnest 
men to the industry, and to do this it has to be made 
worth while for them.” 

Mr. Henderson made the announcement at the Christmas 
party of the employees held December 
24. To each employee was presented 
an insurance policy for $500 which is 
to be increased $100 yearly until a 
total amount of $1500 is reached. As 
an expression of their appreciation for 
the liberal policies of the management, 
the employees presented Rookwood 
ferneries to the officers of the com- 
pany. 

The Christmas party was held in the 
press room, which was appropriately 
decorated for the occasion. The ele- 
vator chute was made to represent a 
chimney and an old-fashioned fireplace. 
About the fireplace 205 stockings con- 
taining various presents were hung. 
Each was identified by a number cor- 
responding with the number of each 
employee’s invitation. At the appointed 
time Santa Claus came down the 
chimney with his sleigh drawn by a live pony. Each 
employee received a package of toys, etc. After Santa 
Claus had made his rounds an orchestra appeared and danc- 
ing was enjoyed. Following this a buffet luncheon was 
served, 

Standard Automatic Machine Co., Rochester, N. Y., 
manufacturer of automatic packaging equipment, has estab- 
lished a New York branch office at 26 Cortlandt street, with 
George F. Brown in charge. 


The Metal Package Corporation, New York City, called 
in all of its salesmen from all over the country for a three 
days’ session at the home office, December 27-30. The meet- 
ing was called by Alfred E. Bruns, president of the cor- 
poration, who entertained the sales staff at a special lunch- 
eon. At the luncheon Mr. Bruns gave a résumé of the 
business situation and pointed out the bright prospects for 
the coming year for the sale of metal containers. There 
were no set speeches, and most of the time was taken up 
in comparing experiences and discussing various problems. 
Many useful suggestions were obtained from the men who 
feel the pulse of the trade in the field. Men who had 
never met one another before became acquainted, and it 
was felt that a splendid family spirit was developed in the 
organization as a result of the meeting. All of the sales- 
men present showed great enthusiasm and all agreed that 
the outlook for the coming year is unusually good. The 
success of the meeting was so marked that the company 
plans to hold two meetings each year in the future 


Morana, Inc., announces the opening of a branch office 
im Mexico City, Mexico, under the direction of Herbert F. 
Croen. The address of the new branch office is La de 
Lopez 6, Mexico D. F. Apartado 1597. Stocks will be 
carried at the new branch for immediate delivery. A com- 
plete line of products used in the manufacture of per- 
fumery and soap will be handled by Mr. Croen. 


The Branscombe Chemical Co., New York City, has 
openea a branch office in the Drexel Building, Phila- 
delphia, Pa., as well as new warehouses in that city to sup- 
ply the trade in that district. A. B. Moore is in charge of 


BRANSCOMBE CHEMICAL Co.’s CHRISTMAS DINNER 


the new office. The company held a dinner at the Hotel 
Biltmore, New York City, “December 21, which was at- 
tended by officers and department heads of the Branscombe 
Chemical Co. and its allied companies. Those present 
were: M. T. Branscombe, Albert Falk, A. B. Moore, Nat 
Greenfield, O. Grimaldi, Frank Kay, Marcel Scherer, Louis 
Markowitz, Mr. Rosenheim, Jack Kaye, A. Grass, P. 
Nadel, Frank H. Lowenfels and Mack S. Lehman. Mr. 
Markowitz has been appointed manager of the Boston 
office, 66 Hanover street. 
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Colgate & Co., of New York and Jersey City, have ac- 
quired a new plant at Montreal, Que. It was purchased to 
increase the Canadian production and to speed up deliveries 
in the Dominion. The new property, at 72-74 St. Ambroise 
street, consists of a modern two-story and basement brick 
structure, with a light airy main building and two large 
wings. Slight alterations were made in the plant before 
manufacturing was started on January 1. 

The main Colgate factory and offices in Jersey City now 
comprise forty buildings. 


Waugh Chemica! Corporation of 2 Rector street, Man- 
hattan, New York, filed schedules in bankruptcy January 
11, listing liabilities of $211,276 and assets of $182,994, main 
items of which are stocks and bonds, $75,000; accounts, 
$69,994 and Liberty bonds, $36,000. Principal creditors 
listed are Coal & Iron National Bank, $37,000, secured; 
Dicks David & Co., $33,000; E. I. Du Pont de Nemours 
Co., $14,500; Julius Wolff, $14,201, and Standard Chemical 
Metal Corporation, $10,270. 


Norma Chemical Co., Memphis, Tenn., according to ad- 
vices received from Memphis, is under two criminal indict- 
ments: One for obtaining goods under false prtenses, and 
the other, in the Federal Courts, for violation of the liquor 
The difficulties and 


legal proceedings have been instituted against it by inter- 
2g I ) 


laws. company has been in financial 
ested parties. 


\llen Hosking, for eighteen years with the toilet goods 
department of Butler Bros., New York, has joined the 
Herman Chemical Co., Brooklyn, as sales manager. 


Magnus, Mabee & Reynard, Inc., New York, importers 
and manufacturers of essential oils, have divided the South- 
and South-western territories into three sections in 
Hanson, M. C. Morris, and William F. 
Morris has been with the firm for eighteen 
years, Mr. Fischer has been with the company for 
fifteen years. Mr. Hanson formerly was connected with 
Merck & Co. Instead of a single unit plan in charge of one 
man, the new division has been adopted. S. M. Lux has re- 
joined the company and will cover the Northwest. Mr. 
Lux has been connected with the American essential oil 
trade for the last eighteen years. His headquarters will 
be in Milwaukee, Wis. 


ern 
charge of P. W. 
Fischer. Mr 
and 


—— | 


In its beautifully printed insert between advertising pages 
56 and 57 of this issue, the Rossville Co., Lawrenceburg, 
Ind., calls attention to its specially denatured alcohol, for- 
mula 39B. The company is one of the oldest concerns of its 
kind in the United States. The officers are: William P. 
O'Shaughnessy, president; E. A. O’Shaughnessy, vice-presi- 
dent; and V. M. O’Shaughnessy, secretary and treasurer. 


£9 


The popular likeness of George Washington painted by 
Gilbert Parker Stuart which hangs in homes and libraries 
and pubdlic buildings all over the United States has been 
reproduced with a high degree of fidelity to the original 
portrait by the Tin Decorating Co., Baltimore, Md., on some 
of its metal boxes, according to an announcement of the 
company.. The reproduction of this portrait on metal boxes, 
it points out, is likely to prove popular, 
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Mr. Theodore K. Shipkoff, Shipkoff & Co., Kazanlik, 
Bulgaria, sailed December 31 on the Carmania for England, 
where he will join his family who have been visiting in 
England for the holidays. 

While here Mr, Shipkoff made his headquarters at the 
office of his American distributors, Antoine Chiris Company, 
New York, and he found time to visit many of his friends 
in the trade as far west as the Chicago territory and in 
Eastern Canada. 

Mr. Shipkoff states that he found business in this country 
in better condition than in any of the other countries where 
his firm does business and he is becoming more impressed 
than ever that the American market is the largest consuming 
market in existence even under normal conditions. This 
applies, in Mr. Shipkoff’s opinion, not only to raw ma- 
terials, but to finished perfumes and toilet preparations as 
well, 


Upon request of the Philadelphia Hair Dressers’ Associa- 
tion, Professor C. P. Wimmer, of the Columbia University 
College of Pharmacy, delivered two lectures in the course 
of their educational evenings arranged by the president, Mr. 
Boch, and the secretary, Miss Charon. The lectures were 
delivered at the Hotel Walton, Philadelphia, on November 
16 and December 9, respectively.. The first lecture was on 
“The Chemistry of Hair Dyes,”’ and the second one was on 
“Hair Tonics and Shampoos.”~ The lectures were well at- 
tended and aroused great interest. Arrangements are in con- 
templation for the delivery of an entire course of lectures 
by Professor Wimmer next autumn. 


Col. William Cooper Procter, head of the Procter & 
Gamble Co., Cincinnati, has been ill with bronchitis. John 
J. Burchenal, vice-president of the company, has been ill 
with penumonia. 

Colonel Procter, who is a trustee of Princeton University, 
has founded the Jane Eliza Procter visiting fellowship fund. 
This fellowship gives $2,000 per year to a young British of 
French student for study in the graduate college of Prince- 
ton University. 


Bayard Colgate, son of Sidney M. Colgate, perfume man- 
uacturer, will leave New York on February 7 for China to 
join the expedition headed by Roy Chapman Andrews of 
the American Museum of Natural History about March 1. 
Mr. Andrews and five scientists who went from here already 


are in Pekin. Mr. Colgate is to have charge of the ex- 
pedition’s motor equipment. He expects to travel in ad- 
vance of the expedition, selecting routes and arranging for 


the supply transport. 


I. Z. Woods, of F. Z. Woods & Co., dealers in chemicals 
and essential oils, Chicago, spent several days in New York 
recently. 


James H. Hall, president of Compagnie Parento, Inc, 
importers of essential oils and synthetics, New York City, 
announces that the company has arranged to move its 
Chicago office into larger quarters in the Fine Arts Build- 
ing, 410 South Michigan Avenue. The telephone continues 
to be Harrison 7207. 


Capital stock increase: Sanitary Service Corp., Chicago 
(Delaware corporation), from $1,000,000 to $4,000,000; Na- 
tional Spice Co., Brooklyn, N. Y., $6,000 to $26,000. 
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In various industries associations have been formed 
jor the distinct purpose of pooling individual funds into 
a common advertising appropriation for the general 
promotion of the interests of the industry concerned. 

The Society of American Florists, for example, has 
spread its slogan “Say It With Flowers” from one end 
of the country to the other. Every individual florist 
has benefited very materially by the campaign, and the 
amount of money contributed has been in comparatively 
small amounts. ' 

In the boxmaking industry no attempt has ever been 
made on any substantial scale to stimulate interest in 
the value of attractive packages and ‘box coverings. 
Such a campaign is now being launched, not by the 
Box Manufacturers Association, but by the Nashua 
Gummed & Coated Paper Company, producers of what 
is said to be the largest line of box papers in the world. 
This company has laid out a complete national pub- 


Nasnua GuNmap & 


Tee Pek re pee a 


This campaign is particularly pertinent at this time, 
because every manufacturer is seriously considering 
the factors which may affect the sale of his merchan- 
dise. That the container in which his goods are packed 
and displayed in the retail store is a most decided in- 
fluence is evidenced by the practical experience of 
merchants all over the country, and by testimony of 
men who have given the subject most careful study. 

In an address delivered before the Manufacturing 
Perfumers Association of the United States, Professor 
Richard B. Franklen of New York University, says: 

Just a word about the importance of selecting the 
proper package. Formerly the manufacturer left the 
matter of package designs almost entirely in the hands 
of his printer or box maker; anything would do. Con- 
sequently, many of the packages looked pretty much 
alike, and this often caused considerable confusion 
to both dealer and consumer. 


Sometimes the manufacturer insisted that his picture 
be put on the package: Mennen’s Talcum Powder and 


lagu ny we SS 
gully B a natalie eaNereen >. 
| Egg Shell Contifipors 
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Some Exnursits IN THE NASHUA GUMMED AND Coated Paper Co.’s Nation Wipe CAMPAIGN 


licity campaign along most unusual iines. The cam- 
paign involves the cooperation of the paper box manu- 
facturer, but the burden of the expense is borne en- 
tirely by the company. A portfolio of most interesting 
and attractive folders has been prepared, covering the 
various types of paper boxes and box coverings, and 
these folders are imprinted and supplied to the box- 
makers all over the United States, without charge; 
the boxmaker furnishing the mailing list and the 
postage, and doing the mailing. 

The same material which goes into the folders will 
also constitute publication inserts forming an effective 
national tie-up with the localized mailing of the box- 
maker. These inserts, in four, five and six colors will 
appear in a large number of trade publications and in 
Magazines of national circulation. 

That the boxmakers are heartily in sympathy with 
this undertaking and are giving their whole-hearted 
Support is evidenced by the fact that more than 100 
out of the 300 large boxmakers of the country have already 
signified, definitely, their desire to cooperate, and have 
filed their imprinting requisitions. 


Smith Brothers’ Cough Drops may be cited as ex- 
amples. In regard to Smith Brothers, an entertaining 
advertising manager once said: “To shave the whiskers 
off Smith Brothers would be the most expensive shave 
in the history of civilization.” In this connection note 
the change in the Lifebuoy Soap package. They have 
recently taken the picture of the bewhiskered fisherman 
from their package and have simplified the design. If 
you ask why the manufacturer insisted on having his 
picture on the package, all one might say in answer 
to this is that it is largely due to vanity. 

We reproduce on this page, a group of the various 
mailing pieces and folders. These reproductions, of 
course, do not do justice to the originals in-so-far as 
they are reproduced in an extremely small size and in 
only one color. The inserts and folders themselves, we are 
informed, are accurate reproductions of actual containers 
and covers, using stock designs, finished and types of 
box paper. 

The Nashua Gummed & Coated Paper Company 
operates two mills in Nashua, N. H., also mills in 
Ohio, New York State, Canada and England, with 
branch offices in every large city. Its products include 
all types of box coverings, box stays, gummed paper 
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and waxed papers, bread wrappers, candy wrappers, etc. 

This campaign has been in preparation for more than 
eight months, and is based upon a most careful survey 
The 
Boston developed and are directing the 
undertaking. Mr. Callaway 
“Say It With 


between advertising 


of trade conditions, distribution, etc. Callaway 


\ssociates of 
was the creator of the 
The company’s 
92 and 93. 


slogan Flowers.” insert 


appears pages 


Edward Plaut has been elected president of Lehn & Fink, 
Inc., New York. He 


uncle, Joseph Plaut, who becomes chairman of the execu- 


wholesale druggists, succeeds his 


second vice- 


Caruso, 


tive board. Robert R. Lampa, formerly 
president, was made first vice-president and T. E. 
for a number of years general manager, becomes second 
vice-president 

Edward Plaut went with Lehn & Fink, Inc., in 1915, scon 
after the death of his father, Albert Plauf. Since that year 
he has been first vice-president of the corporation. He re- 
ceived the degree of B. A. from Princeton and Ph, D. from 
Columbia. During the war he served as a lieutenant in the 


Chemical Warfare Service. 


The Perfumery and Toilet Articles Division of the Bush 


Terminal York, showed a gain in 
gross sales (wholesale) for the first eight months of 1921 


over the first eight months of 1920 of twenty-eight per 


Sales Building, New 


The division represents a large percentage of the 
Sales 


The increase 


cent. 
toilet 
made to buyers throughout the United States. 
in sales is ascribed to the fact that buyers are concentra’ing 
their buying at the Bush Terminal Sales Building. 


and perfumery lines on the market. were 


Attention is called to the attractively printed insert of 
the Owens Bottle Co., Toledo, Ohio, between advertising 
pages 40 and 41 of this issue. The company illustrates Owens 
all-glass sprinkler bottles and describes the service offered by 
its sales department in the solution of bottle problems. 


The Mellon Institute of Industrial Research announces 
the appointment of Maurice C, Walsh, Ch. E., as the incum- 
bent of the Container Club’s industrial fellowship in the in- 
stitute. Mr. Walsh succeeds J. D. Malcolmson, who, on 
January 1, became connected with the Robert Gair Co., 330 


Madison avenue, New York City. 


The British Industries Fair is to be held in London and 
Birmingham, England, from February 27 to March 10. It 
is Great Britain’s annual display of manufactures and in- 
dustries. At the London Fair, glassware of all descriptions, 
scientific and optical instruments, chemicals, druggists’ sun- 
dries and perfumery will be displayed. The address of the 
secretary of the London Fair is 35 Old Queens street, Lon- 
don, S.W. 1. The Birmingham Fair will be of interest 
primarily to manufacturers of machinery, hardware, etc. 

B. R. Ewart, Ph. C., has been made general manager of 
the Fraser Tablet Co., 453 Nineteenth street, Brooklyn, 
N. Y. Mr. Ewart is well and favorably known to the 
drug and pharmaceutical trade, as well as the medical pro- 
fession, from coast to coast. 
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\mong the new members elected by the New York Mer- 
chants Association are the following 
Woodworth, 
\venue, manutacturer of perfumes, powders and 


Woodworth, Inc., Chauncey C. 
392 Fifth 


toilet articles. 


president, 


Papadeas, John D., 435 Pearl Street, importer of olive 
oil and, foodstuffs v 


BOOK REVIEW 


Les CosMETIQUES—By René le Florentin. 

This little book has been published as one of a series 
technical Librairie 
Generale Scientifique et Industrielle, Desforges, 29 Quai 


of publications on subjects by the 
des Grands—.Augustins, Paris. 

As stated in 
the book is 


the preface written by the publisher, 


intended to be a concise but clear ana 
simple guide to those who desire to manufacture cos- 
metic preparations. In another preface, written by the 


Mr. Le 


such 


author, Florentin, it is 
out that 


perimented with, that they can serve merely as starting 


properly pointed 
must be ex- 


very 
formule as are to be used 


points to obtain preparations suitable for specific 
purposes. 

The book is subdivided into five chapters which are 
Coloring Cosmetics (69 pages); 


this includes Hair Dyes and Face Powders. .2. Cleans- 


headed as follows: 1, 
(42 pages); this includes Shampoos, Lo- 
tions, Toothwashes, etc. 3. Emollient Cosmetics (52 
pages); here we find described the Cremes, Brilliantines, 
Milks and Emulsions. 4. Fixing Cosmetics (27 pages); 
Bandolines. 5.  Dis- 
This chapter is 


ing Cosmetics 


includes the Pomades and 


Cosmetics (11 


this 
integrating 
devoted to the Depilatories. 


pages). 


Formulae are given in abundance in each chapter. 
They have been taken from various French, English 
and German publications. Due credit is given to the 
Among the American publi- 
cations used we note especially THe AMERICAN PERFUMER 
AND Essentiat Oi Review. The general appearance of 
the book is neat and proof-reading has been done carefully. 
While the book does not present anything essentially new, 


source in most instances. 


it will prove a handy guide for the manufacturer of cos- 
metic preparations. C. P. W. 


NEW PUBLICATIONS, PRICE LISTS, ETC. 


O. A. Brown Co. Inc., 246 Pearl Street, New York, 
This enterprising firm has favored us with a copy of their 
1922. In it they detail and 
describe the various lines made and handled by them as 
follows: and products; 
artificial floral products—FEssbro flower oils, and “Flora” 
flower oils—made by Chemical Works “llora”, Diibendorf, 
products, including liquid 
absolutes, superessences, and solid concretes, made by Pilar 
Freres, Grasse, France; Mao-concentrates for toilet prep- 
and Mao liquid imported  terpeneless 
essential oils; fruit essences; certified colors; filter paper: 


wholesale price list, Januray 


Derivative aromatic chemical 


Switzerland; natural flower 


arations, colors; 
essential oils, ete. 

Cuemicat. Works Ficra, Diibendorf, Switzerland (0. 
A. Brown Co. Inc., New York, American agents). We 
are in receipt of two pamphlets, one devoted to the general 
list of synthetic aromatic chemicals made by this important 


house. Descriptions of each synthetic are given to facili- 
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tate the selection of materials for various odor combina- 
tions. The other pamphlet is a special one devoted to 


Essbro flower oils. These are described as bases for use 


particularly in cosmetics, or as starting points in the build- 


ing up of compounds for perfumes, toilet waters, etc. 

“\ MERICAN VALUATION PLAN—Wuart It Is,” is a briei, 
compact and digestive review of the situation which is pub- 
lished by the Trades Council of the Manufacturers’ Club of 
Philadelphia, which will supply copies to persons interested 
n the subject and who ask for the same. 

M. L. Barrett & Co., 233 West Lake street, Chicago, IIl., 
merchants, importers and manufacturers of perfumers’ raw 
materials, have issued a new price list, especially addressed 
to manufacturing perfumers, with this introduction: “We 
believe this compilation to be unique in that it covers a 
wider range of raw materials handled and sold under one 
root than has heretofore been placed before the practical 
cosmetician. Behind it lies the growth and practical ex- 
perience of over forty years—a factor of moment to the 
discriminating buyer.” The catalogue is well worth asking 
for by firms that do not receive copies in the usual course 
of business. The goods included in the list are of interest 
not only to perfumers, but to soap makers, flavoring extract 
makers and barbers’ supplies dealers. 

McKenna Brass & Manvuracturinc Co., Inc., Pitts- 
burgh, Pa., has issued a catalogue of its products, including 
the Haller automatic tilling and fruit washing machines, 
giving retails of the construction and operation and other- 
wise affording an insight itito the advantages claimed for 
this machine. 

Druc & CHemicaL Markets, 3 Park place, New York, 
has issued a large chart, with quotations ranging from 1914 
to the end of 1921, on essential oils, crude drugs, chemicals, 
and fatty oils. Waves are given, in addition to the figures, 
and the ensemble can be hung on a wall for ready reference 
as long as desired. 

EssentIAL Ort Co., Mulberry and New York avenue, 
Trenton, N. J., sends out an interesting announcement from 
its new quarters about its preparation for larger business. 
Terpineol is the text of the announcement and the company 
invites inquiry into the merits of its product. The company 
exploits its ideas of service with illustrations showing how 
the tide of price has varied in terpineol. 

LOROME CHEMICAL CorRPORATION, 24-26 Wooster street, 
New York, has issued its January wholesale price list for 
volatile oils, syntheti¢ perfume chemicals, perfume oils for 
various purposes, including extracts and creams, in addition 
to the company’s specialty “Floromels,” which term it ap- 
plies to a class of semi-natural flower bases. 

AMERICAN Paper MILLs CorporaTIon, 237 Lafayette street, 
New York, has issued a new January prive list which covers 
in abridged form practically everything in the line of paper 
and kindred products. 

H. C. Rytanp, 52 Laight street, New York, has issued 
his January wholesale price list of essential oils, vanilla 
beans, drugs, chemicals and synthetics. The firm also han- 
dles true fruit extracts, flavors and other products. 

Dicest or CommENTS on U. S. P. anv N. F. ror 1918, 
issued as Bulletin 127, Hygienic Laboratory, United States 
Public Health Service, printed in the Government Printing 
Office at Washington, is just at hand. It was compiled by 
A. G. DuMez and is an excellent compendium. 

Hamutton Coprer & Brass Works, Hamilton, Ohio, has 
Issued a catalogue of the Hamilton copper steam jacketed 


kettle ‘for ‘mixing’ atid other purposes, giving illustrations 
and full details of the, operative appliances, together with 
specifications. The theme of the .catalogue is consideration 
of safety in producing results. 

YeAR Book OF THE AMERICAN PHARMACEUTICAL Assocta- 
rion FOR 1919, published at Chicago by the American Phar- 
maceutical Association, 1921, is at hand. It contains the 
usual useful information about officers and pharmacy that 
make it a valuable addition to the libraries of pharmacists 
aml chemists. 


NEW INCORPORATIONS 

Paragon Soap Co., Seattle, Wash., $50,000 capital stock, 
has been incorporated by Louis G. Greyerbiehl and Peter A. 
McDonald. 

St. Regis Perfumers, Manhattan Borough, New York 
City, $10,000 capital stock, has heen incorporated by H. J. 
Halperin, G. D. Frye; attorney, A. L. Berman, 501 Fifth 
avenue, 

Brockton Products, Brockton, N. Y., fruit juices, etc., 
$250,000 capital stock, has been incorporated by H.. H. 
Meyer, M. T. Doyle; attorney, D. Ruslander, Buffalo. 

Hogan Soap & Chemical Co., Syracuse, N. Y., drugs, 
cosmetics, and chemicals, $50,000 capital stock, has been in- 
corporated by F. L. Hogan, J. S. Setter, G. B. Stearns; 
attorney, R. P. Byrne, Sr., Syracuse. 

Venus Perfume Co., Manhattan Borough, New York City, 
$12,000 capital stock, has been incorporated by D. Pfeiffer, 
S. J. and A. Ehrentreu; attorney, A. L. Solomon, 334 Fifth 
avenue. 

Meakin Soap Co., $50,000 capital stock, has been incor- 
porated in Delaware by Wilber A. McCoy, Pittsburgh, Pa. ; 
W. I. N. Lofland, Frank Jackson, Dover (Capital Trust 
Co. of Delaware). 

Quinorient Co., Manhattan Borough, New York City, 
toilet preparations, $20,000 capital stock, has been incor- 
porated by C. T. Quezada, C. G. Schurman; attorney, M. A. 
Bonilla, 17 Battery Place. 

Sarnes Distributing Corp., soaps, $200,000 capital stock, 
has been incorporated in Delaware; agent, U. S. Corpora- 
tion Co., New York. 

Usonia Toilet Laboratories, Inc., Brooklyn Borough, New 
York City, $25,000 capital stock, has been incorporated by 
Harry Brooks, 293 Court street; C. F. Young, 597 Rodgers 
avenue, and Sigmund Milan, 427 43rd street, Brooklyn. 

Emo Co., Portland, Me., to manufacture toilet articles, 
$10,000 capital stock, has been incorporated by Gardner L. 
Marston, president, and Harold B. Eastman, treasurer. 

Guy T. Gibson, Manhattan Borough, New York City, to 
make toilet articles, $20,000 capital stock, has been incor- 
porated by G. T. and M. F. Gibson, H. C. Marchalk; at- 
torney, R. Dudensing, 302 Broadway. 

Sanitas Twin Tooth Brush Corp., Manhattan Borough, 
New York City, $10,000 capital stock, has been incorporated 
by D. G. Thorne, C. A. True, M. E. Graef; attorney, L. R. 
Bachner, 27 Cedar street. 

Klean-O Products Corp., Chicago, IIl., to manufacture 
and deal in cleaning preparations and compounds, $5,000 
capital stock, has been incorporated by N. M. Strebel, H. 
W. Bjernson, Marshall Hammergren and Sexton Bruce; 
correspondent, E. FE. Lancaster. 

Nocan Soap Co., Dover, Del., $6,000,000 capital stock, has 
been incorporated by Michael Pollak, Rahway, N. J.; Frank 
J. Lawson, Woodbridge, N. J.; C. R. MePherson, New 
York. (Incorporated by Registrar and Transfer Co.) 
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IN MEMORIAM FOR DEPARTED FRIENDS. 

Baar, JoHN X., proprietor of the Long Island Soap 
Works, Brooklyn, N. Y., January, 1916. 

Bercin, JoHn J., Los Angeles Soap Co., Los Angeles, 
Cal., January, 1912. 

Bucnan, Jonn, Buchan Soap Co., Cleveland, O., Jan- 
uary, 1909. 

Burr, Epwin Henry, New York manager for Roure- 
Bertrand Fils and Justin Dupont, New York, January, 1920. 

Crark, Henry SCHIEFFELIN, treasurer of Schieffelin & 
Co., wholesale druggists, New York, January, 1918. 

DuMOULIN, STEPHANE, old-time perfumer and president 
of the Tribunal of Commerce, Nice, France, January, 1918. 

Eavenson, Lewis LincoLn, soap manufacturer, Camden, 
N. J., January, 1914. 

Favor, Oris, S., 
January, 1915. 

ForTMEYER, Ira T., for fifty-six years with Colgate & 
Co., New York, East Orange, N. J., January, 1916. 

GILLEsPIE, FrepericK R., head of Hammil & Gillespie, 
New York City, January, 1919. 

HACKENBERGER, Harry F., chief chemist for Henry C. 
Miner’s toilet specialties, New York, January, 1916. 

Haypen, Avsert A., soaps, Brooklyn, January, 1911. 

Hitt, Joun Ferpinanp, perfumer, New York, January, 
1912. 

Hoerner, ANSELM, of A. Hoefner & Sons, Buffalo, N. Y., 
January, 1912. 

KiLLeEN, Micuaer, father of Edward V. Killeen, of 
George Lueders & Co., New York, January, 1912. 

Kirk, Mitton W., president of James S. Kirk & Co., 
Chicago, January, 1916. 

MarsH, FRANK B., ex-president Manufacturing Perfum- 
ers’ Association and long with the Theo. Ricksecker Co., 
New York City, January, 1918. 

Miiter, SAMUEL M., Miller Soap Co., East Penn. Junc- 
tion,, Pa., January, 1911. 

Mintzer, Epwin F., of Mintzer & Kneisler, Philadelphia, 
Pa., January, 1909. 

Morena, Jacques A., 
1910. 

Myers, CHARLES A., superintendent manufacturing de- 
partment of R. H. Macy & Co., New York, January, 1918. 

PappazocLou, M. Dontcuo B., of Botu Pappazoglou & 
Co., Kazanlik, Bulgaria, January, 1919. 

Procter, Mrs. Pautine, widow of G. H. Procter, one of 
the founders of Procter & Gamble, January, 1917. 

Repincton, Wiiitam P., of Coffin, Redington & Co., 
New York and San Francisco, January, 1919. 

REMINGTON, Pror. JosepH P., chairman Committee on 
Revision U. S. P., Philadelphia, January, 1918. 

RosENBLATT, SAMUEL, soaps, New York, January, 1914. 

Rvussevi, Crtrrorp A., proprietor of Russell & Co., New 
York City, January, 1919, 

ScHAnG, PauLtineE Wwerster, wife of Frederick Schang, 
Jr., son of partner in Lorscheider-Schang Co., January, 
1920. 

S¢umint, Ricnarp M., of the George A. Schmidt Co., 
Chicago, Ill., January, 1915. 

Scuvuttze, Dr. A. H., chief chemist Corrizo Extract Co., 
New York, January, 1917. 

Setick, CHartes Henry, perfume manufacturer, New 
York City, January, 1917. 

Swinpve_t, Henry W., nephew of Walter B. Swindell, 
partner in Swindell Bros., Baltimore, January, 1918. 


pioneer soap manufacturer of Chicago, 


Ferrand et Cie, Grasse, January, 
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TayLor, James S., vice-president of the Thomson & 
Taylor Spice Co., of Chicago, January, 1915. 

TorENNIES, FerDINAND E., president of Heine & Co., 
New York, January, 1919. 

WaLWorTH, WARREN F., the Abner Royce Co., Cleve- 
land, O., January, 1908. 


Wiuarpa, Joun C., chemist, New York, January, 1920. 
Winpsor, Mitcarp F., president of Windsor Soap Co., 


Inc., Buffalo, N. Y., January, 1920. 


SET 
EDWARD N. LORSCHEIDER 

The many friends of Edward N. Lorscheider, president 
of the Lorscheider-Schang Co., of Rochester, N. Y., read 
with regret the announce- 
ment of his death on De- 
cember 20, which was print- 
ed in our last issue. 

Mr. 
of the pioneers in the manu- 
facture of high-grade boxes 
for the perfumery and toilet 
goods trade and entered this 
field about thirty years ago. 
He was not very active in 
the business during the last 
few years, owing to failing 
strength and spent six 
months in Bermuda during 
last winter in the hope of 
recovering his health. 

Mr. Lorscheider was 53 
years of age. He was a 
man of agreeable manners and personality and had many 
friends in the perfumery and allied trades. The funeral 
took place from his late residence at Rochester, N. Y., on 
Saturday, December 24. 


Lorscheider was one 


Epwarp N,. LorsCHEIDER 


J. I. Brackman Ends His Own Life 

Joseph I, Brackman, 63 years old, retired perfume man- 
ufacturer, shot and killed himself in his apartment in the 
Korte Building, Cincinnati, O., on December 28. Members 
of the family said that Mr. Brackman had been despondent 
and had acted queerly for the last few months. His family 
was at. breakfast when they heard the sound of a shot. 
Prosper J. Brackman, a son, rushed to the bathroom and 
found his father with a bullet wound through his right 
temple. Mr. Brackman recently sold his interest in the 
Saxon Perfume Co. of Cincinnati to August C. Zorn, presi- 
dent. 


Obituary Notes 


Mr. Felix Oppenheimer, six years’ associated with Julius 
Schmid, Inc.. New York, in charge of the capping skin 
department, died after a short illness on January 7, at 


the age of forty-seven. He is survived. by his wife. 

Theodore H. Sherwood, who was with McKesson & Rob- 
bins, Inc., New York, died January 8, at the age of 76 
years. He was formerly with Caswell, Massey & Co. when 
they were in the old Fifth Avenue Hotel. He entered the 
employ of McKesson & Robbins in 1865, and celebrated fifty 
years of service with them in 1915, when a silver loving cup 
was presented to him. He was a life member of the New 
York College of Pharmacy. Masonic funeral services were 
held at his home, 114 W. 123d street, New York. 
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NOTE TO READERS 


This department is conducted under the general super- 
vision of a very competent patent and trade-mark at 
torney.. This report of patents, trade-marks, designs is 
compiled from the official records of the Patent Office 
in Washington, D. C. We include everything relating 
to the four co-ordinate branches of the essential oil in- 
dustry, viz.: Perfumes, Soap, Flavoring Extracts and 
Toilet Preparations. 

Of the trade-marks listed, those whose numbers are 
preceded by the letter ““M” have beeri granted registra 
tion under the Act of March 19, 1920. The remainder 
are those applied for under the Act of February 20, 
1905, and which have been passed to publication. Illus- 
trations of patents granted are indicated by “P.” 

The Designs Patented are those whose numbers are pre 
ceded by “D 

All inquiries relating to patents, trade-marks, labels, 
copyrights, etc., should be addressed to 


PATENT AND TRADE-MARK DEPT., 
Perfumer Pub, Co. 14 Cliff St.. New York. 


ain 


TRADE-MARK REGISTRATIONS APPLIED FOR 
ACT OF FEB. 20, 1905 


137,605.—Lloyd A. Douglass, Washington, D. C. (Filed 
Sept. 25, 1920. Used since about July 1, 1920.)—A Soap, 
Preferably Powdered. : 

140,964.—May Oziline Jacques, New York, N. Y. (Filed 
Dec. 11, 1920. Used since Nov. 29, 1920.)—Antiseptic 
Mouth Wash. 


141,059.—Anne T. Clapper, Pittsburgh, Pa. (Filed Dec. 
14, 1920. Used since Sept., 1920.)—Toilet Creams, As- 
tringent Lotions, Skin-Cleaning Lotion and Muscle Oil. 

141,937—Atlanta Barbers’ Supply Co., Atlanta, Ga. 
(Filed Jan. 7, 1921. Used since Apr. 16, 1918. )—Perfumery, 
Face-Creams and Toilet Waters. 

142,194—Atlanta Barbers’ Supply Co., Atlanta, Ga. 
(Filed Jan. 13, 1921. Used since Sept., 1916.) —Perfumery, 
Toilet Water, Face-Powder, Face-Cream, Talcum Powder, 
Shampoos, and Hair Tonics. 

142,195—Atlanta Barbers’ Supply Co., Atlanta, Ga. 
(Filed Jan. 13, 1921. Used since Sept. 1, 1916.)—Hair- 
Tonics. 

143,906.—Atlanta Barbers’ Supply Co., Atlanta, Ga. 
(Filed Feb. 23, 1921. Used since July 1, 1911.)—Hair-Tonices. 

144,061—Frank J. Austin, Philadelphia, Pa. (Filed Feb. 
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26, 1921. Used since Jan., 1914.)—Tooth Paste, Astringent 
Lotions, and Washes for the Teeth and Mouth. 

144,603.—Ralph C. Butler, Elaine, Ark. (Filed Mar. 11, 
1921. Used since Sept., 1920.)—Hair Dressing, Used for 
Straightening and Growing the Hair. 

145,279.—Morris Mashkes, Baltimore, Md. (Filed Mar. 
26, 1921. Used since Jan. 1, 1921.)—Hair Stain for Re- 
storing Color to Gray and Faded Hair. 

145,.697.—Clarence M. McArthur, Detroit, Mich. (Filed 
Apr. 4, 1921. Used since on or about July 17, 1920.)— 
Tooth Powder or Liquid. 

146,238.—Nellie V. Smith, New York, N. Y. (Filed Apr. 
15, 1921. Used since May 14, 1920.)—A Cold-Cream Prepa- 
ration. 

146,871.—Crown Supply Co., Inc., New York, N. Y. 
(Filed Apr. 28, 1921. Used since Sept., 1912.) —Hair-Tonic 
and Dandruff Remedies, Both in Liquid and Salve Form. 

146,941.—Velrose Manufacturing Company, Andover, 
N. Y. (Filed Apr. 28, 1921. Used since Mar. 6, 1921.)— 
Toilet Preparations and More Particularly a Face-Lotion. 

147,396.—Boston Blacking Company, Portland, Me., and 
East Cambridge, Mass. (Filed May 9, 1921. Used since 
Nov. 9, 1920.)—Soap. 

147,439.—Marshall Field & Company, Chicago, Ill. (Filed 
May 9, 1921. Used since Dec., 1919.)—Toilet Preparations 

Namely, Witch Hazel. 

147,796.—Steinfels Freres, Vincennes, France. (Filed 
May 16, 1921. Used since Aug. 29, 1902.)—Perfumeries, 
Sachet Powders, and Cosmetics, Such as Creams, Pastes, 
Face-Powder, Face-Paints, Pomades, Liquid and Crystal- 
lized Non-Alcoholic Brilliantines, and Toilet Milks or 
Washes. 

147,797.—Steinfels Freres, Vincennes, France. (Filed 
May 16, 1921. Used since Dec. 19, 1902.)—Perfumeries, 
Sachet-Powders, and Cosmetics, Such as Creams, Pastes, 
Face-Powder, Face-Paint, Pomade, Liquid and Crystallized 
Non-Alcoholic Brilliantines, and Toilet Milks and Washes. 

147,798 —Steinfels Freres, Vincennes, France. (Filed 
May 16, 1921. Used since May 15, 1918.)—Perfumeries, 
Sachet Powders, Cosmetics, Such as Creams, Pastes, Face- 
Powder, Face-Paint, Pomade, Liquid and Crystallized Non- 
\lcoholic Brilliantines, and Toilet Milks or Washes. 

147,799.—Steinfels Freres, Vincennes, France. (Filed 
May 16, 1921. Used since Jan. 24, 1905.)—Perfumeries, 
Sachet Powders, and Cosmetics, Such as Creams, Pastes., 
Face-Powder, Face-Paint, Pomade, Liquid and Crystallized 
Non-Alcoholic Brilliantines and Toilet Milks or Washes. 

147,987.—Pacquin, Inc., Parfumeurs, New York, N. Y. 
(Filed May 20, 1921. Used since Dec. 17, 1920.) —Perfumes, 
Face-Powders and Creams. 

148,218.—Detroit White Lead Works, Detroit, Mich. 
(Filed May 25, 1921. Used since Mar. 1, 1920.)—Soaps 
(Including Soft Soap, Grit Soap, Auto Soap, Liquid Soap, 
Linseed-Oil Soap). 

149.337.—Don F. Lauro, New York, N. Y 
18, 1921. Used since about Aug. 1, 1921.) 
for General Cleaning and Washing. 

149,662.—Tosephine H. Wilson, Cleveland, Ohio. 
Tune 25, 1921. Used since Dec. 1, 1920.) 
ration for the Hair. 

150,224.—Lawrence 
(Filed July 11, 1921. 
Massage Cream. 

150,280.—Martin Soap Company, Inc., 
(Filed July 12, 1921. 
Preparation. 

150.491.—The Tisco Company. Chicago, Ill 
16, 1921. Used since 1915.)—Flavoring 
and Essential Oil for Food Purposes 

150.705.—B. A. Railton Company, Chicago, Ill. (Filed 
July 20, 1921. Used since 1906.)—Food Flavoring Extracts. 

150,862.—Imperial Chemical Mfg. Co.. New York, N. Y 
(Filed July 23, 1921. Used since Jan. 1, 1891.)—Powdered 
Depilatories, Shampoos, Face-Creams, Liquid Co:oring for 
Hair, and Lotions for Skin. 

150,996.—Morris Crupain, New York, N. Y 
27. 1921. Used since Mar., 1921.) 

151,530.—Beech-Nut 
(Filed Aug. 8, 1921. 

152,001.—Geneva 


(Filed June 
Dry Crystals 
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Chantang, Birmingham, Ala. (Filed 
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\ug. 22, 1921. Used since May 25, 1921.)—Hair-Growers, 
Hair-Pressing Oils, and Perfumes. 

152,028.—Christopher Niederer, Carlstadt, N. J. 
\ug. 22, 1921. 
Powder. 

152,029.—Edward Cornelius Noonan, Toronto, Ontario, 
Can. (Filed Aug. 22, 1921. Used since Aug. 1, 1919,)— 
Dentifrice. 

152,064—Cheramy, Incorporated, New York, N. Y. 
(Filed Aug. 23, 1921. Used since July 15, 1921.)—Bril- 
iiantine, Face-Powder, Face-Cream, Toilet Water, Perfume, 
Sachet and Talcum Powder, Rouge. 

152,087.—Edward L. Mittelstaedt, New York, N. Y. 
(Filed Aug. 23, 1921. Used since July 5, 1921.) —Perfume 
I°xtracts and Toilet Waters. 

152,243.—Rene Eyben, New York, N. Y. (Filed Aug. 27, 
1921. Used since Nov., 1920.)—All Kinds of Perfumes. 

152,531.—Ernest M. Bozardt, San Jacinto, Cal. (Filed 
Sept. 3, 1921. Used since Jan. 1, 1920.)—Face-Cream. 

152,770.—George C. Spencer, South Bend, Ind. (Filed 
Sept. 9, 1921. Used since Aug. 5, 1921.)—Perfumes. 

152,772.Sanozym, Incorporated, New York, N. Y. 
(Filed Sept. 9, 192i. Used since Aug. 20, 1921.)—A Denti- 
frice in the Form of a Paste, a Wash, or a Powder. 

152,848.—J. W. Howard & Son, Louisville, Miss. (Filed 
Sept. 12, 1921. Used since Aug. 1, 1918.)—Hair-Dressing. 

153,088.—Nils A. Johanson, Seattle, Wash. (Filed Sept. 
= 1921. Used since Sept. 1, 1921.)—Cosmetics or Liquid 
XYouge. 

153,122.—Atkins-Blakeney Chemical Company, Scranton, 
(Filed Sept. 20, 1921. Used since June, 1916.)—Tosth 
aste. 

153,i82—Cyrus R. Meyer, Baltimore, Md. 
21, 1921. Used since Feb. 20, 1921.)—Soap. 

153,183.—Mar-Velle Toilet Company, Orrville, Ohio. 
(Filed Sept. 21, 1921. Used since May 1, 1921.)—Hair- 
Shampoos. 

53,233.—Raymond C. Brown, New York, N. Y. 
Sept. 23, 1921. 
Preparation. 

153,257.—Peet Bros. Manufacturing Company, Kansas 
City, Kans. (Filed Sept. 23, 1921. Used since Jan. 1, 1915.) 

Soap. 

153,400.—Gomez & Sloan, Inc., New York, N. Y. 
Sept. 27, 1921. Used since Feb., 1919.)—Face-Powders, 
Face-Creams, Perfumes, Toilet Waters, Rouges, Hair- 
Tonics, Hair Oils, Dentifrices, Tooth Powders, Nail Pol- 
ishes, Deodorizing Preparations, Sachet Powders, Perfume 
Bases, and Chemicals Used in the Manufacture of Per- 
fumes and Toilet Preparations. 

153,549.—J. L. Hunt, Ponca City, Okla. 
1921. Used since Sept. 1, 
Restorer. 

153,573—Triumph Mfg. Co., Philadelphia, Pa. (Filed 
Sept. 30, 1921. Used since 1917.) —Bath-Tablets in the Na- 
ture of Water Softeners and Purifiers. 

153,697.—Julius Schmid, Inc., New York, N. Y. (Filed 
Oct. 3, 1921. Used since 1917.)—Powder Puffs for the 
Application of Face Powders. 

153,723.—Agnes C. Graves, Milwaukee, Wis. 
4, 1921. Used since Aug., 1920.) —Skin-Lotions. 

154,060.—Minnie Lynch, Orange, N. J. (Filed Oct. 13. 
1921. Used since Aug. 15, 1921.)—Toilet Soap. 

154,084—L. B. Hair Tonic Co., Minneapolis, Minn 
(Filed Oct. 14, 1921. Used since Jan. 25, 1921.)—Hair- 
Tonics. 

154,178. 
(Filed Oct. 17, 1921. Used since Oct. 15, 1921.)—Pow- 
dered Soap for Laundry and Mechanics’ Hand Use. 

154.195.—Keystone Products Company, Rockville, Mo. 
(Filed Oct. 17, 1921. Used since Dec. 11, 1920.) —Naphtha 
Powdered Soap. 

154,274.—Innis. Speiden & Co., Inc.. New York, N. Y. 
(Filed Oct. 18, 1921. Used since Oct. 13, 1921.)—Soap and 
Zenzene Soap. 

154,284.—Otto Peterson, Fort Bragg, Cal. (Filed Oct. 18, 
1921. Used since Feb. 6, 1921.) —Hair-Tonics. 

154.349-—The Coco Soap Company, Denver, Colo. 
(Filed Oct. 20, 1921. Used since Aug. 26, 1921.)—Soap. 

154,852—Sunset Soan Products Company, Modesto, Cal. 
(Filed Oct. 31, 1921. Used since Oct. 1, 1921.)—Soap. 
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155,448.—The Rieser Company, New York, N. Y. (Filed 
Nov. 16, 1921. Used since the 9th day of July, 1916.)— 
Powder-Puffs. 


TRADE-MARK REGISTRATIONS GRANTED 
ACT OF MARCH 19, 1920 
149,594.—Harold H. Mather, Albany, N- Y. (Filed Feb. 


24, 1921. Serial No. 143,992. Used since June 22, 1920.)— 


Shampoo and Hair-Tonic. 

149,607.—Harriet Burchett Reid, Memphis, Tenn. (Filed 
Aug. 30, 1921. Serial No. 152,382. Used since Oct., 1914.) 
—Hair Growing and Pressing Preparations. 

149,622—Wash With Ease Company, Chicago, Ill. (Filed 
Aug. 29, 1921. Serial No. 152,356. Used since Sept. 15, 
1915.) —Clothes Washing Powder. 

149,628.—Frederick H. Young, Toledo, Ohio. (Filed Mar. 
10, 1921. Serial No. 144,599. Used since May, 1909.)— 
Toilet Cream. 

149,778.—Graham Bros. Soap Co., Chicago, Ill. (Filed 
Feb. 28, 1921. Serial No. 144,141. Used since Jan. 18, 
1902.) —Toilet Soap. 

149,790.—Ellis G. Krupnick, Baltimore, Md. (Filed Dec. 
15, 1919. Serial No. 126,038. Used since July 1, 1919.)- 
Tooth-Paste. 

150,192.—Colgate & Company, Jersey City, N. J. (Filed 
Oct. 5, 1921. Serial No. 153,756. Used since Dec., 1911.)— 
Soaps. 

130, 195.—Fitzpatrick Bros., Chicago, Ill. (Filed Oct. 6, 
1921. Serial No. 153,799. Used since early part of 1912.)— 
Soap 

150,196,—Fitzpatrick Bros., Chicago, Ill. (Filed Oct. 6, 
1921. Serial No. 153,800. Used since early part of 1907.) 
Soap. 
150,197.—Fitzpatrick Bros., Chicago, Ill. (Filed Oct. 6, 
Soap Serial No. 153,802. Used since early part of 1907.)— 


Soa 

130, 198.—Fitzpatrick Bros., Chicago, Ill. (Filed Oct. 6. 
1921. Serial No. 153,804. Used since early part of 1909,)— 
Soap. 

130, 199.—Fitzpatrick Bros., Chicago, Ill. (Filed Oct. 6, 
1921, Serial No. 153,805. Used since early part of 1919.)— 


ap. 

150,208.—Atlanta Barbers’ Supply Company, Atlanta, Ga. 
(Filed Jan. 13, 1921. Serial No. 142,193. Used since Jan. 
1, 1913.) —Toilet Water and Perfumes. 

150,665.—Armour & Company, Chicago, Ill. (Filed July 
8, 1921. Serial No. 150,129. Used since on or about Apr 
15, 1902.) —Fruit Extracts for Food Purposes, Salad Oil. 

151,025.—Joseph J. Cosin, New York, N. Y. (Filed Apr. 
19, 1921. Serial No. 146,373. U8ed since about Sept., 1920.) 
—Powder Puffs. 

151,029.—Fitzpatrick Bros., Chicago, Ill. (Filed Jan. 31 
1921. Serial No. 142,970. Used since about June, 1908.) 
—. Chips, 

131,032-—Heinrich Chemical Company, Minneapolis, Minn 

(Filed Nov. 22, 1920. Serial No. 139,970. Used since Nov. 
6, 1920.) —Perfumes, Toilet Waters, Toilet Creams, Tissue 
Tonics, Face-Powders, Talcum Powders, and Shampoos. 

151,033.—Lightfoot Schultz Company, Hoboken, N. JT. 
(Filed Sept. 17, 1921. Serial No. 153,044. Used since Aug., 
1920.) —Soaps. 

151,041.—Jessica Ogilvie, New York, N. Y. (Filed Mar. 
30, 1920. Serial No. 130,389. Used since Mar. 1, 1920.)— 
Tonic for Dry Hair, Tonic for Oily Hair, Tonic for 
Whitening Gray Hair, Lemon Lotion, Freckle Lotion, 
Blackhead Lotion, Wave Lotion, Scalp Pomade, Liquid 
Powder, Henna Shampoo Powder. 

151,056.—Ivan E. Tuttle, Fort Wayne, Ind. (Filed Aug. 
10, 1921. Serial No. 151,643. Used since Mar. 19, 1920.)- 
Foot Powder. 

151,061—The J. B. Williams Company, Glastonbury, 
Conn, (Filed Mar. 8, 1920. Serial No. 129,435. Used since 
Dec, 30, 1919.)—Shaving Stick and Shaving Powder. 


DESIGNS PATENTED 


59,994—Bottle. Victor Vivaudou, New York, N. Y. 
Filed April 11, 1921. Serial No. 460,513. Term of patent 
14 years. The ornamental design for a bottle, as shown. 


60,098.—Bottle. August F. Kammer, South Orange, N. J. 
liled April 15, 1921. Serial No. 461,692. Term of patent, 
14 years. 

60,190.—Powder Container. Clen S, Humphrey, Brook- 
lyn, N. Y. Filed Oct. 10, 1921. Serial No. 506,880. Term 
of patent 7 years, The ornamental design for a powder 
container, substantially as shown, 


PATENTS GRANTED 

1,401,050.—Process of Forming Cakes of Soap. Marion 
L.. Crouch, Milwaukee, Wis., assignor to The Procter & 
Gamble Company, Cincinnati, Ohio, a Corporation of Ohio. 
Filed Jan. 20, 1921. Serial No. 438,677. 13 Claims. (Cl. 
18—58.) 1. The process of forming ultimate cakes of soap 
from a hot semi- -liquid batch, which consists in subdividing 
the same into cake size portions, then quickly congealing 
or —— the exterior layer of each portion of cake on 
all sides, then removing the same from the freezing con- 
ditions before the semi-liquid interior has congealed or 
frozen, whereby the abstraction or distribution of the inter- 
nal heat throughout the congealed or frozen exterior pro- 
duces a completely congealed cake at substantially normal 
atmospheric temperature. 

1,401,150.—Machine for Filling Bottles, &c. John F. 
Geyer, Philadelphia, Pa. Filed September 1, 1917. Serial 
No. 189,304. 10 Claims. (Cl, 226—95.) 1. In a machine 
of the character stated, the combination of a hopper, a 
nozzle below the hopper, gravity actuated means to raise 
a receiving vessel into adjustment and close relation with 
the nozzle, a cylinder, a valve device between the hopper 
and the nozzle for shutting off the direct communication be- 
tween said parts but providing communication alternately 
from said parts to the cylinder, a plunger in the cylinder for 
withdrawing the material through the valve into the cyl- 
inder and discharging the material from the cylinder 
through the nozzle, and power devices for controllably low- 
ering the gravity actuated means and receiving vessel away 
from the nozzle. 


JAPAN PROTECTS AMERICAN TRADE MARK 


A far-reaching decision on trade-marks has been ren- 
dered by the Supreme Court of Japan, in a suit instituted 
by the Miller Lock Company, of Philadelphia. The de- 
cision upholds every essential of trade-mark rights guar- 
anteed: under Japan’s agreement with the United States 
and likewise safeguards owners in every other ccuntrv 
having similar treaty agreements with Japan. 

Briefly stated, the circumstances leading up to the deci- 
sion were as follows: The Miller Lock Company regis- 
tered in the United States Patent Office and in thirty-six 
other countries a trade-mark in the form of a scroll con- 
taining the name “Miller.” The date of registration in 
Japan was March 26, 1907. In 1916 it was discovered that 
the Crown Lock Company, of Tokyo, was making imita- 
tions of the Miller padlocks and stamping them with a 
facsimile scroll containing in one instance the word 
“Crown” and in another the word “Million.” 

Proceedings were begun in the Japanese Patent Office 
based upon the alleged infringement committed by means 
of the scroll containing the word “Crown.” It will be 
noted that this was the weakest aspect of the owner's 
contention. 

Nevertheless the Patent Office sustained the American 
owners and the Crown Company appealed to the Supreme 
Court of the Empire. The decision rendered was favor- 
able to the Miller Company and implied the absolute pro- 
hibition under full penalty of law, of Japanese infringe- 
ment of foreign trade-marks registered in Japan. At the 
time the decision reached the United States, Japanese pad- 
locks, bearing a fraudulent scroll, were invading Canada. 
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AUSTRALIA. 

TarirF Revision.—The new 
toms tariff has been ratified. 
of duty being effective October 14, 1921, were the following : 


Australian cus- 
Among the items, the rates 


permanent 


General. Preferential. 
£2 10s. £2 
30% 20% 


Perfumed spirits, per gallon.... 
And in addition ad valorem... 
Omit, words “Medicines and toi 
let preparations.” 
Medicines, pharmaceutical prep- 
arations etc., ad valorem 
(C) 1. Perfumery, not specified, 
petroleum jelly, not spe 
cified, ad valorem 
. Toilet 
fumed or not, ad valorem, 
With the following addi- 
tional duty, if spirituous: 


preparations, per- 


If containing not 
than 20% 
per gallon 
And for every additional 
20% or fraction 
of proof spirit, per gallon 


more 


proof spirit, 


thereof 


BULGARIA. 
Rosre-O1. Propuction.—Consul G. H. 
The total yield of pure rose oil was about one- 
third the pre-war yield of 150,000 ounces. Before the war 
there were about 22,000 acres of rose gardens, whereas now 
these gardens cover less than 15,000 acres. 


Kemper, at Sofia, 
reports: 


FRANCE, 


TRADE IMpROvEs SLOwLy.—Although showing a slight im- 
provement in September over the year’s average, trade be- 
tween France and the United States during the first nine 
months of 1921 was almost 58 per cent below that of the 
1920 period. Exports to the United States included these 
items in francs: 

1921 
17,031,000 
Volatile oil and synthetic perfumery. 16,781,000 
Vegetable oil 7,424,000 
Vanilla 


1920 
23,522,000 
57,767,000 

491,000 

75,000 


GREECE. 


PropucTion oF O1ive O1.—Vice-Consul C. M. Corafa, 
Athens, says: The total production of olive oil in Greece 
for the year 1921-22, according to official information, is 
estimated at approximately 13,801,000 gallons. A compari- 
son with those of 1920-21 will reveal the fact that the pro- 
duction this year is only about one-third as large as that 
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THE MARKET 
Essential Oils, Aromatics, Chemicals, Etc. 


The development of general activity in essential oil lines 
is still more prospective than real, but the outlook for a 
gradual revival on completion of inventories now in progress 
is regarded as satisfactory. The different uncertainties mak- 
ing the caution and conservatism continue to hold heavy 
trading in abeyance, but it is noteworthy that prices all 
down the line have more stability, even though the record 
of the last twelve months shows a continuous predominance 
of declines over advances. There is still some enforced 
liquidation in progress, but sharply declining prices are no 
longer the rule. 

With stocks of African geranium oil on the spot close 
to depletion and the chances of replacement excepting at 
considerably higher prices rather remote, the market has 
shot up about $2 a pound. 
named for 
their 


While as low as $2./5 a pound 
lavender oil importers have 
views and are quoting $3.75. Spike 
lavender has also been under some selling pressure and 
offers are made down to $1.05 for quantity lots. Most of- 
ferings from abroad of lavender oils have favored im- 
porters here; hence the tone of the market has ruled com- 
paratively easy. 

Supplies of Ceylon citronella oil have been closely held 
in view of the higher replacement costs from primary mar- 
kets. The inside quotation is 45@ 48 cents. ‘The demand 
for citronella from soap makers nas accounted for an in- 
crease in the takings over the month. Java citronella is 
in stronger hands with an advance approximating 5 cents 
named by some holders as import costs have risen to 73 
@ 75 cents, 

Strong conditions are pointed to in oil of lemon-grass 
which are the result of a firmer raw material market. East 
Indian sandalwood has become available at concessions ot 
35 to 50 cents despite the higher sterling exchange market. 
the closer prices named for this oil are predicated on the 
heavier landings which have not been readily absorbed 
up to the present time. While quotably unchanged in price, 
ylang-ylang is reported to be showing more strength as 
supplies of desirable quality oil are limited. 

Over supplies of Messima oils including lemon and 
orange have induced easy conditions in these products. 
There has been a considerable increase in exports of lemon 
oil from Italy in the past six months and the spot market 
here failing to absorb them does not readily respond to 
the higher import costs quoted from abroad. Speculative 
activity in Italy has been on the wane it is said owing 
largely to the depreciated values of the “mark” and the 
“lira.” In sympathy with the easier conditions in other 
Italian oils domestic concrete orris root is about 50 cents 
a pound lower, 

The essential oil trade depends in no small measure on 
the smaller inventories which are expected to be shown 
for the first of the year for its prospective improvement. 
For some time dealers have only bought enough to cover 
actual requirements, but this situation may change now that 
average prices are so decidedly in favor of anticipatory 
purchases. The many months of downward price readjust- 
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PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice because of the 


present unstable conditions.) 


(See last page of Soap Section for Prices on Soap Materials.) 


ESSENTIAL OILS 
Almond, Bitter, per pound. oa 
Almond, S. P. A 
Almond, F. F. 
Almond, Sweet T 
Almond, Peach Kernel. 
Amber, crude 
Amber, Rectified ......... 
Amyris balsamiféra 
\nise 
\spic (spike) Spanish.... 
French 
Bay, Porto Rico ......4..- 
West Indies 
Bergamot, 35-36 per cent... 
Birch (Sweet) 
Birchtar, Crude .... 
Birchtar, Rectified ........ 
Bois de Rose, Femelle... .. 
Cade 
Cajeput, Native 
Calamus 
Camphor, Jap, 
Cananga, Java 
Cananga, Java, 
Caraway Seed 
Cardamon, Ceylon 
Carvol 
Cassia, 75-80% Technical. 
Redistilled, U. Pp 1.70 
Cedar Leaf ‘ 1.10 
Cedar Wood A0 
Celery 
Cinnamon, Ceylon ........ 
Citronella, Ceylon 
Citronella, Java 
Cloves, Bourbon ......... 
Cloves, Zanzibar 
CE ale Wa ere Ver eek 
Coriander 
Croton 


innvinnNin Ni 
mouwc vu 


ad 
tn 
Ge ¢& 


“white”. ... 


Rectified. .. 


re, 
SS BAS 


17.50-18.00 
44. 46 


75- 85 
2.50- 2.75 
2.30- 2.40 

AO- 70 
9.00— 9.50 


Dillseed 

Erigeron 

Eucalyptus, Aus., 

Fennel, Sweet 

Geranium, African ...*... 

Geranium, Bourbon 

Geranium, Turkish (palma 
rosa) * 4.25 
singer 

Gingergrass 

Guaiac (Wood) 

Hemlock 

Juniper Berries, Rectified. . 

Lavender, English 

Lavender U. S. P. “IX”... 

Lavender U. S. P. “VIII”... 

Lemon 

Lemongrass 

Limes, distilled 

Limes, expressed 

Linaloe 

Mace, distilled 

Mirbane 

Mustard, genuine 

Mustard, artificial 

Neroli, Bigarde, Petale Ex. 

Neroli, Bigarde 

Neroli, Portuguese ...... 

Nutmeg 


2.00— 2. 25 
32.00 
3.00- 375 
2.75-— 3.00 
75— .80 
1 25- 
.60- 
3.00- 
2.75— 3. 


Opoponax 
Orange, bitter 
Orange, sweet, West Indies 
Orange, sweet, Italian 
Orjganum, imitation 
Orris Root, concrete, 
eign 
Orris Root, 
mestic ... 
Orris Root, 
Parsley 
Patchouly 
Pennyroyal, 
Pennyroyal, 
Peppermint 
Peppermint, 
Petit Grain, 
Petit Grain, 
Pimento 
Pine Needles, from 
Sylvestris ..... 
Rose, Bulgaria (oz). aS 
SN nS ga o 4400s 
Rose, French 
Rosemary,. French (lb.). 
Rosemary, Spanish 


do- 


concrete 


absolute. -(oz.) 


American 
French 
redistilled 

So. American. 


French... ..:-; 


Pinus 


East India... 
artificial ....... 


Sandalwood, 
Sassafras, 
Sassafras, natural 
Savin, French 
Snake Root 
Spearmint 
Spruce 
Tansy 
Thyme, French, 
Thyme, French, 
Thyme, Spanish, 
Vetivert, Bourbon 
Java 
Wintergreen (genuine gaul- 
theria) 
Wormseed 
Wormwood 
Ylang-Ylang, Manila . 
Ylang-Ylang, Bourbon .... 12.00-12.50 


DERIVATIVES AND CHEMICALS 


5.75 
1.50- 
2.50— 3.00 
2.15—. 2.25 
4.50- 4.75 
4.25- 4.50 
1.45- 1.60 


Acetophenone ‘ , 
Amy] Salicylate, dom. 
Amyl Salicylate, for 
Anethol 

Anisic Aldehyde, 
Domestic 

Benzaldehyde, domestic. ... 

Benzaldehyae, F. F. C. do- 
mestic 2.40— 

Benzyl Acetate, domestic.. 1.25— 1.50 

Benzyl Acetate, foreign.... 1.85— 2.00 

Benzyl Alcohol 1.00- 1.25 

Benzyl Benzoate 1.55— 1.65 

Borneol 

Bornylacetate 

Bromstyrol 

Carvol 

Cinnamic Acid ...... 

Cinnamic Alcohol 

Cinnamic Aldehyde 


foreign. . 


Citronellol, domestic 

Citronellol, foreign ....... 

Cumarin, natural 

Cumarin, artificial, domestic 3.75~ 4.00 


Cumarin, artificial, 
Diphenylmethane 
Diphenyloxide 
Ethyl Cinnamate 
Eucalyptol 
Eugenol 

Geraniol, domestic 
Geraniol, foreign 
Geranyl- Acetate 
Heliotropin, domestic 

Indol, C 
[so-Butyl-Salicylate 
lso-Eugenol 

i RCRA rere 
Linalyl Acetate 

Linalyl Benzoate 

Methyl Anthranilate 
Methyl Cinnamate 

Methyl Heptenone 

Methyl Heptine Carbon.... 
Methyl Paracresol 

Methyl Salicylate 

Musk Ambrette .......... 
a ee 
Musk Xylene 

Nonylic Alcohol 
Phenylacetaldehyde 
Phenylethylic Alcohol 
Phenylacetic Acid 
Rhodinol, domestic 
Rhodinol, foreign ......... 
Safrol 


foreign. 


4.75- 
2 


nominal 
8.50— 9.00 
7.50— : 00 
4.50 


18.00 
20.00 
70- 
57.00 
50- .55 
80- 85 
1.75— 2.25 
5.00- 5.25 
8.00 
55- .58 


Terpineol, C. P., 
Terpineol, C. P., 
Terpinyl Acetate 
Thymol 
Violet, artificial 
Vanillin 


domestic. 
imported. 


BEANS 
Para .95— 1.00 
1.35- 1.40 
7.50- 9.00 


6.00- 
3.00- 3.50 
3.00— 3.50 


1.75— 1.85 
1.70- 1.80 


Tonka Beans, 
Tonka Beans, Angostura... 
Vanilla Beans, Mexican.... 
Vanilla Beans, cut 
Vanilla Beans, 
whole 
Vanilla 
cut 
Vartiilla Beans, 
low label 
Green label . 


SUNDRIES’ 
cologne spirits 


Beans, 


Tahiti yel- 


Alcohol 
gallon 
*Ambergris, black.... 
Ambergris, gray 
Chalk, precipitated 03- .05 
Civet horns 3.00- 
Lanolin hydrous ian ae 
Lanolin anhydrous 16- 17 
Menthol 5.25- 5.50 
Musk, Cab., pods..... (0z.) nominal 
Musk, Cab., grains...(0z.) | nominal 
Musk, Tonquin, grains (az.) 32.00- 
Musk, Tonquin, pods (0z.) 19.00-20.00 
Orris Root, Florentine, whole 9% .10 
Orris Root, powd. and gran. .12- .13 
Rice Starch . 10.10% 
Talc, Italian (ton) 40.00-45.00 
Talc, French (ton) 22.50-30.00 
Talc, domestic (ton) 18.00-20.00 


~ *Nominal 


4.75— 4.90 
8.00-12.00 
24.00 
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ment which have been witnessed in this market should 
bring lasting benefits to the trade. Speculative excesses are 
no longer being indulged in and this augurs well for an 
early revival of activity. 


Aromatic Chemicals 


For the first time in many months a number of impor- 
tant upward revisions have come under review in the mar- 
ket for aromatic chemical products. Prices which had pre- 
viously been quoted were based in many instances on lower 
replacement costs for foreign productions, but with the ap- 
preciation of monetary units the world over, this situation 
has changed and domestic manufacturers have accordingly 
adopted stronger views. Musks show a decidedly better 
tone with the cheapest offers of xylene at $3 a pound, while 
one important factor has raised his views on Ambrette to 
the extent of $2.a pound. Benzaldehyde “free from chlorine” 
is in stronger shape, an advance of 70 cents being placed 
into effect during the month, while bromostyrol has ad- 
vanced at least $1.50. Among products which have been 
inclined towards lower levels are vanillin which has been 
under pressure since the recent manufacturers’ reduction to 
55 cents an ounce, as well as domestic terpineol which is 
15 cents lower. Phenylethylic alcohol is $1.50 a pound 
lower; acetophenone is $1 lower; linalyl acetate can be 
purchased at a concession of $2.25 from previous price 
levels; diphenyloxide is available as low as 90 cents inside, 
and eucalyptol is also offered at 90 cents. 

With the destruction of the subliming unit in an im- 
portant salicylic acid plant in New Jersey there has devel- 
oped a much stronger position in methyl salicylate as well 
as other products based on this raw material. The pros- 
pect for the future in aromatic synthetic chemicals gen- 
erally remain uncertain due to failure of Congress to enact 
legislation which will adequately protect these industries 
in this country. The comparative difficulty with which 
licenses for importation of some necessary products are 
obtained is still a source of dissatifaction in a number of 
importing quarters. 


Natural Aromatics and Sundries 


Stronger conditions have developed in menthol which is 
now quoted at $5.25 @ $5.50 a pound. A deadlock re- 
ported between Japanese farmers and distillers of the oil 
has contributed to the stronger feeling noted here. Distil- 
lers of the oil are reported to be buying on the basis of 
$4.65 for the oil. The keenest kind of competition has been 
evidenced during the month in methyl-alcohol. The output 
of ethyl-alcohol is considered to be in excess of actual re- 
quirements. So far as alcohol distillers are concerned, they 
themselves are encountering the greatest difficulty in keeping 
up with all of the new regulations which are being issued 
from time to time from the offices of the enforcement 
authorities. Consuming and manufacturing industries are 
now bending their energies to the end that the question of 
industrial alcohol be absolutely divorced from that of pro- 
hibition. 

Vanilla Beans 


With estimates for a crop of Mexican vanilla beans for 
next season not in excess of 50,000 pounds as against a 
normal crop of around 200,000 pounds it is small wonder 
that conditions in this market have ruled unusually strong. 
Last prices for Mexican whole beans are on the basis of 
$7.50 @ $9 a pound for whole beans and $6 a pound for 
cuts. It is not expected that the spot shortage in Mexican 
vanilla will be relieved to any material extent even when 
shipments start coming in April, May and June. 

Importers and jobbers report that trade in Mexican 
vanilla beans with makers of extracts has been steady dur- 
ing the interval. The fact that offers of May-June deliv- 
eries are being made at $7.50 a pound in Mexico equivalent 
to approximately $8 a pound laid down in New York has 
spurred buyers on and considerable more activity than ‘is 
customary at this season of the year has been witnessed. 

Offers of Bourbon vanilla are not being made for the 
time being from Marseilles, it is reported, in cables to 
New York importers owing to clearance of spot stocks. 


FOREIGN CORRESPONDENCE 
(Continued from page 500) 


of last year. The quality, however, is held to be superior, 
The total production for 1920-21 is estimated at 44,760,000 
gallons. The law passed in March, 1921, authorized the ex- 
portation of 14,920,000 gallons, leaving for domestic con- 
sumption about 29,840,000 gallons. Using these statistics 
as a basis, there will be retained for domestic consumption 
from 1921-22 production approximately 7,460,000 gallons, 


ITALY. 
PeRFUMERS’ AssoOcIATION.—An association of 
Turin perfumers was formed on December 7, for the pur- 
pose of protecting the business interests of its members. 


\ Turin 


—) 


JAMAICA. 


Charles L. Latham, at Kingston, gives 
Jamaica’s soap imports in 1919 as 3,785,746 pounds, valued 
at $310,122, as compared with an average of 4,762,261 pounds 
vaiued at $18,546 for the four pre-war years. He says: 
‘‘Importations of soap decreased largely because of the rise 
in price. While the actual quantity imperted in 1919 was 
20 per cent. less than the average yearly quantity imported 
before the war, the value increased tremendously. As the 
purchasing power of the vast majority of the population is 
comparatively low, this rise in price is the main cause of the 
small quantity imported. 


Soap.—Consul 


The market for soap is still as 
large as ever if the price drops. Fancy svaps come largely 
from the United States, but American manufacturers do not 
get a large percentage of the ordinary soap trade, which 
goes pritcipally to England. 

O1r or OrANGE.—Exports of essential oil of orange from 
Jamaica to the United States in 1919 amounted to 154,082 
pounds, valued at $281,816, an increase of 100,000 pounds, 
and $215,000 in value over 1918. 


JAPAN. 


Commercial Attaché James F. Abbott, Tokio, 
reports that the use of Japanese menthol crystal is con- 
stantly increasing in America. The crystal finds its chief 
market in America, whereas the peppermint oil is sold 
mostly to England and, before the war, to Germany. Pep- 
permint oil exports in the first half of 1920 to the United 
States were valued at $58,000. 


NETHERLANDS. 


Ons anv Soaps.—In 1920 Holland exported essential 
oils valued at $262,024 to the United States, an increase of 
$120,000. Soap imports from America in the year were 
rated $108,953, a decrease of $202,000. Rosin, vegetable 
oils and potash also showed a heavy falling off during 
the: year. 


MENTHOL. 


NEW ZEALAND. 


Income Taxes—An American individual or company 
“resident” or carrying on business in Zealand is as 
sessable for income tax on that part of its income accruing 
in New Zealand, 


“The Best $2” 
(Henry E, Zutz, St. Paul, Minn.) 
The Best $2 I’ve spent in a long time. 
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ANNOUNCEMENT 

A few years ago we published a series of articles on 
“The Soap Making Industry,” by Dr. E. G. Thomssen. 
Much favorable criticism and many requests for reprints 
of these have led to the author being prevailed upon to 
collect the material contained therein and present it in 
book form, Many of the original articles have been re- 
written and brought up to date and additional chapters have 
been added to complete the book. 

The “Soap Makers Manual,” as this new book has been 
named, is quite different from most of the works on this 
subject. It is brief and to the point. Less space is devoted 
to the description of machinery and raw material and more 
to the actual problems and processes involved in the manu- 
facture of soap. The author is actively employed in the 
soap making industry, whereas most of the books on soap 
are writen by writers whose information was gained more 
by word and book than actual practice. 

What this new book seeks to accomplish is best portrayed 
by the prefatory note to the book by the author himself 
which we quote herewith: 

“The material contained in this work appeared several 
years ago in serial form in THe AMERICAN PERFUMER AND 
Essenv1AL Or. Review. Owing to the numerous requests 
received, it has been decided to now place before those in- 
terested, these articles in book form. While it is true that 
the works pertaining to the soapmaking industry are 
reasonably plentiful, books are quite rare, however, which, 
ina brief volume, will clearly outline the processes em- 
ployed together with the necessary methods of analyses 
from a purely practical standpoint. In the work presented 
the author has attempted to, briefly, clearly, and fully ex- 
plain the manufacture of soap in such language that it 
might be understood by ‘all those interested in this in- 
dustry. In many cases the smaller plants find it necessary 
to dispense with the services of a chemist, so that it is 
necessary for the soapmaker to make his own tests. The 
tests outlined, therefore, are given as simple as possible to 
meet this condition. The formulae submitted are authentic, 
and in many cases are now being used in soapmaking. 

“In taking up the industry for survey it has been thought 
desirable to first mention and describe the raw materials 
used; second, to outline the processes of manufacture; 
third, to classify the methods and illustrate by formule 
the composition of various soaps together with their mode 
of manufacture; fourth, to enumerate the various methods 
of glycerine recovery, including the processes of saponifi- 
cation, and, fifth, to give the most important analytical 
methods which are of value to control the precess of man- 
ulacture and to determine the purity and fitness of the 
Taw material entering into it. 

“It is not the intention of the author to go into great 
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detail in this work, nor to outline to any great extent the 
theoretical side of the subject, but rather to make the 
work as brief as possible, keeping the practical side of the 
subject before him and not going into concise descriptions 
of machinery as is very usual in works on this subject. 
Illustrations are merely added to show typical kinds of 
machinery used. 

“The author wishes to take this opportunity of thank- 
ing Messrs. L. S. Levy and E. W. Drew for the reading 
of proof, and Mr. C. W. Aiken of the Houchin-Aiken Co., 
for his aid in making the illustrations a success, as well 
as others who have contributed in the compiling of the 
formule for various soaps. He trusts that this work may 
prove of value to those engaged in soap manufacture.” 


MENDLESON HEADS BABBITT, INC. 


Jerome Mendleson has assumed the presidency and 
active direction of B. T. Babbitt, Inc. Although it 
was not publicly announced, Mr. Mendleson took active 
personal charge of the company last June. Prior to 
that he was connected with the Mendleson Corporation 
for thirty-three years, where he made a marked success 
in selling throughout the entire South various brands 
of lye made by that corporation. 

The Mendleson Corporation took over B. T. Babbitt 
about three years ago; but it is only since June, 1921, 
that Mr. Mendleson has been in active charge of the 
management of the entire business. The company has 
been reorganized, and Mr. Mendleson has surrounded 
himself with a group of young men of much promise. 
Among them are W. B. Cragin, Jr., formerly with the 
Borden Co., and who is general sales manager; Lee S. 
Burnham, formerly president of the Berheim Distilling 
Co., and who is secretary and acting treasurer; Capt. 
R. V. Puff, who has had wide experience in the.chemical 
line; H. R. Bergh, an advertising man formerly con- 
nected with the Hills Bros. Co.; P. W. Schade, for- 
merly with N. W. Ayer & Son, and the National Cash 
Register Co., and L. J. Gumpert, an old Babbitt man. 

Since June, it is announced the company has 
energetically pushed its sales. The advertising has 
been widespread and well planned and well articulated 
with a liberal merchandising scheme. Under the direc- 
tion of Mr. Mendleson, who is known for his energetic 
sales methods, the company bids fair to continue the 
favorable progress for which it is famous. 


Features to Be Found on Other Pages. 


Readers of the Soap Section may find items of interest 
to them in our Trade Notes pages, as well as in Patents 
and Trade Marks and Foreign Correspondence. 
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POTASH SITUATION AT WASHINGTON 


In our Washington correspondence will be found some 
statements made at a Senate Finance Committee hearing on 
the tariff regarding the duty on potash. Then, as almost 
always, the interest of the farmers predominated, although 
soap manufacturers are very much interested in the subject. 
The vegetable oil industry also is concerned in the new 
tariff, but it will have to fight for what it wants. Condi- 
tions at Washington are not at all satisfactory to the soap 
industry and some of its strong men should take a hand in 
the situation and help to clarify the atmosphere. 


A NEW NATIONAL SOAP COLOR CARD 

Miniature cakes of soap, eighteen in number, each sep- 
arated from its neighbor by a wooden partition, yet in- 
stantly removable for comparative purposes, show the wide 
range of possibilities in soap coloring. 

The National Aniline & Chemical Company, Inc., believes 
this to be the most extensive soap card ever issued by a 
dye manufacturer, Further, they have striven to regard 
the details of its convenient use so that the practical soap 


NATIONAL ANILINE’s NEw Soap Coror Carp. 
maker will find it of daily help. For instance, while each 
cake is fastened securely in place, it is so marked that 
should it be necessary to remove several cakes, 
in color, each can be restored to its original place, according 
to number. In this way the identity is always maintained. 

Formulas for producing, in lots of ten thousand pounds 
the shades shown by the samples, accompany each card. 
Needless to say the dyes themselves have been selected 
with. due regard to their adaptability for soap coloring, 
and possess the same high qualities which have won recog- 
nition for “National” dyes in other fields. 


similar 


Pioneer Company Gets Navy Contract 


The Pioneer Soap Company has received the award of 
_the contract from the Bureau of Supplies and Accounts, 
Navy Department, for furnishing 95,000 pounds of fresh 
water laundry soap in 12 ounce bars at $4,588.50, bids for 
which were opened on December 27. 

Nigeria’s Imports of Soap Decline 

Imports of soap into Nigeria during the first quarter of 
this year, according to a recent official return, amounted 
to 9,229,000 pounds, or only about half the quantity im- 
ported during the corresponding periods of 1920 and 1919. 
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SULPHUR OIL FOR SOAP-MAKING. 


Although: soaps from sulphur oil are more or less green 
in color, this makes no difference to those accustomed to 
them, since, though very soft, they are pure and neutral, 
and are therefore well adapted for many purposes. The 
softer grades of sulphur oil are mixed with other fats, such 
as high-grade olein, peanut oil, and fats. 
Owing to the varying proportion of free fatty acids (up to 
75 per cent), each parcel should be tested before use. Whiist 
it hardly pays to treat these for the recovery of 
glycerine, they can advantageously be saponified with car- 
bonates, caustic alkali being employed as well (to saponify 
the neutral oil). The soaps have a tendency to remain 
liquid for some days in the frames, which must therefore 
be kept covered up, the portions of soap adhering to the 
sides being pushed down every day to prevent piping in 
About twice as long must be allowed for 


sweet animal 


oils 


the middle. 
setting as with ordinary soaps. 

For ordinary curd soap the oil should have the con- 
sistency of lard, or at least horse fat, especially when not 
very solid fats or oils are to be added. If the price allows, 
the consistency may be improved with tallow, provided the 
character of olive oil soap be retained. As an example, a 
mixture of 50 per cent sulphur oil, 25 per cent olein, and 25 
per cent peanut oil may be used, or sulphur oil and horse 
fat in equal proportions if necessary. For an oil with 75 
per cent or more of free fatty acids, 15 per cent of calcined 
(98/99 per cent)—or 3 cwt. per ton 
With fire heat the 
to‘a 24 deg. Bé solution, but for direct steam heating an 
initial strength of 28-30 deg. The 
is facilitated by an addition of 2 per cent of common salt 
at the start. The sulphur oil, liquefied by heat, is run slowly 
into the boiling soda solution, the liberated carbonic acid 
causing the mass to froth up considerably. After all the 
oil is in, boiling is continued for about an hour, to expel the 
final traces of gas, the mass being then left for one to two 
hours after shutting off the heat. The sub-lye is thea 
pumped out for the recovery of glycerine, if sufficient of the 
latter is present. The next step is to saponify the neutral 
oil, which will have collected on the surface. With fire 
heat, just enough water to prevent scorching is run into 
the kettle, and caustic soda lye (24-30 deg. Bé) is added. 

The final soap should have a paste-like appearance and 
exhibit slight, but decided, fitting. In testing the separation 
of the paste from the curd, the sub-lye should not run clear 
from the spatula, or the soap will not be smooth and homo- 
geneous, though firmer. On the other hand, the curd should 
not cover a clear paste in the kettle, or the soap will be 
too soft. The happy medium is attained when, after stand- 
ing for some time, a dirty intermediate stratum of paste 
is found, with a liquid sub-lye underneath. Apart from 
textile uses, says the Seifensiederzscitung, these soaps are 
suitable for various special laundry work; whilst, for house- 
hold purposes, they may be filled with the usual ingredients 
tending to economy in use. 
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Siam’s Soap Imports Increase 
Soap imports to Siam, through the port of. Bangkok, 
during the six months ended June 1921 amounted to 374 
metric tons, a marked increase over 1920. 


Glycerine and Oil Exports in October 
Some October exports from the port of New York in 
October: Glycerine, $7.362; vegetable oils, $12,447; coconut 
oil, $6,775. 


Finds Publication Very Valuable 


(Sanitol Chemical Laboratory Co., St. Louis, Mo.) 


You will please find enclosed my check for your very 
valuable publication and with it my best wishes for the 
New Year, 





green 
ed to 
‘utral, 

The 
, such 

fats. 
up to 
Vhiist 


1 car- 
yoni fy 
emain 
refore 
‘o the 
ing in 
d for 


con- 
‘n not 
llows, 
ed the 
iple, a 
and 25 
horse 
ith 75 
iIcined 
suffice 
solved 
ing an 
work 
mm. salt 
slowly 
c acid 
all the 
pel the 
to two 
s thea 
of the 
neutral 
th fire 
in into 
added. 
ce and 
aration 
n clear 
homo- 
should 
will be 
stand- 
f paste 
t from 
ips are 
house- 
redients 


angkok, 
to 374 


York in 


coconut 


COLOPHONY IN THE SOAP INDUSTRY AND REFLECTIONS IN 
REGARD TO METHODS FOR DETECTION OF RESIN 


By ROBERT JUNGKUNZ, Basle 


(Continued from page 457, December, 1921) 

These tests prove conclusively that the colophony can 
only be considered as a cheap stretching medium which 
influences the quality of the soap unfavorably. While there 
is no objection to soaps containing resinic acids, the so- 
called resin and resin grain soaps, as far as they are sold 
as such and priced correspondingly, we are justified in de- 
manding that the use of colophony for prime grain soaps, 
Marseilles soaps, etc., should not be permitted. 


Our task therefor is to fix the conditions under which 
an addition of colophony may be ascertained qualitatively, 
and especially quantitatively, in a manner that cannot be 
questioned. This is the object of the second part of my 
discussion. 

For the qualitative detection of resinic acid we have the 
choice of two methods: 1. The Liebermann-Storch, and 
2. the Foerster Reaction. 


The result of the Liebermann-Storch reaction will only 
be unobjectionable if the following conditions are observed: 
(a) the fatty acids have to be free from cholesterin; 
(b) the solution of the fatty acids in acetic anhydride 
has to be thoroughly cooled before the sulphuric acid is 

added; and 

(c) the specific gravity of the sulphuric acid has to be 
1.53 (H.SO, content: 62.53%). 

Even if these conditions are carefully observed the posi- 
tive result of the reaction may not always be correct. In 
regard to a case of this kind Dr. Besson says in a report 
on a sulphur oil soap: 


“As far as sulphur oil soaps are concerned, neither the 
Storch reaction nor the conventional method (Twitchell) 
is sufficient to prove the presence of an addition of resin. 
The iodine number, and especially the refraction number 
of the fatty acids, also have to be taken into consideration.” 


The resolution adopted by the Swiss Society of Analytic 
Chemists and the Society of Swiss Soap Manufacturers 
says in regard to this point: “Temporary red to bluish- 
violet colorations may be caused by an addition of resin, 
but the fact should not be forgotten that cholestrin, linseed- 
oil, sulphur oil, etc., also show a resin reaction, at least 
seemingly.” 


P. Foerster speaks of a color reaction of the colophony 
and describes it as follows: “A few small pieces of colo- 
phonv are treated with 2 cc. of a solution A (1 part phenol 
and 2 parts carbon tetrachloride) in a tube of 25-50 cc. 
capacity and then exposed to the vapors of a solution B (1 
part bromine and 4 parts carbon tetrachloride). In this 
manner a beautiful blue color is obtained, which later 
changes to violet. 

In regard to the detection of resin Foerster writes: “Ac- 
cording to certain reports the presence of resin may be de- 
termined with the aid of the Liebemann-Storch test. The 
reaction may be produced directly in the soap, but in this 
case it is pronounced enough. If the quantity is only small 
it becomes submerged in a large volume of soap and the 
detection of the characteristic violet coloration is difficult. 
The reaction is more pronounced if the fatty acids are 
used, but even in this form it does not become as strong as 


the one indicated by me. The latter is started in the same 
manner as the method of Grittner and Szilasi. A little soap 
is dissolved in alcohol at 80°. As soon as the solution is 
complete it is precipitated with a solution of calcium chlor- 
ide in alcohol. The calcium resinate and the little calcium 
oleate remain in the solution which is then filtered. The 
filtrate is acidified with a few drops HCl, which liberates 
the resin from its calcium bond, and is then evaporated. Ii 
the residue obtained in this manner is subjected to the 
reaction even the smallest traces of resin will be revealed.” 

I have not been able to find a single verification of this 
method in the trade literature. From my own observations 
I know, however, that with small quantities of resin the 
method of Foerster is not superior to the Liebermann- 
Storch test, although it is claimed to be much more ac- 
curate, 

Experience so far has demonstrated that a soap may be 
considered practically free from resin, if the Liebermann- 
Storch test fails to produce the characteristic discolora- 
tions. But if the result of the reaction is positive, if blue 
to bluish-violet colors are obtained, the further tests men- 
tioned by Besson are necessary before the presence of resin 
can be established beyond a doubt. 


This explains the importance of the quantitative deter- 
mination of the resinic acids in soaps. A fundamental work 
in this respect is the method of Twitchell, which was first 
published in 1893 and may be considered as generally known. 
In spite of the fact that Lewkowitsch proved as early as 
1893 that this separation method is not quantitative it has 
been retained in unchanged form in the trade literature to 
the present day and is proposed as a convention method by 
the Federation of German Soap Manufacturers and the 
Chemists’ Almanac for 1921. 

Several scientists have attempted to improve the Twit- 
chell method and to remove its defects. In 1902 Holde and 
Marcusson proposed to combine it with the method of 
Gladding, but Lewkowitsch rejects this modification also, 
because of its arbitrary corrections. Robert E. Divine 
chang*d the Twitchell process in such a way that he no 
longer injected hydrochloric acid gas, but accomplished the 
esterification with the aid of alcohol saturated with hydro- 
cloric acid and an addition of melted zinc chloride. This 
modification, however, still has the defects of the original 
method: the esterification of thé fatty acids remains incom- 
plete. 

New suggestions and improvements have only been fur- 
nished by Fahrion in his work: “The colophony and its 
detection in fats.” The improvements are: 

1. The esterification takes place spontaneously. 

2. The determination is gravimetric. 

3. The result is not given as colophony, but as resinic 
acid, 

Other advantages of the method suggested by Fahrion 
are: 

1. The spontaneous esterification makes the unpleasam 
injection of hydrochloric acid unnecessary, or at least much 
simpler. 

2. The gravimetric determination is preferable to the 
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volumetric method, because of the fact that the permanently 
fixed calculation formula (1 com %4nNaOH —0.173-0.175g 
resinic acids) does not prove correct in every case. Ac- 
cording to Lewkowitsch the source of this defect is found 
in the fixation of the actually fluctuating equivalent of the 
resin at 346. 

3. From the points mentioned it naturally follows that 
the result of the analysis has to be given in resinic acids, 
instead of in colophony or resin. How would it be pos- 
sible to reconstruct the original product in its entire com- 
position from the resinic acids alone, if it is not known at 
all? The general adoption of Fahrion’s suggestion would 
be a progressive step for the simple reason that it is in con- 
sistent accord with the fatty acid determination. _ Who 
would today think of determining the fat in soaps instead 
of the fatty acids? It appears advisable, however, to form 
an estimate of the originally used quantity of colophony 
from the determined fatty acid content. 


Besson, who made a very thorough study of the Twit- 
chell method, obtained substantially correct results by sub- 
jecting the resinic acids of the first esterification to a sec- 
ond esterification according to Twitchell, with an addition 
of fatty acids of a known resin content. 

The method of Leiste and Stiepel is based on the idea 
that the resinate of sodium may be extracted from the soap 
with the aid of acetone, but this method cannot furnish uni- 
form results. Under certain conditions the oleate of sodium 
will also be dissolved. 

An exhaustive report on a new method for the detection 
of resin has been published by Wolff and Scholze. This 
method consists of (a) a rapid volumetric, and (b) a more 
accurate volumetric or gravimetric analysis. 

A discussion of the auick method is hardly necessary for 
the reason that the results obtained by it have no claim to 
absolute accuracy. 

The second method of Wolff and Scholze, like that of 
Besson, is based on double esterification, with the difference 
that alcoholic sulphuric acid (1 part sulphuric acid and 4 
parts absolute alcohol) is used for the esterification in 
place of the gaseous hydrochloric acid. The results ob- 
tained in this manner are very satisfactory as shown by 
numerous tests. 

V. Fortini proposes the following method for the detec- 
tion of resin: 2g of a mixture of fatty and resinic acids are 
nitrated in petroleum ether under certain conditions, so as 
to make the resinic acids insoluble in the ether. Then the 
fatty acids are separated from the resinic acids by filtration 
and reweighed. The difference between the original and 
the final weight of the fatty acids shows the quantity of 
resinic acid. 

A similar method has been suggested by Sutherland. He 
oxidizes the resinic acids into acids soluble in water by 
boiling the mixture of fatty and resinic and fatty acids 
with nitric acid, but Benedikt-Ulzer points out that this 
method is made useless by the fact that the nitric acid also 
decomposes the fatty acids. Fortini likewise works with 
nitric acid (a mixture of 25-ccm fuming HNO; 1.52 and 75 
ccm HNO; 1.48), and the objections of Benedikt-Ulzer may 
therefore also be applied to his system. Another defect of 
Fortini’s method is found in the losses or increases caused 
by the presence of fatty acids of cocoanut or linseed oil, 
the drying of the fatty acids, etc. 

Recently another new method for the detection of resin 
has been advanced by L. Maurantonio. It is hased on the 
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same principle as that of Leiste and Stiepel and open to the 
same objections. 

In an article entitled “Walker’s Method for the Detection 
of Resin in Soap” (Tidschrift for Kemi, 1920, vol. 17, and 
Chem. Zig., 1920, page 120) Thor Lexow gives detailed 
statements of Robert E. Divine, but this publication con- 
tains nothing new whatever. 

The reports and statements of experts quoted in the sec- 
ond part of my article show conclusively that only two of 
the mentioned methods for the detection of resinic acids in 
soaps promise to fulfil the modern requirements, namely, 
those of Fahrion and Wolff and Scholze. 

Examining the suggestions made in this direction by 
various groups of soap manufacturers we find that some 
new methods have been taken up beside the no longer 
authoritative “‘unit methods.” 

For Switzerland the method of Wolff and Scholze has 
been adopted by the “resolution” of the Society of Analytic 
Chemists and the Society of Soap Manufacturers. 

In the United States a committee appointed by the Amer- 
ican Chemical Society for the analysis and specification of 
soap products and commercial soaps (President, Archibald 
Campwell: members: C. P. Long, J. R. Powell, Robert E. 
Divine and Percy H. Walker) decided in favor of the 
Twitchell system and especially mentions the method of 
Wolff and Scholze, which is described as more pleasant and 
rapid. ; 

In a later article I intend to report on a number of tests 
and experiments carried out according to the methods of 
Fahrion and Wolff and Scholze. These comparative gravi- 
metric determinations were made with identical materials 
and especial attention was paid to the accuracy and the 
time required. The object of my work is to bring about a 
new and reliable convention method. 


SOAP NOW WITH LADY’S STOCKINGS 


Soap does not often get into the limelight in this way, 
practically every woman at some time wears silk stockings, 
but the trouble is that she also wears them out. In order 
that the latter process may be delayed as much as possible 
one of the largest hosiery manufacturers is selling with 
his stockings a bar of a brand of soap which the company 
has used for years. This is designed to clean them thorough- 
ly and still avoid injury to the silk fiber. The manufacturer 
says that the majority of the women do not send their 
finer hosiery to the laundress but have them washed at 
home and this soap is especially put up for home use. 


Vegetable Oil Terminal in San Francisco 


San Francisco now has the most modernly equipped veg- 


etable oils terminal in the United States. Imports of vegeta- 
ble oils and copra in San Francisco last year exceeded $40,- 
000,000. Over 75 per cent of the copra of the United States 
last year came through the Golden Gate. These facts are 
developed in a report upon the subject of vegetable oils 
prepared for the San Francisco Chamber of Commerce. 
The vegetable oil trade links San Francisco with China, 
Manchuria, Japan, the Philippines, Java, the South Sea 
—, Ceylon, Africa and other distant countries of the 
earth. 


Uruguay Modifies Duty on Soap for Washing Wool 


According to a decree of October 7, 1921, special soap 
for washing wool is declared a “prime material,” an 
therefore will pay an ad valorem duty of 5 per cent inste 
of the former specific duty of 0.08 peso per kilo. . The de- 
cree provides that whenever the making of this article 1 
declared an established domestic industry in Uruguay, the 
reduced rate will cease to be effective. 
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U. S. SOAP EXPORTS FOR NOVEMBER 


The Department of Commerce, Bureau of Foreign and 
Domestic Commerce, at Washington, furnishes the follow- 
ing statistics of exports of soap from the United States to 
all countries in November, the figures given first being for 
toilet and fancy soaps, the second set of figures (in paren- 
thesis) in each item being for all other soaps. 

Austria, ...., ($11); Argentina, $1,658, ($1,261); Bel- 
gium, $31, ($777); Bolivia, $506, (....); Denmark, $10, 
($225) ; Brazil, $937, (....); France, $50, ($4.044) ; Chile, 
$529, ($34); Germany, $574, ($15,332) ; Colombia, $3,791, 
($889) ; Italy, $36, ($7) ; Ecuador, $1,408, ($2,765) ; Neth- 
erlands, $1,168, ($2,400) ; British Guiana, $27, (....) ; Nor- 
way, $2,422, ($1,050); Peru, $5,632, ($69); Poland, etc., 
..e+» ($330); Uruguay, $128, ($2,681); Spain, $664, 
(....-)3; Venezuela, $1,666, ($75); Sweden, $5,049, (....); 
China, $3,717, ($181) ; Switzerland, $200, (....) ; Chosen, 
$255, ($37) ; Turkey in Europe, ...., ($400) ; British India, 

. Gocan ds Rastend $112,287, ($40,049); Straits 
Settlements, $119, (....) ; Scotland, $200, ($10,000) ; Other 
British East Indies, $983, ($22); Ireland, $4,764, ($4,500) ; 
French Indo China, $872, (....) ; Bermuda, $446, ($804) ; 
Hongkong, $1,512, ($52); British Honduras, $1,107, ($3,- 
844) ; Japan, $3,177, ($198); Canada, $17,019, ($24,233) ; 
Palestine and Syria, ...., ($800); Costa Rica, $453, 
($261) ; Persia, $28, (....); Guatemala, $1,716, ($1,225) ; 
Russia in Asia, $30, (....); Honduras, $1,454, ($4,045) ; 
Siam, ...., ($6) ; Nicaragua, $385, ($1,800) ; Australia, $6,- 
214, ($95); Panama, $4,642, ($10,617) ; New Zealand, $3,- 
403, ($1,400); Salvador, $450, (....); Other British 
Oceania, $10, ($7); Mexico, $9,264, ($139,077); French 
Oceania, $189, ($10) ; Newfoundland, etc., $373, ($1,879) ; 
Other Oceania, $56, (....) ; Barbados, $364, (....); Phil- 
ippine Islands, $11,776, ($16,482) ; Jamaica, $1,521, ($436) ; 
Belgian Kongo, ...., ($32); Trinidad, etc., $420, ($13) ; 
British West Africa, $50, (....); Other British West In- 
dies, $233, ($1,492) ; British South Africa, $3,654, ($1,145) ; 
Cuba, $13,475, ($38,143) ; Canary Islands, $360, Recounts 
Virgin Islands, $337, ($1,537); Liberia, $57, ($77) ; Dutch 
West Indies, $232, ($15); Port Africa, $55, ($52) ; Haiti, 
$579, ($65,692) ; Egypt, $76, (....); Dominican Republic, 
$823, (28,618) ; Total, $244,212, ($431,826). 


INFORMATION ON VEGETABLE OILS 


E. C. Montgomery, chief of the Division of ,Foodstuffs 
in the Department of Commerce, announces the following 
outline of standard information on vegetable oils which he 
hopes to keep up to date when the division is fully or- 
ganized : 

1. Trade lists. ; 

2. Raw-material production, world (maps showing rela- 
tive production). ; : ; 

3. Oil production, world (maps showing production, mills, 
etc. , 

> Movement in international trade of (a) raw materials, 
(b) oils, and (c) manufactured products. 

5. Consumption by countries (how consumed, etc.) 

6. Competition in uses between vegetable oils, animal 
fats, and other food products. 

7. Current information concerning (a) crop prospects, 
(b) stocks of raw material, (c) stocks of finished product, 
and (d) trade opportunities. 

8. Prices. : 

9. Bibliography of standard literature. 


Navy Soap Contracts Awarded 


Procter & Gamble have received the contract of the 
Bureau of Supplies and Accounts, Navy Department, 
for furnishing 480,000 pounds of soap powder at $17,196; 
and the Peet Brothers Manufacturing Co. will furnish 
400,000 pounds at $16,400. 


Mexico Doubles Import Duties on Soaps 


_ By a government decree effective January 1, Mexico has 
increased the import duties on medicinal soaps, scented 
soaps and unscented toilet soaps by 100 per cent. 


FEATURES OF SOAP MATERIAL MARKET 
(Continued from next page.) 


38,942,184 pounds in the same time in 1920 and 41,012,175 
pounds in 1919, 

More interest has developed in cotton seed oil for Janu- 
ary shipment. A favorable development with respect to 
cotton seed oil and the market generally, was the action of 
the Interstate Cotton Seed Crushers’ Association in going on 
record as being opposed to a tariff on imported vegetable oils 
so that the hopes of the trade that this country’s vegetable 
oil industry would again be placed on an equal footing with 
foreign markets was again high. This outlook also created 
a more favorable situation for soya bean oil which while 
quotably unchanged at 7% @ 7% cents in sellers’ tanks, was 
firmer for spot which was quoted at 834 @ 9 cents in bar- 
rels with the edible held at 10% @ 10% cents a pound. 

Larger offerings of crude corn oil have made their ap- 
pearance on this market with sellers’ tanks quoted at 6% 
cents, f. o. b. Chicago. Refined at 103%, @ 11 cents in car 
lots, and crude at 8% cents per pound in car lets. Exports 
of corn oil in eleven months ending November last fell to 
4,029,225 pounds as against 10,584,524 pounds in the same 
time in 1920. No change took place in castor oils, which are 
held at 11% cents for number 1 and 10% @ 10% cents for 
the number 3. The peanut oil market was likewise a quiet 
affair, prime being quoted at 7% cents per pound, f. o. b. 
bills, Southeast, while on strictly prime oil 8 cents could be 
done, 


Industrial Chemicals 


Manufacturers of industrial chemicals which enter the 
soap making and allied lines are losing no time in passing 
on the benefits of lower first costs to manulactariag con 
sumers. They are concentrating their energies on an effort 
to build up trade for 1922 so that it will be on a paying 
basis. Already important concessions have been placed into 
effect on the more important alkali products as well as in 
other items which enter the soap making lines. 

Increasing importations of foreign materials have had no 
small weight in shaping the downward trend of values now 
in evidence here. Manufacturers of chemicals generally 
look for a revival of domestic industry early in 1922. So 
far as export business is concerned they are not anticipat- 
ing an early improvement. The record for 1921 was not 
all that could be desired they say pointing out that for eleven 
months of the year ending with November there was a 
shrinkage in the value of chemical exports amounting to 
64.4 per cent. In other words chemicals of the value of 
$55,919,830 were shipped abroad during 1921, as against 
$157,249,527 in 1920 and $122,126,991 in 1919, 

_ One of the most important developments in the chemical 
situation was an announcement by producers of a decline in 
prices for caustic soda and soda ash for forward shipment 
from the works. 

Large producers report sales of sulphuric acid at $17 @ 
$18 for the 66 degrees Baumé in tank cars for immediate 
and forward shipment with the 60 degrees quoted at prices 
ranging from $11 to $13 per ton depending on quantity and 
producer. Available spot stocks of caustic potash have been 
reduced to some extent during the interval and with re- 
placement material from Germany quoted at a higher price 
the 88 to 92 per cent material is held at 6 @ 6% cents 
inside. Carbonate of potash has been under depression 
prices ruling comparatively weak at 4%4 @ 5 cents for the 
80 to 85 per cent, with the 96 to 98 per cent held at 6 @ 12 
cents a pound according to grade. 


Other Soap Materials 


Along with the sharp appreciation of prices for turpen- 
tine there has been a stiffening of the values of soap makers’ 
grades of rosins but buyers as a whole have only been in- 
terested in small quantities. The outlook for rosins favors 
higher prices since foreign consumers, particularly in South 
America and Europe are only holding small stocks so that 
replenishment may soon be compulsory. Stocks of naval 
stores held by producers at the stills August 1, 1921, showed 
an increase over those held on April 1, 1921, of nearly 50 
per cent while the stocks held by consumers as of the same 
date were practically the same as they were on April first. 
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(Specially written for this journal.) 


TALLOW. 
(Written Specially for This Journal) 

As usual, nearing the end of the year, some producers 
began accumulating stocks in anticipation of better prices 
during the early part of January, but overlooked the fact 
that soapers had been buying steadily during December and 
were in position, if necessary, to refuse to meet any decided 
advance in prices. 

While the latest sale of New. York Special Tallow is 
unchanged from previous price, viz., 6%c., nevertheless large 
quantities of outside goods similar in quality have been sold 
at 6c, which registers a decline of practically 4c per pound 
from prices prevailing during the latter part of December. 

There has been a good demand for greases of the better 
kind with prices fully sustained and sales at 5-5%c per 
pound, depending on quality, which is closer to the level 
of tallow than for some months past. 

During the last quarter of 1921 the soap trade enjoyed 
a good business, but the turn of the year has brought about 
a cut in retail prices for the standard brands of soaps, 
and this should result in maintaining a good volume of 
business and sustain the demand for raw materials from 
manufacturers. 

We may not have any considerable advance in prices 
during this or next month, but are unlikely to see decided 
declines in values. 

January 16, 1922 


Topstas T. PERGAMENT. 


GLYCERINE. 
(Written Specially for This Journal) 

The glycerine market has advanced steadily during the 
past month. Chemically Pure was 15%c per lb., in bulk, 
the middle of December, and is now 16%4c, the highest point 
reached on the present rise. Other grades have improved 
proportionately. Resellers of Dynamite have caused a halt 
in the upward movement which may indirectly affect Chem- 
ically Pure, but as the quantity of the former grade for 
sale is limited it is likely to be quickly absorbed, when the 
market should resume its strength of ten days ago unless 
something untoward happens, and there is nothing of the 
sort indicated at the moment. The Chemically Pure trade 
has been good, and with the most severe part of the season 
yet to come there should be, if anything, more demand 
for medicinal purposes. The Tobacco trade continues to 
consume Chemically Pure Glycerine in large quantities, and, 
no doubt, this outlet is growing larger all the time. As 
the article is still much below prewar values, and consump- 
‘ tion is close to, if not equal to, the production, we do not 
see any logical reason for a sustained reaction. 

January 16, 1922. W. A. Sroprorp. 


VEGETABLE OILS 


Vegetable oil stocks are not heavy in any quarter at pres- 
ent according to authorities who predict a revival of inter- 
est at an early date in 1922. The amount of business be- 
ing done at present is not heavy dut there are occasionally 
fairly heavy turnovers in some of the more important prod- 


ucts. The general feeling is that the country on the whole 
is on the threshold of better times in which the vegetable oil 
trade will surely participate. Among the outstanding fea- 
tures of the market have been the covering operations on 
the part of consumers of cotton seed oil and an advance by 
crushers of linseed oil to a basis of 69 cents cooperage basis 
on the strength of the Government Census of flax seed pro- 
duction. 

Occasional reports of large sales are heard in coconut 
oil with the Ceylon grade quoted at 83% @ 9 cents in bar- 
rels on spot, Cochin at 10 @ 10% cents and the Manila in 
tanks on the Coast at 734 @ 8 cents. Domestic producers 
offer January to April at 7% cents sellers tanks f. o. b. the 
Coast. Impotts of coconut oil for eleven months endin 
November were 168,867,662 pounds, as against 204,409,999 
pounds in the same time in 1920 and 249,768,045 in 1919, 

Strength of palm oil has been a feature of the market 
with Lagos oil in casks held at 7% @ 8 cents and Bonny 
old Calabar at 6% @ 7 cents. The imports for eleven 
months ending November were 21,501,120 pounds as against 
(Continued on preceding page) 





SOAP MATERIALS 
Tallow and Grease 


Tallow, New York, Special 6%c. Edible, New 
8c. Yellow grease, New York, 434@5c. 
New York, 44@5c. 

Rosin—Savannah, Jan. 16, 1921. 


York, — 
Brown grease, 


staren, Pearl, p68 100 TG ie s.c isco scscosek $1.83@$2.1 
Starch, powdered, per 100 Ibs.............. 1.93@ 2.21 
Stearic acid, single dressed, per Ib 9c. 
Stearic acid, double pressed, per lb 9c. 
Stearic acid, triple pressed, per Ib 10%c. 
Glycerine, C. P., per Ib 164@I7e. 
Glycerine, dynamite, per Ib 15 @l6c. 
Soap lye, crude, 80 per cent, loose, per Ib... 10 @llec. 
Soap lye, saponification, 80 per cent, loose 

per Ib. 12 @l3c. 


Coconut, edible, per Ib 

Coconut, Cochin, Dom., per Ib 
Coconut, Ceylon, Dom., per lb 
Palm, Lagos, per Ib 

Palm, Niger, per Ib 

Palm, kernel, per Ib., nominal 
Cotton, crude, per Ib., f. 0. b. mill 
Cotton, refined, per 1b., New York 
Soya Bean, per Ib 

Corn, crude, per gal 

Corn, refined, per Ib 

Castor, No. 1, per lb 

Castor, No. 3, per Ib 

Peanut, crude, per Ib 

Peanut, refined, per lb 

Olive, denatured, per gal 

Olive Foots, prime green, per Ib 


Chemicals 
Soda, caustic, 76 per cent, per 100 Ibs 
Soda Ash, 58 per cent, per 100 Ibs 
Potash, caustic, 88@92 per cent, per Ib., 
f. o. b. Works 
Potash, caustic, 70@75 per cent, per Ib., 
f. o. b. Works 
Potash, carbonate, 80@85 per cent, per Ib., 
Se ET Ee cc Ries Nin 64 gale needle os Sebi 
Salt, common, fine, per 100 Ibs 
Sulphuric Acid, 60° per cent, per ton 
Sulphuric Acid, 60° per cent, per ton. 
Borax, crystals, per Ib 
Borax, granular, per Ib 
Zinc Oxide, American, lead free, per Ib... . 
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